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Our History 15 The History Of • • • 
THE MACARONI INDUSTRY 

\VI: arl." IIO\\' ~'nlcrin~ uur Pift)',Eighth )'t.'ar i' 5 Lithog· 
nphcn. O\'cr the yean we have grown from small begin' 
nings tll our pr,:sl." llt position as the onl)' trul)' National. 
sclf'cUluaincJ firm of Packaging Consultants, Designers and 
Manufacturi."u uf fine Food Packages. 
Toda)' we have our own Bean! Mill which produce. uni­
form. fine white patent (oOlteu hoard III our t.'xa.:tin~ 
standanls. 
\Vc mak.: our own inks, tn insufL" the best ro:production un 
that htJ;,.rJ. 
O ur parent plant in North Ucrg':l\, N .J. . p::Jss,:,ucs the must 
modern Carton and Label manufacturing equipment of an)" 
one in tlur field. This huilding also houses (lur Creative 
Packaging, RL"scarch and Art Dcranmcnts. our own Phn· 
tagraphic Studios and Diet Kitchen. 

Our San Fmncisco, Cali!ornii\ plant is equ;alll' Up'lo.Jalc. 

In addition lU allthcsc fOicililil: s, our Warchuuain~ 011113 Sen', 
icc Depota loc .. ted in prindpal cities thruughoutthe countr}' 
i"5U~C our many cuslUmen nf cunsl;mt .lIld superlOltivc 
.serncc, 
The hat of thc man}' fi rms we scm: rcads like \VIIO's Whu 
in the M .. caruni firld, Many of thea;: leading j,ram)s ha\".! 
heen nur cusltlmcts fur une ur morc gcnctOltiolU, They havc 
sur"j\'cd m.my turns of the busineu cycle Cl\'i.'r thl'sC ),l'ars, 
and tmb}' thdr leadl'rship is incrc .. sing, 
\Vith nur hcl r . their packages havc c\'ulvi.'d 015 d\ilngin ~ 
markcting I:onditiona hOI " ;': n:quirl:d, That is one reason w..: 
havc rct.dned their husinl'ss and their guoo,wilt for sa !on~ 
a time, 
\Ve invite }'nu to call us in fur consultation un l'uur pack, 
a~illg prnj,lcms. Yuu mol}' di5..:o"l'r in uur h:chniqucs it new 
appru;\ch to a pruntahlc incre:lsc in ulcs, No nhligOitillll . 
JU5t call or write us. 

Will l'nu cut out this Pic· 
tnri'l! lind pl,lce it un }'our 
present Macawni p:l ckagc~ 
Doesn't it whet l'our aPr.:' 
titc~ It will h,I\'c the s,l m.: 
d fect on man)' wnml.'n shor' 
pcts in Sctr·Se r\'i.:c Stores, 

Thcrc is a 4ualificd Rossolti rcprescnt"tiw ncar )'I1U. He has many 
hdpfu! faeu and fi~urcs at his fingcrtips. A ml.'ctin~ with him might 
mean upl.'ning new ways IU a profitahle incre,,~c in l'uur Macaroni 1.11e5, 

"FIRST IN MACARONI PACKACINC" 

Rossoni LITHOGRAPH CORPORATION 
8511 Tonnelle Ave" North Bergen, New Jersey 

ROSSOnl CALIFORNIA LITHOGRAPH CORPORATION 
5100 Third Street, Son Francisco 24, C~l lfo rn i o 

SALIS OfflC1$1 toi •• York. RlChllt., • 'OII.ft • Phllo .. "III •• Chlco,o • O,lcllulo • HOWlloft • Lol A",.I ... , ,11"0 • $eo"'. 

Mardi, 1!J57 THE ~r:\ C :\ RON I J 0 URN A L 

AMBER ... ALWAYS 

You could buy Amber's Venezia No.1 

Semolina blindfolded! 

Uniformly amber In color, Amber's 

Venezia No. 1 Semolina provides the 

constant uniformity you want fOI' better 

control of the quality of your top 

macaroni products. 

You'll find the same uniformity in 

Amber's Imperia Durum Granular. 

It pays to buy Amber ... Always. 

AMBER MILLING DIVISION 
farme,. Union Oraln r.rmlna! Association 

MILLS AT RUSH CITY, MINNISOTA • GINIRAL OFflCIS, ST. PAUL 8, MINNISOTA 
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Winter Workshop 
Pounds Out a Platform 

T
i l, \\" 11 11 ' "",l.h.,1' hd.' ill 1..11 
1., 1111 ." \ .,, till 11..111111:,:" 11"wl. ~li . "l1i 

lli' ... h . ~ 1,,, ,I.. , ' .11 I I ,I "111 10 ",\,,1 "I.'IIL. 
)", i 11.1" .11' 1" ,,:,:1'" ill 1" ',-; . 

H.·.u\uIiOlIl hll Ihllum 

\ Ii "" 11' ,, '11 "",I""ill'.! ,,". '. " '1·"111 ' 1,:,:, 
,.I.ll i,," \, hl. I, ,,,,uld \ "W.'III , I'.!' · ,111111111 
".' ,""', '0 ' ,,1.1111 ,",. , ' \'1 .1 .11 It " 1.1 dIll Lilli 

i", ., ... 11 .11 " ,,1.1111,.1 ", dill mil ill lin i, 
11'\.:111.11 ,,1" ',1' .• 11""111'" ".1' 1I11 .llIiu".II.h 

1",··,·,1 . 
\ ' 111'1" "111" 111 "11 .. ·".1111."11 •.• lhll''': I", 

iIllIlU,di.I " 1I"" uiu .• ' ," " " I I ' \ I ~" I '"" 
.idll" .1I" ull! III' illLl"Ul h, 1',,,:.:1 .1111 I ... 
. 11 1"1'",1 . 1\ .,' ,,1 ... , 1I11.lIIilll"U.h \, .• ",,1. 

'1 ,llIli" I . It' ,III, .It.,iltll.1I1 "III,. \ "". 
,i .,.i",,·, 1111111111 Rd."i"II' 1."mu,ill,"I' 
11'1. tl ,.· , .• ," "u,i"" .,' .,1 " ·,,,1 ., "" '11 ."" \ ... " 
,,,1 '111 ' t."mll i,I" 1 ..... ,i', ... I·' III1.',, :.!·,. II, 
II." .11' .• ,." "," i,·,1 I" I.'" ( .'h,l .. ,1.111111 . 
1'11\1. I .. , 1111" L'IIIII"I ' , ' lI illu (" .,111 I,. 
l1Ii" .• 1 \.\llIi.,I •• ,,, . IluI .111,1 ",h"1 "I''' 
" 'I1,."i,,·. "11.:"111,,, , .111,1 t', .... · .. "' .. 1\·. ,i 
Ionl ill \.1111, .. 1 ... , 11.1'" 1I i11 :I:!;\ .h.,. I,,,u ld 

1"", i.1o- ,h.' "u.· l", · .. '''' 1'1.111 . 
III ' ... 11 h ·I"".II' ., ,I. 11'1: .• 1111 11 "I 11",,1 

... I.illll " ' . 11,,1.11 " 1'. ( .i .. i.1. I .. \\" . \\"1111. ·. 
\ ' illl ' "' I·. \ .. "t" •. ,. It" ...... 11 01' .• " .' . . ,1111 
11,,10 \ .11'1 ' 11 ""11' •• , \\·.'.!IIII .... I.'" , .. "I 
"II" , .• 1- ill .1 ... 1 "'1,,"'"11"11' ,., \ ... , i. lilt",. 
.,"11 • .• ., .1 i I I 1 "I \ .... i, I." i. ,II I" I, ," ~ I II 
II ." ,,, \ ).: ' i,ulLll" 1 .• ,I1II1U1" ·' · "' 111<" III' 
I"""'''' .01 '\11'11111 •.• 1111'" I" .",'1"111 
1'1" " ,/1 ',1."' •. li.1 1' ••• i, l. "' I 1",.1 "'llll."' ·1 
ill " " " 111"11111", "·,II.,,l. I" .h, "'"." "".111 
.. \ ", 1 .1 ... . 11I1"m '"l'l'h ,. '" "" '1'.",11 
""I, " ,I" "'11" I", ."" \'",''', .,"' i , 1,·, .. ··1 .. 

( .• ,I1\U"II" ~'Ll l l i , '\ 

II .. " I ~ ' " •• 1 I Ioh .. · · ~t"IoI" · 1(·,1,111'''11 
'''' ,,,,,1,\ ,, , ,,, ,. .• 1 Io, ·h ... ,." •• 1 .,,11'"11' ,'' ' 
.1 " ,,,I.,,, .l lil.-\1 .Ii •• ,."i·.,,· .,.,,1 ••• ,,·,,1., 
• 11 " 't .. I II ,,· " ..... \1 , .. I .. \\ h i II" , . , I" 
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.. II I"'J: ' I:!. . .. 

1,.1 ,,11- "' '' '' '' ',1 •• Ii , III" .11\1 11111" .,1 
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"iilt" ,'.111' 1,.,1' •• t .• " ,.11 1 .It,,,, ,11.1 ' I~ .II 
I" , .• l," .• ","1111 .10. , •• 11111 " I •• , \ 11""111:: 
t" ItI.II ."""' 1II .• UIII.II'II1., • . ,,,,I,,",, "I' 
" ·',II, .• li", ,I,i, 'I"ill::. 
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.,." .. ". h. I I ... \", •• i .• li.". 1\, •.• ,,1 .·I ... u,1 
" ~ , tII. , ill , .• ilt .• ","" .lol1li. ,,, " 1" ,.1 1,., \., ',: 
.1' ,,1,01 ...... 1 I", ,'.11 h ili 01 •• I"'" ,h,.·, \I'.'" 
\ •• , ti ll' ' I'" i.,1 " "Il ,\""" .,11 .lm.1I11 .ltll 
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" t"! h ' i ... d " I :\1"" .,,, It II.:!.! 1.11'1''''' ' 
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\ .. ,11 i .• ,i',11 Iii" .1." " I It, ., "." , to 1''' 11 ' ' 
1. Wil,""" .,,,,1 \ 'i,", tI' . ,., .1 .oIt .... 1 ,,1 " .. 
...... lIo1.'"t. C .,,111111111'" 1" :.:11 11-.,:1,, ... 1 II .. ' ~" 
"il "," .,1 "I' I"'l llIlIi'i," ill " '"'1.: \il.tI.II"· 
.",,1 .lIhli , iI. ·~ ill 111.11 " ",lIi 1'" ,, 111,'" I ·, 
01,, ' '1'1I',li lll1 : " " ,1 ... 11 ' .• , .... ·,1 I", ,10, '" 
. "1'1'1. " ... ,,1':" 11... . , ,,,,,, .~ , .1.'"" . "1'. ', 
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the fastest, 
the most efficient 
"self-controlled" room 
on the market-

'Dries Sptl!Jiletti in less 
alter leaving automatic preliminary tlryer 

oes your existing operation (ontairn all these 1 
CHE K'" D QUICK POSITIVE DRYING fo reduce drying space 

CHE K'" D STRAIGHT FIRM DRYING lor less packing wasfe 

CHE K'" D NO STRETCHING remains af die size 

CH '" D SANITARY CONSTRUCTION easy fo keep clean 

it UtJt, , , deu caet 
............................ n •••••• ~~ ••••••• 

1 56 Sixth Street Brooklyn 15, New York MACHINERY CORP • 

.t· 

-
,\ 

I 

I 
I' 
I 



~~-~-'''----~'''''''~''~'=~'-~,,~, , 
.~-

THE MACARONI JOURNAL "brch, 1957 

Greetings from the President 
Ilf'Fnarb flll./tI)'d F.. ,Uj"l1er, prtJi,'tnl, 

Nfllimla/ MartlrOlli Mnnu(arl"rtrs Auo· 
dfllia" til tI,t lI'jn lt'f lI'or/u/lOp. 

ONE or the helt Ihlng' th.1l happened 
In lookinR back on 1956 I. the '9" 

000.000 poulltllncrca5e in protluclion O\'CT 
1955. This Ilaril a new er.a (or us for It 
Illarks the fint dme In three leus that 
we ha\'c .IIOWII an increase in per caplla 
(OIuumptioli. In bct 1956 had the biggest 
IIUIPUI rccord of nu)' )'Cal .Inc(' 1948, when 
there WilS conddcrablc export IJU.lncu. 

Conwll'llllon Vplurn 

What 'a rc~ die rCaMlIlS ror thh uplurn? 
Ilhlnkll It primarily due 10 two Ihln81: 

(1) the return 01 durum wheat al me 
hade Ingrtdlcnl In IIIII",rolll prooucu 
produced by the large majority or the 
hlltUltry. :lInl (2) Ihe Increased cftccth'c· 
ntIS of Ihe, National ~1acaron l IlUthute 
l,ublicilY progrnm togcther with more cr· 
(<<th'e mc=rchandlslng and .clllog efforu 
by Individual macaroni manufacturen. 

The imporlance o( durum cannot be 
m'er-cmphad,ed. Durum wheat ddinltely 
gh'el a lupc=rlor tUlting macaroni product. 
Gone Is Ihe lIarch)' 1:l5le thai you gc=t 
hum ordinary wheau and Inlltad there 
It a nutty lIa\'or that it much more appe· 
lizing. 

There It anothu importaot allrlbule 
tel durrnl wheat, necause of Itl high 
gluten colltC=III II I. much more ealily 
digested Ihan ordinary whtat protium. 
In [act maClfOlI1 proouctl made from 
durum are I,rohably olle ol the mOil 
(,31i1y dignled food. there ii, and In the 
(tllure with Ilon1:1ch I'TOblellll and gc=ri· 
atrlc feedlog on the rise. this can be an 
1IIII)Ortalll taclor In Ihc io,le of macaroni 
producll, 

When )'on cal a J.lood macaroni product 
made from 100% durum lOll don't feel 
lull alill surfeited. Durum has helped 
macaroni rCIUllle its up,,'ard t~nd In 
COIUlIlIIl'llolI he(;lmc il hU'1 he:1\1'. It 
RelOItillitcs and dlgem ,'ct)' (lukUy. Il 
makcs fur IllfUC clllply pl:uci ami lecond 
helping!, 

In ~Iy Own lIome 

I h:a\'c had all eXI,,'riellce al to wh:u 
durulIl roUI elo right in Illy own hOllie, 
A, lUU know, I ha\'e four dllld~n - all 
~(H,d ~lIafaronl :11\11 Ipaghettl calen. I had 
It 1HIIIlII' II Ollt In lIIe whcn wc were on 
a 2:,,75 hlend th:lt they were uot eating 
It all, aUlI Illy wife kidded lilt', When 1 
cxplalned there wam', enough durulII in 
thc IlnHlucl, ,he l;tUghnl. 11m IInw ,he 
it agreeing with me. WhclI ""C wellt hack 
(0 IIMI% dmum, Ihc plall'l arc cleaned. 

The IUI'Ply of dllrlllll i, IlIIllOrlallt to 
0111 of us, and there Is 'tlme )Kmlbility Ihat 
thi' l'C:u', crop ma), be jl'Opardlted. While 
""C hall :& !tootl crO)1 Ialt )'ear It was lui· 
lIlaTiI)' due 10 the bct that grnweu ",'ere 
allowed to Jllant IWO cxtr.a acrCl of durum 
lor c,'ct)' acre of durum pl:mtcd In their 
rt'gular wheat allotment. About 2,000,000 

LWYD L S.UHHII 

acres were planled. (mm an orlRinal 
allullllelll 01 ItCrhap' 800,000 acru. There 
would IInl ha\'c been a \'ery big crop 
from aliolled acres, We [ecl Ihal It Is 
in'I)Ortant [or the governlnc=nl to gh'e 
wme IoOrt of Incenlh'c (0 durum growen 
again thl. )'car, 

Wc atc I"KRcillng that Ihe)' allow onc 
extra anc for e\'et)' nne In the allotment 
I'Jallll'ti 10 durum. We waUl lOme pm­
tettlon from ,hortOlgc callK'd by drouth. 
:&uolhn rust allack, or a nc=w kind o[ 
rult, With a ,IIIIII:IKe ",'e would be bttd 
with 30,30 blends or 23-13 and wc would 
be rlglll hack ""here we Itarted from. 

Legldadon Needed 

The dhectan recOllllllend Ihe pauage 
of a fl'Wllutlon IIIPl)OrtinK the ollc,for-one 
Pfoi"j.lI01, :Iud if luch Icghlalloll i. not 
ch ... . utlthatthe iub5hl)' 'III dllfum exporu 
ce:.\C Imlllediately. Maurice R)'an will 
rl'prCit'1I1 thc llI::u:;lronl lIIallll(aclurcn at 
the Senalc Allricuhurl' Gomlllluec hl'ar· 
Ing 011 January 25. 

one,lor..()ne Ilfogram, II Ihey do, 1 alii 
lure we will get it. H Ihey don't. we 
lIIay be In fot snlncthlllg of a crlsb. 

Ethical Selllni 

We line other comerm besides raw 
materlall, At Ihls meeting we will dh· 
cuu rclalloll!hil" with the Federnl Trade 
Conllnlllluu aud things that will [oiter 
cthi(;ll sale and promollon of our prod­
uctl. We hope that tlte Industry Tr.ule 
Rule. Committee can make progress In 
Ilmpllfylng the rulC1 alld making them 
1II0re elJccth'e iO that all o{ our cuslomc=n 
will he treated aUke. 'rhc~ 'Is a tcrrific 
tcmptation not to trcat them alike, Th" 
is 110t olily true uf Ute maaronl indultry 
but hanll)' a day goes hy that there Isn't 
a piece In the I'al'cr ahout the Federal 
Tndc Commlilion lulng iolme one In tlte 
rood field for not followlnK the Golden 
Rule, We all know that there Is a great 
amounl of sclllng and giving of dcals to 
special cUlt.)mc" that are not a\'allable 10 

~ II, Thl. fact so concerned the Groccry 
MQnuractu~n of Amer.(;t that they de­
,'uled about balf 01 the time of their 
:Inllual meeting to It. 

Aboul Nutrition 

Here Is another m311er 01 Importance. 
The Roard of Dlrulon ",'ere gh'en .orne 
enlightenment on lhe lubject ye'tercby by 
Jim Winston, our dlrettor of rc~arch, 
There I, a grc31 deal of dlscuuioll amollg 
nutrltlonlstl about Impmvlng nrlow 
roods and there tl no doubt th3t maaronl. 
'J1aKhr. ',' allli egg noodlCl can be 1m­
I'TO\'ed. It Is true that our producU are 
fo ld on Ihe buls that Ihey wlll be mlx.ed 
with Jlroducu that do have nUlritionally 
1II0r~ la,'orable prolcllll. ~Iost macaroni 
:aud Ipaghettl are eaten with milk, mc=at, 
dlC=C5C or filh which may supplement the 
milling amino acid or building blocks 
In grain. 

I belle\'c we mu,t look '0 the fUIUfe. 

The lkl'arlllll'lIt IIf ,' grlclliturc Is ap· 
I, .. ,cmly \o\'orril'd hecauW! wc hnc a 59" 
000,000 bu!.hcl cfOl., IIToouct't1 under the 
t\lo'o.[or-olle Jlrogr.am which they IUJ.pontd. 
:11 •• 1 the mac:lrOiII im!uury bu', taking It 
! .. ,I ellflugh, Well, th hlgs don't work that 
wa),. \'"u dOll't In5r a market and get It 
1I;"k lI\'cr nlglll. It's 1I0t like turning 011 
watt'r - It tab" lime. Sollie llIallu(a{lur· 
l'TI III~r hal's mtiollallre ag:llnn going back 
10 it higher "riced IOIW materl31. They 
figure if Illy competitor dun,,', do it. 
1 wnu't ,10 h, alld tlte), arc (e;uful 10 take 
Ihe fint m~JI' 1 undentand Ihat the milt 
grind wilt run about Hi 10 18,000,000 bush· 
ell during the croJll'c:lr, We used to grind 
2,' 10 25,000,000 "mheb, 10 ob\'jously Ihere 
arc 'Iuhe a few who 113.\'e not I'Clumed 
to 1007u durum, 

We IIIUII remember that we lell our prod­
uct without milk, without mc=at. Al Ra· 
",Irlnu hal suggeltcd that perhaps we 
.hould concenllate 011 talking about tlte 
totol food ,'alue of a macaroni dl~h in 
combination with meat and milk. prod. 
ucu and other mlxlurn, Tlt:lt is a good 
Idea. hut 1 feel that the Ilgnlliance of 
rfOlellls i, becoming w) ImilOrl3nl thaI 
we IIIUlt romldcr 11111',11\'111" our prodUCts 
when wc it'll them alone, II nutritionists 
ami COlIIUllle" get Ihe Idea that our prod· 
ucts arc 1101 al nutritionally good as lOme 
o then we hne wunelhlng difficult 10 
tI\'CfWllle, It Is lor thOlI re:llOn I think. 
wc shuuld be ollClI,milldt'tl In cOllliderlng 
OIddlth'e. and C,'CII contelllplating changes 
in our Itandard. of Identity If rrally bene· 
ficlal (olllributiolll can he made to maca.· 
ronl produ,,, Irom a lIutrltlonal lund. 
llOllIt, 

Now ab01\t our round table dllCwsloru: 
th~ tethnhluc Is described on the luck. 

(Conl/nutd on /HI" 41) 
We are hope(ul of penuading the [}e­

I,anlllelll of Agriculture to endol'lC the 

----_.-. 
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Maldari Dies are known for Quality, Workmanship, Predsion­
and Malclari is known for Service, Reliability, and Guarantee 

fJ"" ?~-~ ~~ 

Z>. ~&SfJ#U 
180 GRAND STREET 

NEW YORK 13, NEW YORK 
u. s. A. 

Manufacturers of the finest Macaroni Dies distributed the world over 
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The Durum Pidure' 

GINa KUHN 

Svpply and Dlltribution 
Gcne Kuhn, m;magcr of the Amber 

MlIIing Dh'hion or the "'annen Union 
Grain Terminal Auociation, preitnttd 
the rollowing mtlltia on durum supply 
and dhtribution for the HI56,57 cmp )'car 
10 the Wintcr Wnrbhol': 

51()(b all july I . 1956 on fanns ami at 
Intcrlor mills and cleva ton arc estimated 
al ",000,000 bmheb. Commercbl stocks 
""cre 707,000 builu:h, ""hile me'rd1anl mills 
held 1.262,000 making total jul)' t .t()(ko 
5,969,000, 

)'roductlon In 1956: 
Mlllltana ___ ____ _ 
North D3kota _______ _ 

South D~kola 
MinncMua _____ " __ _ 

18,09",000 
19,600,000 

I,O.Jl),OOO 
8H.OOO 

Tot31 _____ .. __ "9,607,000 

Tnt;11 supply IIicn was '15,~,76,OO() "mild" 

011 the IlblrillullolI u( durulll, mill 
Rrind bctween july I and Dcccmber "1, 
!!I51i took 6,8'10,000. Mill grind until the: 
1957 crop comel In is ('"imated at 11,500,· 
000, I1mkinJ; die total grind 18,",10,000 
IJlllheh. Seetl requircmclltl OIre estlmaled 
at ",000,000 l)lllheh; feed . cerealmiul\I(ac· 
lUring and other uscs '1,000,000, Total 
PTIICl'SK't1. I,lul feed ami itl'd :unounts to 
~5,"'IO.OOO hu~hcb, lIIilklng 20,2"Ii,OOO 
a\'ailaldc for cxpml OInd cart}'O\'t'f. UI' III 
Jan uary III. 1957. 10,6511,000 hU1heis had 
bl'CII cll:l'orll'd (with anolher ".000.000 mId 
Iluring Ihal week), Ir:l\'ing as carl)'m'et 
Sepll'mhcr I, 1957 a maximum or !1,:l86,000 
Illnheh, 

Acreage 
Lestcr S. Swanwm. durullt mall~Rrr of 

King ~lId:u t'!OUt :'Ifilll, anal)'ll'tl the 
l"lIisllu and made Ihl'~ cmnmcnls on 
acreage: 

"l.et', look. 111 the ;\lmllall:l production 
of 18,O!)',OOO hmhcls. 111C approximate 
h:ln'clted OIctcallc In Montana wat 980,000. 
Why did ;\{mllana, a .I'lIe that ha, raised 
nIT liule tlurum in I,riot ,'C:lrs. come 
through with all 18,OOO,OOtl bushel aopl 
With the lWCI·foc·ulle plan In effect ;md 
the loan prcmlum as all ad!lllianal Inern· 
Ih'c, Morll,lIm IlroWCfS saw the :ul",uuagu 
allli pl:l1u('(1 durullI. Early spring CltI· 

mates iCt Imlir;lIcd acreaKe lulfic:icnl 10 
I'totlutt 12 10 1-1.000,000 bushels. DUI it 

iatRc anc3gc or wiolU wheat was winter 
klllOO alllllllowoo under. This addhlonal 
acreage Wal l,tanlOO to durum ,md as a 
result brought the totOlI han'elt up to 
18,000,000, 

wna SWANSON 

"Now. let'l look at 1111. "9,000,000 
!Jmhellolal in rclatlon to norl1l;ll Ilfoduc­
lion during Ihose ),can prior to 1952 when 
IjU nut IIiIrtrd taking it. heny toll. The 
III )'car ;l\'craKc 19·12 10 1951 was OIp[,rox­
imalcl)' "K,IIOO,OOO bushcls 50 )'011 ran Ke 

Ihe 1936 crol' on Ihe two-fnroflne I'lan did 
lIot ,.rodu[c a ou11 in ell:ccn or the 10 
lcar a\'C:r.lgc. '\1 a mailer of raCI, the 
a\'er:IRt' rur thc ),can Hll7 In 1931 ~al 
,1II,IHHI,fKltl hll~llt'b. The a\'crage ,,;ill 
Krind fur this I'erlod ,",'as close In 2'1,000,· 
fK){) Illuhl'l, l1ud the a"Cf';.:e carry-O\'er 

rmllunlull ami nistribution or Ullru.., (1,000 bulhrh) 

~1I11 F«d. Cereal 

Cr0l' Year Pmllunillll Grlndlnlfl 5«<1 kOthcrU," ElIIlkJ'la Total 

1951-1952 ,5,,192 25,5'" ".2IM 2.07 1 1",280 "~,I02 

I!I52·1953 2',097 ~",667 2,9,1(1 1.7-1-1 '.917 "1,268 

195"·195~ 15,88' lI,lJI-I 2,165 1,78K 41 15,908 

J9a-l-l955 5,1-18 5,862 1,838 579 0 8.m 
19;5,1956 19.580 8,477 2.557 ,1,5H 259 15,827 

1956·1957 :m,007 17,.!-IO' 5,000' ~,Ollll' 10,650' M.OOO' 
I Eslimated 

UIM .. av 

aboul 15,000,00II rom['ued to the 9,000,. 
000 or Icu In (lfoslKn lor this year, 

"Wha t arc Ihe prOSIK(U for next year) 
Supposing the on('ooror-one plan II put Into 
effect. What 101011 production Gill we ex· 
pect, a"umlng of counc growing condl· 
tlon. arc b\'orable .uch as they were In 
19561 SupPOIt' we Uit ill a bull thll year', 
crop ;u "3,000,000 blUhels. figuring Mon· 
tOlna at H.OOO,ooo inllc3d 01 18,000.000 
ror rcaMlIll Ilated abo\'e. If RJO",'rn par· 
ticipale 10 the extent Ihat they did In 
1956, with iI on('oo(or-olle plan production 
would be curtailed at lea,1 one-third and 
Ihe mOlt wc could eXllCCI to mise would 
I'0"ibly be: around 2.!,()()(),OOO btuhels. We 
mUIt kt'tp In mintl ahn Ihat Monl.mn 
has OIlready planted a considerable amount 
or Ihat acreage 10 winler whcat on which 
durum W3' han'elled In 1951i and unleu 
another willicr kill lakcs place thll acre· 
age would not be planted to durum In 
1957, 

"LiIKral Icghl:uion Is needed H we ex· 
1)('(1 lufficlent t!UJUIlt 10 be grown to 
mcci Ihe nl'«ll 01 our indultry, and pro­
\'Ide lor a normal carryofl\'er. If there had 
IKcn 110 In.:enth'c progr.tm In 1956 It 11 
toncl'lled that \'ery " lltlle dUnim would 
ha\'e becn raist'tl In North Dakota. A 
lIorlllal durum OIcreage carrlel no lusur· 
ame Ihat a 1I0nnai et0l' will be harvelled 
hccaltlt' of drouth, (tOit ant! other ad· 
\'erloC condltiolls, Tlten, 100. the Introduc­
lion or l.ee and Selkirk \'arletles or spring 
wheat hltl CUI hca\'lIy inlo durum acreage, 
Thesc "arieilci grow well In Ihe area 3nd 
n'IIIU\'C much of the rhk farmen take, 
Ulileu the (armer i. offerctl an Incentive 
10 I'lant durum he can lake the casy way 
alld 1,Iani Ihetc \'arletles 01 .prine wheat." 

Exports 
Lee Mcrry, durum talc. manager for 

Gelleral Mills. commcnled on maCOlroni 
manuracluren' concern about 131cs of 
durum wheat In export, He &aId: ''Thls 
.:onccrn may be jUllilied H eX(ful\'1: 

(Co"Utlurd Oil lillIe 2 .. ) 
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Mt.MAe.W@leom@~ 10070 fJURUM baekl 
\ I 

100% 
DUf<UM. 

Mr. Mac: "I'm glad you're back! It'. wonderful to be full of flavor 

and rich color again. And now I'U have that just right gluten content too." 

Mr. 100% Durolnl "That'. right! Now you'U look better, taste 

better, ond cook better too. Remember there'. no substitute 

for 100% Durum-Thot'. me!" 

DURUM PRODUCTS 
KING MIDAS flOUR MilLS" MINNEAPOLIS 

----_.-. 
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Why Does She Buy It? 

EVERYWHERE we go In Indum.,. to· 
day W~ find Indicatlont of ImJlubr , 

bu)'lng. It Is not ollly one of the most 
\'iI:!1 subjects ttl the rood field. but cer­
Ininl)' one of the molt fascinating. F.KI· 
nOlling because It h1\'oh"eI cHllomen at 
their most unpredlctuhle and bccaule It 
,,,la'S in the ~llIlrc ,w~JI of IU/W-rllullket 

1)J()(lucu. 
In 25 )'l"an of Ih'llIg with Ihl, tre· 

mendoul :and Int;l11gible forcc, ""r have 
(Dille to undem.md cerlaln things about 
it. The famed I)ul'ont Impuhc Studies 
h:wL" alulcd til all to the growing extent 
of the [rc1ltlCIlt)' In ncrurnllrc III impulac 
Ilureha'l" ;md )'CI the fact. thow Ih;u there 
uill is much we till lint undentand. Things 
:'1 big al wh,r! i, ill lIoftl ,Ii., jt rome 
"bUIll' lIow impulsive is 1', /IntI \llllllI i, 
jll t'nul 0" brtltlliJP 

Star Market SURey 

Thl! b the ltory of ",M8 purch:ues by 
WIllie 265 Star Mtuket cUliomen during 
the wed. of March 19, 1956, and ""hat 
Ihcy relMmc:d 1II0th',,,00 their decblonl. 

If e\'er a 'UIKnmnlr.et In the country 
W:II hlitl (lut, engineered and OIKl1llcd for 
illlJluhe bU),illg, we think thil is oue of 
Ihe belt. It II a hlK' Inviting markct hrim· 
lui of llIerchamlilC and chuck·lull or able 
dbl'la)'1 anti wall dbpla)" to tem)'t the 
e)'e, the tlute, anti the Jlocketbook. ha 
mlume wn fUllnlng 3. trifle O\'Cf dlt~ 
million doll .. n a year. 

The ~e((J1It1 rl'alOn for selecllng thll 
market iSlhat 1I11",·here III the _tore: uee!'t 
the KJUlllld collet' It'clinll is then: It prh'ate 

- 1:11Il'!. Thit II Ihe Ilory of manulacturen' 
hr:amb nallullnU)' "d,·crtlw.-d, locally ad· 
\'cnilCd, "ntl 1I0t luh'ertir.ctl at all, fight . 
ing il out fur that ill1J1ube doll"r. 

The rr~cardl wai cnnducll:al umh:r the 
&1IJ1en'hloll IIf Ur. D. C. Dbell of our 
lifln. IlIle1\'lews were conducted II)' the 
firm uf S. W. WlIkenon of I'hllallclphla. 
The), arc the s:llUe firm who U\'rr the 
),eOln h.n't' wndllclcd Ihe Dul'ont hlll,uhe 
~lUdit'l. 

T",'o Part Interview 
'I'1:e inten'lew_ hroke down 10 two 

parts: the finl IKTllulng before the woman 
h;ul dOlle her .hopplng OIl .he ClUlle Into 
the 510te, Uefole paning inlo Ihe shol" 
ping 5('clioll. she ""allt0PIlt'd b)' all hurr· 
\'Ic\\'cr ",'hn ... itl. "We'n: conducting :a lit· 
tic stud)' ((Kill), lor our market :mtl we 
wontler j( )'UU would lell UI what )'OU are 
planning to 1m)' on thb Irlp 10 the 
.upermarket." A nolation was tlllule If 
she (;Irried a .hopplng lilt. 

Ninelt'Cn per celli of the women arricd 
:l ""riuen lllOl'plng list, the olber 81% 
""ere working from IIn:ir minds. Percent· 
agewbe, more lIIen carried _hopping luts 
Ih:m ",'omen did. 

noodles bOlh logether and ICparately 10 
lhow )'OU what that re\'eab, 

Flnt. II>«ifically planned purchaw­
this Is when a woman cornea Inlo the store, 
&It)'1 Ihe II going to buy Ipagheui, and haa 
It \'Cry Iharp image in her mind of the 
brand It II going to he. 01 the tolal 
l,urchaiCs made nf Ipaghelli 22% COUle III 
that category, macaroni 27%, nocxlles 

. only 1270' ' 
Nnw, the gCllel1llly planned l,urdluC1. 

ILIHU "lOllY" IOIIMSOH 

Then the shopJler went about her aho?, 
ping In the Ulual falhlon, 1101 knowing 
tlml there was going to he a second part 
uf Ihc Inlcnlew which occurred afler the 
circuit or the .Iore wal conll,letcd "nd the 
(mlomer had gone 10 the cll«kout coun· 
ler. At Ih", point .he W3I rejoined by 
the huenle",'er alld each of the purchaiea 
wal thclI carefully checked ort. Any IUb. 

5tltUtlOns or hems were carefully noted. 
When ""e came to Impulse I,urchase •• on 
unplanned purchases, IWO h".le (IUClllonl 
",'ere asked: (I) wh), did ),ou select Ihe 
Item whlrh you did? and (2) why did you 
w:1«t the brand IllJt ),Oll did? 

Iml,ul..: Build. Saln 
Thl~ people ['.11111: inlo Ihe store plan· 

ning to huy 2,IM hellu or an a\'l~rage or 
!J hems per customer and ended up bu),· 
Ing ",8~K for a lulal 01 19 per [UlIOmer. 
In IhfITl, Iml,uhc bu)'llIg had a[(OUnloo 
fllr 5'cro.,,1 their 10laillurthnn and here 
nrc IhoK' Impulse purch:tK'fo ""r!tlen down. 
department h)' dellartment. 

Frf!JI! IIIf/ll: n 50lid 50% of tOlal pur· 
dmK'fo ",'al the tl'Suit 01 exira purchasci 
matle nil clecblolll reached In thc "ore. 
This Is dlluble the national a\'crage ami 
Kin'S lOU lOme Idea what a fille I>repack. 
agLlt mcat department call do for the 
supermarket. Jo'or fro~n loodl It wal 57%: 
,'airy 'pro,'l/tll 56%: product '7%: and 
rtr,ab, (luur, macllrfwi, tlr. IHero. 

Cerl"ln I'mdUCIJ In the lnod Induslry 
hne gnltell the reputation nr helllK high 
impuhe hrnll. TheSl: include pickles aud 
rclhhn at a rale of 74%; Jallli and jelliCi 
8'%: packaged deucrlS '19%: candy, nuu, 
;fllt! ulher conrecllonery hems 89"0' These 
Items h:t\'e IIlwa)'1 been considered by the 
11O)'en aud merchandlloCn as red·hot hn· 
puhe itellls -the Idud or Items Ihat nat· 
urnll), would go wdl on _pedal dilpla)'" 

The Macaroni PlcUlft 

We had the hllpulloC picture brought 
nUl on macaroni, spaghetti, and egg 

ThClC generally planned purchalCi are 
when _he II coming Into buy Ipaght'lll but 
she doesn't ha,'e a brand In mind. Sp:1' 
ghettl had 110 purchasn In that calegor)" 
Whell these women think 01 buying .pa· 
ghettl, Ihey hne It brand firmly in mind. 
Not 'Iultc to lrue with macaroni, howncr. 
bcauw: In 7% 01 the Ilurcha.n they 
didn't ha\'e a br.and In mind and In 
nODulcl Ihe figure WOI. c\'en higher 
12%. 

Macaroni H.a IIIgh Impube 
Nuw 'we come to Ihe Iniportance of the 

unplanned purchaW:I and look at lOme 
or titHe figures: of Ipaghelti purchue, 
2'.!% ""ere planned IIICCUi(;lUy. 78'70 (II 
Ihe tot:l l purchaICI , made were impulse 
IIr unplanned l'urch,,5C1; macarolll 66% 
and 1l00tlll'l 76%. 

CUlllpare ),our OWII figures on the prod. 
, UUI ""ith rell,hel, conf~tlonerles. elc. 

Ihal Ihe rIMKl ch:llnl conlider altronom· 
ically high - 78% on II."ghelll, 6610 on 
macaroni, and 76% on 1l00d1t'1. 

I alii ImllrClSCd b), one faci. Thil is d 

high jmpu/u ilrm. The Iltlng that is 
:lfflall"g II that all nlher I'roducu thai 
ha,'c n high im»ul~ re»utatlon arc Ipe. 
cI"ltlL... Tlti. i. a sla»le nml ),et look 
al Ihc Impube I,lclure that )'ou get In 
Ihb illite ant! by Ihe c"'tomen. It dearl, 
IMlints nut Ot1~ tblug: the \'aJuc and 1m' 
IKlriallCr of, It lIIa(;lrolll, .pagheui and 
IItMMlie department In Ihalllllrc In a high 
ar.alflc locallon 10 Ih"t the impuhes can 
go 10 ",'urk. 

Reuona (or Jml,ullC 

"Iere arc the reuon. wh), thne Impulse 
l'un:haK'l occurrl-tl; the reOiIOOi gh'el1 to 
III by CUlllllllen 011 they had compleled 
Iltdr I'"nhasc,. and while Ihe meml!f)' 
uf each »urdl"~ alld each motivation 
",'U IllII .harp In Iheir minds. They hOld 
tWII tiechlon5 tn make OIboUI each impulse 
Jlurt'llOisc. The Iinl, 10 ..elrct the item. 
Here :Ire the rc:tKlIll they gue UI in re· 
ganl til why Ihey .elecled the item Ihey 
had: 

(I) (luallty and fredlllt'Qj (2) Ihe lam· 
lIy'l t:llle appl::lli (') »rlce: (~) It Wat 

m'crlnokoo on Ihe .hopplng lin and re­
mtmbered when they were In the "OR; 
(5) product cOII\'enlence leatures: .nd 

(COrllirlutd on JHilt 26) 
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.uhl,r 'tilt 
and 
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Short Goods Dryer 
In'lollolion 

BUHLER SHORT COODS DRYER, TYPE TTM 

PRINCIPLE 
Good~ e,lIlruded from the press pan through an osclllllt. 

InS prel,lmmary Kreen dryer, where they arc slighlly sur. 
IDee dned 10 prevent ddormation. Thereafter Ihey arc 
conveyed to the prelimin:lr)' drying section or'the dryer 
and ,apread evenly over the lap conveyor by menns of a 
distributor. 

After pa55ing through the controlled pre-drying Itage 
the goods enter the finishing dryer where they are also tiub! 
jecte~ to a.controlled drying process. They leave tI .. : dryer 
~I a hlt,le higher than room temperature and may be packed 
Immediately. 

To obtaIn opllmum drying. two Independenl climates 
In the dryer are automatically pre-delcrmintd by control 
instrum(;" lS. ' 

DESIGN CHARACTERISTICS 
I) The 1TM ~lTers the Imallest spnce requirement lor II 

dryer of Ihl~ capnclty. plus small power consumpllon 
compared With capnclly. 

2) A'um~nurn houllni over light-welghl inluloting panels 
is dcslgned as a heat and vapor barrier permitting the 
dry~r. to ~ operaled at higher tempe;alures and hu· 
mldltles wllhout increased heat losses, thus l'roducing a 
betler looking product in n shorter drying time. 

J) The (~lIy,~ ulomatic oper:ltion 01 the short goods manu­
(actur!nB hne requlrel only periodical supervision. Any 
devlatlol.s from Ihe normal ope:rntlng temperalures arc 
quickly observed on extema' recordin8 inllrumenls and 
ean be corrected in time to prevent goods spoilage. 

4) A baUery of blowers on ellch side of the dryer provides 
(or sufficient air throughout all Itages. The oir is guided 
through ducts Into the drying chamber 10 the desired 
location and then Is lorced Ihrough the conveyors and 
the 8~. Healers between the conveyor bands r«:over 
the drying capacity of the air nfter the passage through 
each layer. The heat Input of each healer Is simply ad­
justed by two valves according to a heat requirement 
chart. to oblain optimum drying cnpaclly (or every 
class of goocb. 

5) Two products may be dried almullaneou!ly under con· 
tlnuous operation. The press .huHJown time lor die 
chlnglng permits enough time between Ihe two opera· 
tlons to adapt the climale to the lollowlng product. 

6) The conventional screens are replaced by Ipeclally 
.haped, corrosion ~sbtaQt channels (orminS the can-

~eyor clemenls, thus eliminating repairs and break­
uowns. 

7) lhe ~Iow moving paris require ml~imum lubrication, 
ubraeants cannol come In conlacl wllh the product 

8) The positive control of he:lt Inrut and climate ada~led 
10 Ihe dry!ng ~haracteristics a the sh:lpes allows dif­
fcrent drYing limes .• These arc obtained with a 2. or 
3·spced eonveyor dnve. 

9) ~he ~Iectrle conlrol cnblnct Incorporates all conlrols 
pllot·lIghts. starters :lnd overlo:ld relays It Is located 
for convenient observntion by the opcrat~r. 
Respective pilot lights nicker il a motor shoul4.1 fail 10 
operate, 

CAPACITY 

Th~ Shari Goods Dryer TIM Is built in Ihree sizes, with 
cnpaclll~s from ~SO Ibs. 10 1400 Ib!./hour. determined by 
the spcclflc denslly of the product to be dried. 

Orr" In L1ghl Miiol Ponelling 

• 

BUBLER BROTIERS, INC. 
E.,i."" I" iod,m, ~ Si." I.W 

2121 SlAT! HIGHWAY #., 1011 Ill, HIW Jllll! 
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Macaroni Newsreel .. 
by 'heodor. R. SUI" pullllc ,r.'ation coun •• ' lor ,h. Ncrtlonal Macaroni 'nstltute 

T BE U,' JKItI ur l!I,i6 Jluhlicit)' was pre· 
~1I1l't1 ill a lilllq;h'illg Ih~ following 

r .. eu In picluri;,) rUrlU: 
Naliul1allllaKa/iul'5 rcarllt'tl 2(y'!,QOO,OOO 

Imlllel whh 1111 illmlr:llcd storks .. bout 
IIme-,troni JlTUtlUfU. 

Nolliullal IICWSP"I'l'r syndicates carrlcd 
inti 1II,ICamni 'IUrlc .• In 1,000,000 news, 
1'''pcr TC;Jtlt,U, 

~13jor newspapen In the nation',II lIiS 
mainT markctinK areas I'ublbhcd ,21 Kpa· 
ratc nmr>l,wni pmdurtJ storit'S for n Intal 
ci:yuiatiull of !ijri,OOO,OOO. 

There wcrc 28 lIhlstnlll'd IIHIC;lfOlI1 

1I0rici In Stulll>l)' .upl'icmclI11 In l1ew .. 
papers wllllie rumhitwd rir("ulatinn). 127,' 
15-1,000. 

Full colnr I'hologrolpln o( lIlac:noul, 
,paghettl :lllil I'JUt IInodln aJlI~ated 18 
Ihlll'S in majnt nc\""papeu with a com· 
blned drculatinn of 6,9-17.000. 

Tele\'islllll allli radio shows ttached an 
;lIlIliencc of 60,UOU,UOO listeuen and \'Iew, 
ttl wilh mararonl pul;licily. 

In ~llt'('I;llh!.'d markell, puhlirlty :tip­
l)Caml ill the labnt prcu, rirrulatlon 10" 
(100.000; the N e A' r 0 "rcu, circu1311011 
1,50\1.000: aJ ' ~ Ihe f:mn preu. clrculallon 
:t,58,OOO. 

E\'ery ~laJor Market 

Food pagcI o( newsJlapen tearhlng 
"\'cl")' markellllK area in Ihe nation pte­
Iot'lIll'cI macaroni. <'KK IIIJ1Hlh'S and '11a' 
~helll at Ihdr "!llil'St tlCSt in lIIuslrolied 
recipes Ih:1I nmele 1II00carnni proelucis top' 
In IJlllllllaril), (lir Lemen eating, 

l..loading WOIIICII'I ;lIut family magaline. 
Introthl('ed 11I .. onll ni prudtlct dlshel 10 
Iheir 111111111111 pf rcatlen a, a sure,fire ""<ly 
ItI balli~h Ihc Ilulllll'U of 01 L.c:uleu dlel. 
Flit eX:IIIII'II'. MI(:aIl'S of(ereel it. readen 
01 mouth walerlng IIImlralt'(l tecipe for 
IInotl1el au gr.tllll, 

Tllwn Journal ,llOwl'(l ils teOiden new 
Idea~ (or .en'lug spaghcttl with a color 
iIIuslralcd siory. 

I.(';nliug ne""'l'alK'n a[Jun Ihl' CIIunuy 
r.t rrkd Ihlluuncb u( linn of IIhUU"led 
"oril'5 about lII:trnnllli 1,"'Klucts on Ihcir 
Cnod pagcs, Some u( these storin were: 
"\'al")' \'lIur ~f c 11 U s with Macaroni"; 
"SClIl1cthlllK GIIOt! til t:;I1"; "SI':tKheul nnd 
Fi~h Cumhinc tn ~fakc AUr.tnh'c, 1-'la\'or­
ful Dhh," 

From Maln~ '0 M~xlro 
C.uukillg ~ho",s (fUlIl Maine 10 Mcxico 

IHlpularltt'd macarnnl , 'paghettl mid egg 
IltH)tllt'S for wjntl'r and Lenten menlll, 

Spldicatl'(l COIMI mhulI1l1. all)>carlng 
Ilail), In hundn'lli u( Icading l1e""'I)ape", 
hcllH.'(lto make IIIJOIJUlli products regular 
items 011 Ihe l1atil)U', 'al.tlts, For example, 
.torics ",'ctc circulated by News(lal'u En­
IcrprlK: Auociallul1 IU 802 ne"'''pape" 
with a combined circulation of 2S,OOO,OOO; 

THIODOIilI R, SILLS 

hllcrmltinllal New, Sen'lce carricdltorlu 
10 Iti.t}QII.IKIO hOl\lcs; KIIIK t' e a III r e. 
rca(ht'tt Ii,UlKI.IJ(KI whh slorles: The Aun­
datc,1 I'rl'u dnulall'(l storiel 10 nell'I' 
IlalICU reaclln 2H.uon,fI()() hOllies: :11111 ncll 
S)'IlilicalCtl delh'ercd Ituricslll newsl':tpcu 
tt'athi"g 1,11110,0111.1 rCOl,lers, 

Whcn Rul'ky ~l;lrrlanll ga\'e lip hll 
he,I\'y",'e!glll l h;IIIII'IIIIUhll" he walhod 
illlo a ncw litlc. "Mar.ltuni·s Man o( Ihe 
Ytar fllr U,lnK Ills ' NIKKlle." Tht ,lOry 
'Wt'1'1 IIle lI .. tion, wilh lIe""'palK'n tun­
nlllg it under Imh he:ullillU as: "~hca· 
ronl lIIall, tlmt'l Rocky", "Marcl .. no UItCI 
IIIHKllc": "~I al'aru lll m;m IIf Ihe )'ear": 
;uul iI W:tl an aU,d,,), bugh on r .. clllI alld 
lell'\'l.lul1 IICWK:tils, 

Enry ~Iedla 

L.c:adil1K famll), maKaline. K;I\'C! their 
milliulII o( r(,;lIlcrs iIIustr .. teti recil'u and 
Itorie. IhOit IIrultCtI Ihe eall.' IIf prep:trlllg 
ma[amlli, ,p:tghettl ;11111 eKg IIIKKlle sum, 
mcr dlshcI, .-ur example. Ihc rllral hcune· 
maker learnl'(l IU Im'pare (our ellf(erenl 
IIlOll'awnl IUOIlun I1Ic31. fwm :l full 'page 
la)'Oul, illtnlr;lIl .. 1 h)' :t National Maca­
roni ImthUle Ilhulllgr.&llh in [ulur. wltlt'h 
aplK';lTcd III t'arm ;md Ranch, True Con­
(c"inm, wllh allothcr N:tllonal MacaruJlI 
Imlillilc mlur pholograph, hrought (our 
macaroni I't1Klu"s redlH.'s 10 h. man)' 
rC3dcrs, Thi, \\'3' a two-page laruut. 

The I.IIW C>tlnric Quiddc I>illller and 
IIlher 1II;I(, IJllul publicity hl:tllkclcil the 
lI"tllllI. "Natillnal ~hcarulll Wl't:k lilt To· 
day," uld fllle IIc""'llalH.'r . .. \lIother s.,id, 
"G lamornll5 Rccll>C1 fnr ~I:tc"runi :lull 
NIKXllca." 

u ... clllIg IUlIIIIII:tI IIc"",,,:t!,er Iyndlcatu 
carried IlIw c ui II r I e sturiu acrou Ihe 
cuUlltr)', 

~lanur:tt'lutcn 011111 retailcrs tilod In wltl. 
Ihe low C.,loric Dinncr 011111, Macaroni 
Week, Itl51i. with lJC'Kten, IICWI,1OI1ICr ad, 
,'crll!ICmeIlU, btlKhllTl'S and recipe .11l'CII, 

Slathilu lI'etc tclc .. !tCd ,IUI\I.-llIg that 
c"ery man. WOIII:l1l :tud child In the 
Ullltl'(l SI:ttcs ' cal. illI a,'craKc o( 25.000 
huhcl III spaghelll a l'ear, Olntllhe maca, 
toni IlflJlhll"" ('OlIInllll'lillll story reached 
humln'(ls ul new~llal.eJS thmugh Ihe 
Uuitl'(l l'rl'11 anti hnCJ11ational NeWt 
Sen-ice, 

PlenlY of Plac~menl' 

~I;tc:tmnl )ltlHluCIi wcrc hlg [a,'urllel 
with hlg naflle It'le\' lsinll a nel ndio ent~r­
laincrs in 1956, JOltk 11c1l1l)"1 3S,OOO,OOO 
fa m heard about mar .. runl on his t50-city 
ells lelc\' I~joll ,huw. The "Today" Ihow 
hruaelr.1I1 macarolll IlrlKlul'II lI\'cr Nne's 
~J 1I:tlilll1l CII,l$t 10 (11:111, ami 6.000.000 
l.ellple law and hcard "IKlut thcm on 
"HtlllltC I'arl)'," Nallullal M;lCaroni Wet'k 
emllpl"!l "I. Kurcs IIf limc, 011 disc jockey 
,how, from Califurnl;l III Mauachusclls, 

Imtilutillll,,1 Imele Jlllhllcadtms ItUb­
Ibhl'(l uew menu itlcas fur hoteh, rc,lau, 
rallll, ,,-"tMIIs, and hO'l'itah. huthutioll1 
Mag;l1lnc carri~-d a [ull ' )I;ll;e IIIU1ttallod 
atilt-Ie, with recipes, till IlIw calorl~ spa· 
ghenl dlullcn OIl thcy are ""ned In Chi­
(';IK"" worh).(OImoul Shcnnan Hnlel. 

While ,D""ight EiK:nhnwer ::uul Adlai 
Sle\'CIIWI!l camll:tignt'tl (or the Itn'siclency. 
their l)(1rtraits ..... l're tlra""11 III 1II3caroni 
,md al'l)(':trl'd 011 tc!c\'lslon. 

Grul'cry I r a d c puhllcoitioul rcached 
:l1iO,1I00 rellln grocery oUllcts with ltorln 
flf 1111"" 10 IMMlit tn;lraroull'rotiuct salel. 

Thc 1II:tC'J fOlli huluslr)", lIew mo,'ie. 
were Iclc\'hioll hita. In tilt lint Ihree 
mllllths ah!.'r it wal u'lc:tscti, "Slag IJarIY," 
Ihc "aKa u( .. man wlln cooked a Ipaghettl 
dinner fur his olficc huddiel, was Ihown 
nn tI!J Iclc,'11I1I1) stOll lUlls ami was ICl'lI by 
2,008.071 I'cople. " UItC \'lIur NtXKJic" with 
tll'~ on p .. rty plallning, has already al" 
I>can:d nn 21 Icle\'hiol1 11atlolll and has a 
hus)' )'car altt';td jUilgiug 'rum lu ad\ ... nc~ 
IHlnklng [or HlS7. 

ThinK' to Com~ 

Now about things tn come: 

SlltUml'r mararllni recllH." "ppcall'(l In 
ullh Ilal~n 01' Ihe Ualtimorc Sun: Albany 
(Ntw Yotk) Times Uniun; S~:ttlle (Wash· 
lugton) Tim!.',; Clmrlolle (North Carolina) 
News; the Ncwark New,; the T~nton 
Trcllllllllan; the Wichita .'alh: ' Tl'xal 
Remnl Ntwl: thc Charlc,lon M:tll: and 
the San IJlormndlnu (California) Sun. 

Nalional Macaruni Wttk, HIS6. ICOll;t 
trcmcndous con,umer Iml)act when pub­
licity hit Ihe country'. new'papen, map· 
dnCA. and lele\'lIlon and radio network .. 

Thcre will Ix: lIlore colIIllClhlllll (or the 
food dollar. Thetc wllll.tc Inore (Oll1llCtl. 
lion fur mtll '1,,'Ire, aud Iher~ will be 
much mo~ competition lot th~ coll1umer's 
a1U:ntion. So, how do we "Ial)(: our fight 

(Conl/llurd Oil /112" 28) 

March, 1957 THE ~I A CAR 0 X I J 0 U RN :\ J. 

More and more homemakers oro fnst learni.tg macaroni products arc n 
perf~t answer to the problem of rising food cosU!. ror only a few pennies per 
po~bon a countless variety of tempting macnroni pro"luct dishes can be served. 
With no other food on grocery shelves today offering 80 much in nutritional value 
for 80 small a coat, there is a steady swing toward macaroni producU!, 

Yes. today's market for macaroni products is n growing market. Con­
Bum?r occep~nce o.f your macaroni products is assured when you depend on 
Capital quality to ~tve your products real eye and taslo appeal. Copilot semolina 
and durum flours will help your sales curve. 

.. , 

I;'; 
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World Outlook for Macaroni .. 

MAGARONI I, hiK hudlll'Si in many 
patll ul lh~ wfJrld. 

In Quilpuc. Chile. CfllIll'anla :\Iollnol 
}' Jo'idcUI "Carnal" Is celebrating lu [,Oth 
;\!luh'cnar),. In their mills alltl maratonl 
l'i;Ult they ellllllo), mote than r,oo wlITkru 
who IIrc producing a 100% dunllll l)JIxJuu 
\o\,ith the hell' fir the lIIost modern rna­
thlncry and the latest technical hnpro\'c. 
I11l'nu. Their IIlIlIual IIIIII'U! reaches '10,· 
lKKI,UIIO I)(}Ulub or nmcn,on! ;11 a "alne or 
ahout $6,III)O,IKlU In United Siaies cur· 
n'un', 

Tiu!ir technical manaKt't, "fr. Rlrranto 
1I0rello a,ul their ulci manaGer. Mr. 
GlanCarlo "huhlcttfl. arc I'lanllillK 10 
"Ish the Ulillcd Siaies ~nnll to \earn morc 
"holll the 1l'lilllicluC IIf prodprtlllll ,11111 
.cIllUK· 

Wnrld Wide Sliney 

Rn1!nll)' the Mararonl Jllurnal lenl 
nUl a (Iucstiulln;dte w hs foreiAn sub· 
","ribctl to gct· nn up·to-d:lle tally of 
marnroni ptlKluctlnn around Ihe world 
:1111110 c,'aillate Ihe CluthKlk lor 1957, 

From Cub" rollIes word that the bUll· 
neu outlook {or 1957 II good. Some 24 
plant. arc IU,OtlurlllK 20.000,000 I>oumh 
of I)roduet II )'cn, with 1111 1I"erage con· 
sumptlon in Cuba of :Ibout .. pounds per 
IKtion. The most popular sales unit h 
a half pound package in cardlmanl boxes. 
ptlpcr bngl, .clUng for about 1!ic. rrn~' 
pecil arc "jewed as good. 

In Europe 

In [ugl.md, some 15 1'1:1111. produce 
:.btlUt !6,OOO,OOO 1)(IlIl1dl o( product a 
lcar, and COl1lUllIptioll tum slighlly len 
,h,1II a pound IKr pcnon. The ,)(Ipu1:lr 
wollin!; unit is a I pound canon selling 
fur I/!ltl. Canncil uUIc:.toul lalCI In Eng· 
1:11111 :.re I..'XllCctcll to lucteas.e, but dried 
m:.c:.rolll , except (or olle I)roduet, receh'es 
lin n:.tional .. d,'crthing. 

"'inland hal {j 1II01c:.rnnl pl:mll prCKluc. 
InK '1.200,{)O(1 kg', In 1!156. m:.klng the per 
(':lpitn C0l1lUlllpiioll ahom I kg., fir 2,2 
IHJUlllh. . 

Good macaroni nour hOI 10 be 1m· 
l)(Irted and the bClt (IU:llltiel nrc not 
"lwal'l a,'aibble. Mar.Jroni abo h ... a 
punhOlse l:ax of 25% on the producer'1 
price in Filliami. lIalf . kg. pacbgc. of 
Illug macaroni .ell for &I finmarkl, aboul 
:!7 V2C In Unlte,1 Statel cunency. 

Six .-I:.ntl III Uclgiuni produce 111,500 •• 
IMIt) kg. (lr ·I I.lHIO,IMIO 1)(IlIIlIis. I'er capita 
r1JlUoUlllptinn in 1956 rom 2,1 kg, or ,1.5 
I)(JUllIb, The IlIUIl IlOpular Ilroduct, 
p'lCkt'tl in a 11;,ckag~ (II 250 gral1ll IoCUI 

fur 2·1 Uc!gi.1Il frano. or about 'IBc In 
United SI:ltes currency. Industry prol' 
pects In 1957 arc regarded as blr. 

S\\'luecl.md h ... abont 55 plantl pro­
during abllut U7,OOO.OOO poulltb, Con· 
.ullIplion , 'ear aher year Ii a 'teally 19 
In :m 1")undl per penoll, A 'OIrlety 01 
tluallties arc offered to the markeL Top 
, :'lIlf1lilla $CIII (ur 75 Irallcs the 500 gram 

Componla Mollncs Y FldlOS "Caro:r.i:I," QuIlPUI, Chili, South America 

p:lcket. The seCOIlt! clualll)' Is wurth ,61\ 
fralln, Tllp Cltlalhy fre.h-cgg llOO1.lIel $CII 
III the relalll'r [or 1.18 Irancs with lower 
pricc. (or hlgger huyen. Mflil fll the 
I,acbgitt!! Is dolte in (elloph:me. 

haly'l ,"s Con.umpdon 

11U1)' ha. bl'I\\Cen 1700· :l1lt1 11100 plaltts 
lUlU In!; C1Ut 1,!50,unO,OCM) kgl. or aboul 
5,1)()(I.I)(IO,000 poundl pt.'r lear. The per 
lOIpita coltllllttplion II the hlghell In the 
worh! ,unnlng ahout W·W kg." or &1-66 
IKiunds pc, IKrlon IJer ),ear. 180 lira per 
kg. is the l"lce of Ihe mOlt popular I,ack, 
ilge. SOllie cxpamlon il conteml'lOIled in 
W57 "(ur eXI)(ltlatlulI," l'rUlJlCCI. arc 
rcg:lnlcd as gOOl.I. 

In Malta, a Mc,UtcrraneOln blant!lOulh 
III Sirll)' :tIul call of Tunis, Mime 28 plants 
ha,·c lIIt.'rged Into 21. Th~lr production 
in 1956 totall'tl :loout 6,000.000 kilm or 
1!.!.'27,(j()() IMlundl. l'l'r lOIplta conIUm, .. 
liull TtlIII !7 10 !l8 pounds, but macaroni 
is ralloned in Malta under government 
conlrol. Uclh'ery direct (rom factory 10 
gtnccr 11I\'I)ln'l dlfrlcuhles I,arllnllarl)' 
\~ .. ith the IfI\\··profit margin IlCnnltted, Ra· 
liOllt'(l maClironl II sold In .ccond,hand 
(ardboml btIXCS .. t about/·I p. per pound, 
Ileratloned macaroni w.'lI. lor about I7d 
sierling per Y2 pound cellophane Itacket. 
M:mu(lIcturert are 1I0t upthn!.llc aboul 
the oUllook, 

hrac! h ... about 15 {actorlel with mOlt 
of them .mall enterprises. Their produc· 
tion ill 1956 Iota led aboul 8,10.000 tons. 
I'er cal,ita cumulllptiolt \II'as alKiul 5 kgt. 
lIr II In 121)(lund5 pu person. 

l'rnduCllull problem' arc encountcred 
in hr.lcJ hecame die milling Industry 
wllrks lur Ihe go,'c'mmcnl 011 a wagc 
","hcme ami thc purchase o( nour by proc· 
l'Wltl mUil be matle (mm Ihe Km·emmenl 
lit fiXl'(l cmll. The m:lI1ufacturcr hal no 
control m·cr his K1urce of sUJlply .. nd mUll 
u~ whllte,'cr raw material is available. 

I'lain 1t0000llei packed In '100 gr, pOI per 
bllg' cml abuut IL 5011. IKr ton, plain 
mOlcamnl aboutlL (j(}(), per 1011. Packagillg 
i. mostly p:Jper with a Im Ol n amount of 
ccllfillhOlne anti IJOI)'ethylcne Ult'. Manu· 
lactun=rt distribute dlrret 10 n=tallen in 
Iheir own trucu. 

To Ihe IIue5110n ;Ibout the geller:11 out, 
look. the acm~'('f was Kh'en: "The time 
whell prophell were Ih'l"g In Ollr (lJuntry 
hal gone lanK ago." 

In Mflroeco 25·50 planl. llroducc 25· 
·IO.OC)() ,OOO IKiundl IlCr year, which mOlkel 
IKr capita ((IltSumption range bclween 2Y. 
lIlltl 5 IMlllmls, Hair IKlUlul packilKe. OIre 
mOlt IMlplllar lit papl'r anti carlUlIS. with 
the guiltK price 8U (rattCl (fir I kiln. Prol' 
pecil for 1957 arc reg:lrded as poor. 

In the Jlhllipplnel bUlluelil. fair. Four 
plant. I:nl year turtll'll out approximately 
1,800,000 IMJUllds, Per capita consump­
tion wal .K IlOund. not Including Chinese 
nuodle:. matle ' of wheat nour or ,Ia: 
ROCKlin mude III rlcc "",rdt, which have 
Ihe \II'illc.t ClJluumer acccptance. Raw 
material prolJleutll1lake the accumulation 
of Itoeb difficult a lltl "arlatlun in raw 
malerlals has CTcalt'(l drying prolJlemL I\n 
8 ounn: pat'bge of macarunl in a card. 
board cartnn !leUS for !5c. Though Ihe 
FiIIJlitllls arc primarily rlcc eaten. tlte 
lII::carolil imlullrY Is gradu:Jlly expamlillR 
c:.ch year and pmlllCrtl arc regarded :&I 

fair. 

In lite Orient 

Japan II", 12 mac .. ronl plants. Ihn=e of 
which art' romldered large, Co"'~ntptlon 
ill .1110111 "~caulC, :lgai!1, n"Jmumeti are 
Ilrimarlir rice eale.tI, 1956 Ilt'r capita 
ClJIUUIIII)tiol1 ran about 7U graml, or about 
I V. IlOul1ll., A SOU grant IUlel unit sold 
for 5U yen, or the e(lulvalelll o~ :~.: in 
United States cutrency. t'acbgi:' are 
uluOllly 12·15 Kg" in a Ilal){'rboani box. 
Macarunl mlwii'.;tcturen arc optimittlc 
f , { :111 "1'~I:mJ trent! in conlulllpilon, 

Twelltl .fin' I'I 'mlslll t\ullralin last )'ear 
pnMluml abc.ut n,ooo,OOU IKlund" which 
:ljljlrtlximille ~ puundl per lJetson, Som~ 
IIJOtluctiun liroblenu were experienced 
bccauw: of low (IUOllity raw materiah, HIKh 
(relght ratel are K1meth:'lg of a diltribu· 
lion COlICern; packaging Is done In card· 
boa"1 packell and ccllul'halle bagl, The 
111011 1)(IIIUlllr retail lite I, II I pound 
packet seiling OIl about 1/5d. A 22 pound 
bulk package ~1I1 for 22/611. Bu.inep 
IltoIpeCIi look good because of the hea,'Y 
Inllux o( migrants. 

----_., 
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Commander-Larabee 
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That's a Switch I 
It ~Url' i\! .'\ml the 111;111 thrnwin~ the 

~willh b .llI!ot' llh Glnl;I, \'ire I'rl'sidl'nt 01 
IIr;t\'1I ~hr.unnl Omlll:UI\', Rnrht'tll"r, 
!'\I' \\' "lIIk, Tht, ~wilth ~Ir. Gini:. is 
Ihrmd u!; i~ jll_ll a ~111 ;111 pnl or Ihe rom· 
I'li ratt.tll'lt',lrl",1 nmlrul pam'l Ihat lunc­
lillll\ ;15 Ihe "hra iu" nf Uram's ne\dy In' 
~I:tlkd hulk IImlr h '1l11I1ill~ ~l~\('III , 

Flexihilily ill hlt'nt1iIl),l lIuun i~ the hi),l 
k:llllrc of Iht, Urant ill~tan:tlinll, prodded 
In' IIIl' male til eh'l"trkal n 'la)'s, lIlotou 
a;1I1 ~wiuhu Iwhilld Ihe 11I1),Ie rlllllmi 
\laud, 

The ~llIr:t),le ~ptt'l1I fUmht~ flf tlm'e 
1II11,IItIII IMIUlld rapadl)' hulk f\1I11r ~lur:l),Ie 
hillS, Eath flf Ihe Ilm'e him is didded 
Inln twn (t1t11l'artll1elll~, making ~ix CllIn· 
i,arlllll'nu, t':llh wilh ' 01 r:tparit)" 01 50,000 
\ltlulllh 01 f\nUT, 

lu IIr:l\"CI's "Ill' r'lliun, flour rail he ttU' 

lu,ull'll hllm l'illt,'r hllik trllrk IIf ,\inlith~ 
r;lf. Unlnatlillg time [ur hulk trllck~ Is 
.. hout olle hnur: [or r:lil cau abmll thTee 
hlmn. Tlte IIUIIT wn"t'l~ from ,·hller or 
thc main inukc pil'('S In a nnllOlI Ilipc 
~\\"itdl which din'ru the flow 01 Rour 
huo 0111)' nile II' the lill( collll,arllUCIlIS in 
thl' hillS, ;\ fonl 'pnM)' ~)'Slem of bin·lc\·d 
huliralun within t'alh comparllnenl ;me) 
mirm ."'ilche, nn the plpc 'Yitt'm prO\'ide 
a ll 011110111:11;( slttlloll fll 1I0nr as ca(h mill' 

partlllclIl h filktl. The illiliratnn ami 
~wit(he, ,tTe ahu S}"lIchTollitell 10 clean 
the S)'SIl'III alltollt:1tic:llly, 

(Alltll'lrx S)'ltcm 

The rnlllillex l'II't'lriral runtrol s)"stcm 
In thc Ur:I\"o I'lanl costs fh'e lim('l the 
lIunualllluallation in a bllik limiT b .. kef)' 
wilh ~ill,I~OIr slnr:l),lc cOlpadl)" The reason 
filr tlti. Is Ihal I1Imt hakerie!. wilh hulk 
IImlr h:l1l1l1ing Clllllplllelli m.c a stralgltt 
I' ,m'ut nOllr \\·hidl Is blelllll·d at Ihe mill 
alld whllh relllliTt,~ 110 '11t'eiOiI hlcmlill~ 
ill the pia lit, III a nOfmOlI bulk Huur .hop, 
the nnllT h ~illll'l)" lralu(url·d frnm bulk 
~tnr:l),l(' \II bin 10 ,iflu, nr from IIOr:tl;c to 
hin to siltcr In mi"l'r. ;1' Ihe (aM' 111:1)' be. 

In the IIrOl"o 1,1.1111 , luml" 'l'r, Ihe )" blend 
tlmum flntlt :1I1t1 M'lIIulilla tn thdr uwn 
.\I ll'eifirn lioll!.. Ollie Ihe ~witlhe5 arc loCI 
ull tlte .:i'lIIl Hllllmi 1':llIcI, ,11111 lite 5)"" 
Will i, 1"11 illltJ nperaliuu, il ;l11ll1l1l:1tirnll)' 
whlttl"t"'" lite limIT' hnm Iol0T<I ),Ie ami 
hll'ml, an)" pTe,!.l'Il'C1nl CtllllhillatifJlI nl 
IInm. In Ihe dc)in'll prnpnuinm, Th;. 
"I"ilnt,matle" hle\ltl 01 lIulIU i5 Ihen 11111· 
w}"l'd In ill own "11\1''' hill. wlil'Te II is 
re,"I)' lot mix ill!;, The "mc" hill5, which 
Imltl :lllpmxim'ltcl)" 15,11110 IMIIIIIIII HI 
IIUlIT, han' "maxlmulII" 011111 "minimum" 
hill.it'H'1 IlIIlic:lIlII~ thaI hep Ihcm I'mp' 
l' rl,' filkll with Ihc ~I','dfi[ hlt-1lI1 III Ilu(l1I1I 
IIlIIlr :lIId ~l' mlilill:l :n "II Iillies. 

Jonph Glo!a at ponel canlra1. 

ttUib ul M.'r:uillg (rum Ilhtrihlltion n 'nlcn 
"UII\\ Ihe n:ttlun , The Wtlll'.lIl)' :lbo til" 
l'T:tIl') :, 1I1'et 01 hulk nuur milttl<lll (an 
III otU),IlIIt'tIt their IrUlk fll'l'1 in scnin!; th~ 
hllik lIuur 1t,IIIe, 

Muell .. Installs Bulk Handling 
Thl' G, t ', ~Iucller C,jlll\ll<IlI)'. Jenl')' 

CiI),. Scw JerM:)', 1II:IIIIII"rtuu'r 01 mOlca­
mnl. '1);lghenl ,lIul q.~ nn(Mllt~ , has II:trled 
wlUlrmliulI 01 all .uldltinll III ill piaul. 
Thi~ alitliliun will he t1n't! III f"dlhatc a 
lII,tteriah h,lIullill!; I'IlIgroll1l \\'hieh will 
Pl'IlIIh the rnllll':III)' III lerl'in' ill raw 
mall'ri:!h In '\ir~litlc C',m , 

The hllildhlR i~ beillK ('U1t'ITU(ICd h)' 
f.ribcll (AIII'lrll ('lillll Cu, III Jt'ne), Git)' 
,11111 i\ e"pel'lcd In he ("tllul'lcll·t\ by April. 
1~;,7 . The lIl,tterlal, Iml1lllillg ~)"uelll is 
Mhl'lllIlet\ [or wlllplcllull h)' Jill)". 1957. 
ami will PUl1Iit til 1I1t1";III, 'tllte, hlcllti 
:1I1t1 reclaim i" IIl,tIl'riab in hllik. The 
IIJ:1leri:lb 1I:IIIIIIitig ("III/\lI1ICIlI ""hkh will 
he Inee! h)' Ihe WIlII''''I)' in Ihi\ imtalla· 
liull wai de~iAncl' 011111 l' ItAim'crt,tl h)" 
Sprullt. W .. ltlrull 011111 CU, tiC MUllc)". I'a. 
The ~tnr:tl;c Ioilm wcrt' dc:~/gllt'll :11111 engi· 
neeu'll b)" the lla)' Cu, ul ~lillileapolil. 

Tlti) (IIm'chlnn III a hulk hamlling ~).). 
" 'III hum Ihe 1It('M'1I1 h;lg ~tur .. ge ~)'~ICnl 
will l·clt·:tM.' !llInt .,Iace ill the ~hlt'llcf 
1'1<1111 ami will alhJ\\' the tfIl11p.III)· 10 cx· 
1':11111 ill. I'teM'lIt malllll,u'lurilig facilitin. 
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Equipment Shaw in Me.lea 
lIr.tillllllll ""ill han' all iml:lll:!tioll (or 

mil t't l glMllh 011 dbpl:!)" "till ill !l1K'r;Jtiun 
at Ihe h:!Ii:1II hllhl\uial hhihitlon Oil 
~le"ll"U Cit)". ~Ian'h Ij·!lI. 

Flaad Replacemenh 
Ikllllnlllw "'tMMh ul l.nulwillt', KI'II ' 

IlIrk)' hOiI aUlhnrilt,tl rel'\;u'clIICIII III all 
maratnlli ,11111 eWl: IIIMMlle I'llMlur lS Ih,lI 
""l're t1allla!;eli III IIll' r,'ccllt IhMMll1I Keu· 
lurk)'. nalll :tAt'lllIIl' tth :tlttli~e In Ihe h,lIlIh 
til rC"litt'n or whull'!!:!len will hc repl:l(cti 
ah~flllIll'l)" In'e, al"("tIrcllllg IU COlllpall)' 
~pul.:.l'SlItell, 

Golden Grain Traile .. 
The "'rucll:Jul Cllhelinef ",'1\ Ihe :IOIwcr 

10 0111 IlIIlMlrlOl1II Imulill!; I'rnhlelll el!Ctlun, 
u'(l'tl h)' tlte Gnhicil Grain Mac:lloni 
Cutllpau)' III S'III 1.c0l1l1l1ll. Callfnrnb .. 

Their I'TlMlu( u, ~1';lghclIl, 1:I" lglla, lilac­
arulll, l'AA 1I01MIII'I, ('te .. :Ire Iight""ciKlu, 
,'c, hulk}'. Tn IIIl't: l Ihe relluireltlelll of Ihls 
h:1U1 it W;IS m'tc,\,u)' III 1J;t\·c a Iigiltwci!;ht 
"chide capahle III l'ar t}itlA:t I,trge amuunt 
"I cuhir ,·uluillc. 

Cllmmenling Cltl the .tIlt·I.~\ o. hb IIrel 
in Ihil reslH.'ct , Villfellt ne Ilumeniro, 
SI'I"Jl'Wt}·.Trc;Ullrl' r III Ihe firm, II:nel, 
"Our Cuhelilll' r~ "Ie light 1'llIlUgh so Ihal 
we ),let lI\,u.;\mlllll 11:1)"lu:III ""ilhnllt c"ceed, 
illg Il'!;allimill, The .ix 21 ·IIMII Gllhelincn 
we rercnti)' putth,nell , weighing In at 
!HIJU lin, ('aeh, ('lIahlc m tn (Out)· 2,500 
Ih5, mOIl' lIIac:ltnlli per Irahl Iliad Ihall 
we \\'NC ahle In lin ill Ihc l'a~I," 

Dc Oumenlm ahn ~Iall'i 111011 his ,hil'cu 
rel'utl thc Cuhelillef 1'1I11~ :1I1t1 mils lIIuch 
ca~/er thall ('(1"/l'lIIelll t'mlunt:Jril)' 1'111' 
plnyetl in Ihh IIl'eT:ltloll , 

TIll' Gulelen Gr .. in Mal':lrnnl \,jllllpany 
Hlll'r,lIe~ a Ikel nf II Fruchaul trailen 
hauling all nnT G:tlUnrnia :IS " 'cll as 10 
Sah t .. ake Gil)' .wel Scallie. I're~ellt (l1;tnt 
l":tll 'ur I1tflr~ ul Ilte~ to he l'urchaM'cl to 
inncaw.' lhc die ur the IIcel ill th~ lI('ar 
fututc. l ";l't )'~ :tr the firm hauled 25 mil, 
litln IMlIllllh (If 'uoelluoducts a uti Ihil ycar 
the lul:ll will IllIIhalll), reach :''8 In ~J 
milliun IMIIlIJiI ... The rlJlII', hmillb' hal 
111'1'11 inurasltlK al the rale of hUIII 10 In 
1:-, pt'r CCIII l'\·l·...,· year, 

Ura\'tl's IIt'W hili I.:. IIlIIlr handlitlg s)'~tl'lII 
was ,"'~i!;Itt'd h)' IlItl'nJ:ltinnlll ~Iillin!; 
C.llll1p:L IlY ell!;illl'eu. allli inualled uuder 
tllt'iT ,Iin'nilill ;11111 i lllll'nhluli. Illterna· 
liutl:.l. :I piullt·t'r in bulk flour imtalla· 
liUlU, ,11111 IIlIe ur Ihe 'arw ... t millus "lid 
IIi~uihIllOU or !Julk flour. ('IIII,II1),s a I:lT),Ie 
stOl l( or well,lr:lilll'tl. t'xpcrieIlCt't1 bulk 
IInlir l'II),1iUl't.'n to ~rn.' the trade. Inter­
lI ,uiflllal h:!) a lar),le l\el' l III hulk IIlIlIr Golden Groin Fleel of Fruehauf Cubellners 

THE ~I .\CARO~I .I()LJR~ .\I. 

How S~Enrichment Gives Your Macaroni 

A~ALE~ PLI/~ 
Easily and 

I h batch mtthod macaroni 
~I~~ a.E .. 1·5, Ih. original food 
enrichment lablet, 

Enrich continuous pr." maca· 
I with VelllraM, the original 

ron h ba.. enrichment mill'" 
:~~~cand u .. tht SterWln ,.edtr. 

SUCH an overwhehning majority of today's shoppers 
are nutrition conscious tho.t enriched foods just naturaUy 
sell better. And that's os true in macaroni products as it 
is in bread, milk and other foode. Customers know enrich. 
ment means better health ••• alert. manufacturers know 
it means bctt.cr businC88. 

And this profitablo salts plus can be added to your 
macaroni products at nominnl cost through St.crwin's 
Enrichment Service. For St.crwin, originators of standard 
enrichment agents for both batch and continuous process 
macaroni production, oro long-experienced specialists in 
ensy, accurato and economical enrichment, 

Sterwin Enrichment provides a strong selling point well 
worth stl'C68ing in your advertising and on your package, 
You'll be agreeably surprised at. its low cost. 

Sn yau, St.rwlll Ta,hllltllUy T,.III,III ltp",Ullla,lva .r 
,nl,. III ... " fo, prien IIlId deloll., N, ,lIlIgollon ,I COli"', 

s~e~/~ 
Svb,ldlory 01 s,,, rIllO ONO Inc. 

14JO •• OADWAY, NIW YOU II, N, y, 

PfONEEIS IN MACAION' 'IODUe,S ENlleHMfNr 
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Tricks and Treats with Macaroni Foods 
A '''m'',',. ~,. ...... at'on ., ,It. Our.'" Wit ... ,,.If""'. 

M ACARONI fo0(1I are m:adc rrom 
clutum ,,'hc:lt. 1111s .pedal kind o( 

wheat is gTown primarily In North Da· 
kota. The growlllR arc" aho extentls Into 
Mlnllclo013, South Datol3. MOilIaRa, and 

. Canada. Durum whe:n I. "hal to dte man· 
uracture or quality macaroni rootl. rOf 
sc\'cral TearoolU. Durum .emallna makes a 
!,roduct that ho\(b It. shape when cooked. 
It aho Impart. :I; nal'or that II wheaty, 
"almott nutlike," n.,rum wheat II nalut· 
ally golden in color. rather than gray or 
white. 

About DUTum 

Durum wheat b ,'cry 'Ianl, nInly, and 
high In prolein. When durulIl wheat I. 
milled, the inner l)Oulon or the kernel, 
called cndoJpcnn, breaks up into Imall 
granules, about :II rille as table Jalt. Thl. 
granular lub.tance, called .emolina. Is the 
chid iugredlent uk'tl in the manufacture 
of macaroni f()()(b. Waler Is mlxcd wllh 
semolina to make a III1l dough. WOlter 
temperilture and Ihe amount or mixing 
mUll be cardull), controlled 10 thOlt the 
dough will hn'e the right (omhtenC)'. A 
I'roperly preparL'tl dough RocS llIIOOlhl), 
!llrough JlerforalN metal diSCI. ailed dlel. 
10 make die , 'a riOlll Ihapel of mac;aronl 
(OOdl, 

The tcrm, "macaroni foodl," II gcnenl. 
and il uw.'tlto deKrlbe all the "allelie. or 
macaroni, II'~Rhelll and noodles, Com· 
monl), a\'ailaIJle are noodle bows. long 
IpagheHI, dbow ' paghelli, medium noo· 
dies, alphabel&' shellmacaroul, 1"aghel1lnl 
or Ihin Ipaghettl. fine noodles, elbow 
IImcarolli, broad IICMKlle., Im:dl m:lc;aronl 
Ihells. and jumbo maGironi .helr.. 

~lacafl)lIl food. come In more Ihan 150 
dillrrentshaJlel. Sollie of the fander shapes 
hear )t:tllan n:llnel, luch al COlJlIM:llelll. 
mafalde, rigatlllll, .. lIul,patelli IIKI. fusilll 
W!lIIil huen •• helll, nllJlIOlCciolilll, marghe­
rile (liat macaroni), thl)' e'(I; lIo\'elllel, 
green mMKIlel, fusUIl bucatl. OI\'atelle. 
lu(oll. ereltil. dl Kallu (roolter'. crt'St), 
lasaKna, rOKlla. IOI1K ,ltoni, rotlni :uul 
manicotti, Their hnaKlnath'c shapes can 
stimulale an)' ercath'e cook, All o( theM: 
shaJles arc not readily nailable all o,'er 
the counlt)'. nut, when you can buy them. 
Ihe)"re exclling ami different, 

III 1lI0U recipes, macaroni, spaghetti 
anduocxJles may be usctl inlerchangeably, 
IkcaUM: o( 'he , 'ariet)' or .Jlapes which 
bulk differently, Ihe Ilmpleu llIethod of 
mealurlng macaroni (omb Is by weight. 

U lUU don'l own a Kale, it'. fairl)' cOllY 
III e,tllll:lle Ihe .. mount )'OU lIeed from 
the package weighl. Il, (or example. your 
recipc call. for 8 ounre. o( macaroni, you 
.imply UM: half of a one'pound package, 
Small llullM:I o( manroni food. arc fine 
fur WlUp, mctlium"bt'd "Iallt' arc good In 
ca~roles, and the bigger. thicker varieties 
aTe lIIually be.t ""hen ICn'l.'il whh l3uce. 

D.IICTOI HOWAlD LAMPMAN 

1.,'Uge. hollow .hal>CI m,e tufoll and manl· 
UlIII ma)' be stuartl " 'ith meal mixtures 
lU1I1 tOPI>cd with I3UCt', 

How to Cook 

The traditional melhod for cooking 
m:tcaroni food. calls fllr moklng until 
leuder In .. large :l1l1ounl of boiling salted 
""ater, Uut Ihere il a IIt'W, e:u), method you 
mOl)' like to try, It Ch'n good ttiUIt. with 
1»OIJUiar \'arlelies of macaroni. 'J.aghelti 
;lIId noodlel, as ""ell al ""hh other Imall 
amll11l'CliulII shapes, 

Thi. new fooklng metluMI reclulres a 
smaller amount or WOller. For e\'ery 4 
ounce. of ;I mac;aronl (()()(I . U~ only 5 
cups of WOller. lCalOnrtl whh 2 teaspoons 
1:111. Uring the water 10 a boll. Then 'tir 
In Ihe lIIaOironl food. being careful not 
In stop Ihe boiling b), adding 100 much 
at one time, 

When all Ihe macaroni has been added, 
continue to boll h. ,tltrlng coltltnntl)', (or 
two minute., When )'OU rook long SpOl' 
ghelli. wah lor the endl 10 .often In the 
walet; then pUlh the .pagheul Inlo the 
hot water n. the emh IIOften. 

Then co"er !lIe p:1II with a Ilght.finlng 
lid. rtmo,'e from the IIUI, and lelthe pan 
ttaud ror 10 minutes. During dlft time. 
Ihe macaroni finhhe. cooking, Sln~ the 
pan II no longer o,'er Ihe heat, you nrc 
Itte 10 go on to lOme othet usk, 

Al !lIe end of Ihe 10,minute period, the 
macaroni is al the correct lIage or done· 
lieu. It Is complelel)' coo,ked, )'et .,iII 
chew),. It Is lIot pall)' or ,tidy. The Iialian 
tenn, "al dentc," deKJ'lbe. this Itage when 
the macaroni food h firm. )'U lender. 
~lany peoJlle tC11 (or doneneu by 13m­
piing the manronl, Other. can quidl)' 

lell by pressing ;I piece or Ihe macaroni 
food agallllt the side of the pan, The well, 
cookl-d product .hould offer a dight re· 
,IIl:lllce 10 the (ork, lei break c1eaoly and 
e\'enly, The new, (;arduU), timed methotl 
for rooking macaroni food, Is l»Ojlular 
",'lIh 1t'U eXlltrlencro cooki who find Ihe 
Itel' o( tuting fur donene" !o()lI\eYo'h:1t 
dlflicuh, 

RlnM: 1111: m:acaronl immediately ulllicr 
running waler 10 .eparale piece. thai ma), 
ha\'(' stuck loguher. Rlnsc the maaronl 
food with hot waler it it I, to be used In 
a hot dilh: rime with cold water if It will 
be ulcd in a I:Ilad, Alwa)'s drain the 

' macaroni well before combining It with 
other Ingredient •• 

A Glamor Dhh 

The macaroni whldl hal jUlt been 
cooked can be uK'ti in a glamorbed , 'cr· 
lion o( a mnratonl anti dlcelC casserole, 
While the 1II000aroni fiuidlcs cookinR duro 
ing Ihe 10·mlnule co,'ered period, Ihe 
sauce (',In be prepared, The .auce I, malIc 
(rom I can ur condenlCd tomato IOUp :lI\d 
2/5 cup milk, The IOUp anti milk arc 
mixed and Ihen healed, 

Illto the Itol mix lure, ,Iir 2 rulll .h~rd· 
drtl Amerlnll cllt't!SC. 'It tea11lOOn 10111 alld 
a dash of I~JIllCr, Mix until the cheeIC Is 
meltcd, 

Then (old In Ihe drained macaroni and 
I cup crabmeat, This eu)' caucrale I, an 
example of the con\'enlem:c or macaroni 
lunds. They combinc !to ,,'ell with a varl· 
cty of canned ;Ind (relh r()()(l. (or quick 
:mll cal)' meall, 

I'our tile mixture 11110 a callCrole 'Jnd 
top with bUllcred bread rubes, Bake In a 
moderate o\'Cn, 55U" Fahrcnheit, 25 min· 
ules, 

The delicate flamr of crabmtal pro· 
motel thil macaroni and chcese (',1ucrolc 
10 the gourmel ciau, Sen'/: it In )'our 
prelliest (aucrolc. Call It Gourmet 1010(/1' 

rani "rid ChuJe. and be proud to len'e It 
for a mmpa,ny luncllcon or lupper, With 
crisp garden salads ,and cruil)' enrldled 
roUs Ie will be a memorable meal. 

Cauerolcs are clanlc Inorhes with 
bUlY homemaken, A rcclpe (or Salmotl 
Shell CtWero/e u~ Imall macaroni shells, 
cannru salmon. and Cheddar cheelC in a 
Iillteful combination, 

Grun Noodle Ilde is nnother Inlert'St· 
Ing rtclpe, In the manufnClure of green 
noodles, purec of Iplnach is added to the 
dough to gh'e Ihe green color, The green 
noodles and Itntd-cooked egg1 bake in a 
rich clleei(' .auce to create a Unlcn tIbh 
Ihat is outstanding in color and nnor. 
hldh'idual dlslll.'I willltoid ,\oulhern Dar· 
rler C,JJserole, Elbow spaghcttl, cream 
style corn, American cheClC, Dnd pork. JaU' 
I:Il;es arc reOltured. The mild navor of 
macaroni (oods combines well with many 
otlier rood heOl' like meat, clteClC. ,hh, 
eggs, "cgetable, and e,'en fruits, 

• 

March, 1957 

Serve with Sauce 

Macaroni fuods lened with 'Oluce are 
alwa),s ill denmml. Brading the list of 
b\'Orill" )'nll ""ill find SPlIght'lli lll;lh 
"'~III Snrrre, 

Whu I'a n resi~t this Clllnrflil plallet uf 
culin:lI'l' lemjllalillu; "an a huwUul nf 
gnllell )':lI'lIIl'l<lII Chel'M' III Iprlnkle m 'er 
the ,'i/H.ghtll; witll Mtlll SIII/re, lireall 
Itkks and (fI.\\t't1 !hll:ul arc just.rlght ac· 
companilllcllu, . 

Olher lIIaC:lmnl fumh whkh arc ",n'ell 
with 5:llUl' arc: "t,.ml'r,.1li (Ihi" J/m,I;/'I'IIi) 
li·iII, Atll'llIIvy ,'HU/rI-: elll11 .'ipt'ghl'lIi N al· 
ler: aud 'rlll/ro' II,,,,, Sf/llrt u't\"'11 on 
lhm," "'mill/I'l, There'~ lUI end 10 ",hOlt 
)UU call tin Hlmhillillg f:lmrite fUflllI with 
IIl11rilinlis mat'aruni pllMlllru, ~Ial'aronl 
"MKIs :Ire ea~r to ~IUTe UII yuan kitchen 
, heh'e,: !tI' the)' arc :Ihl'ill ~ Jl'"d}, fnr gum!, 
Imling IIIl'al~, 

Sen'e UI Side nililes 

There', .till "llUllter way III scniuK 
nrsatile I\aUUIII ~elllulill" prntlm'l', l\UII· 
IlIl'~, nml'arun l IIr 'p"llheltl, u'rn'd \\' lth 
mehl'c1 hUller IIr m:lrA:ltine. lII"ke e)(l'el· 
lelll ,ide clitht.'5 UII a llilllll'r IIIt' lIlI , M:I!I\' 
IlClljllc Jike tn &J1Tillkle Ilraicil 1':trllll'~ II'1 
Uf RUIII;IIIU chel'~ lI\'I't Ihe.\c h'lllt'l'I'd 
1II:tl'aronl (u .. tI~, lull, 

l\nndiL'5 (lM.kt,c1 in mn.wlllllllc \\' lII Rin' 
Ihl'm :t rkh. lIIeat)' l:"le, I'IIPP)' ~tt'll\ alltl 
hlleJl'~t ;" wcll as !I,U'nt, 

lIarhl'clleel .1\f1Jl rih~ 1I1'\·er la~II'd helll' r 
Ih:1II whell W'r\'l'tl with !iwltll)' ,\'",,,III'J , 

Small mac;ltnni )hdh with lellulII hUI· 
ler art' a Iididllu,\ ~ide di)h III u'r\'C wilh 
hwilcd ~llmulI ~teab, IIr 1IIIII'r fi,h, 

Very similar ill prql:lratiull IU l':l,u'rnll'l 
arc IIIl1lt1l'tl fir lemf.I)'I,e tlhht,S, The ill ' 
Iltl'tlil'UII arc nlmhinetl III the l;Ulle war , 
lIut (ur ~l:tl'lng, Ihe IIi,h i~ IIl\lImJclcl1 nn a 
I'laller (ur almlflh'e al'peaJ:IIICl', !'\lIuellc, 
arc atltlt'tl III a mixture III milk, chec.'Il', 
l'AA~' fa it, curr), IMlwller. IICPllCr. IIn':1I1 
I'Jlllllhs amI fa bius, 

The 1II1"llIre is pUlltl'l1 inln a well· 
greau'd rillg muld, l'Iare the rillllllmhi ill 
a largt'r 11:111 filled " 'hh hnt WOller 10 a 
tll'llth uf ahemt nne indl, Hake ill IIIIKI, 
clate U\'l% !J511" .·;Ihrcllht'it, nhlltll ,1:1 
1IIIIIIIIl'5. IIr umll sci, 

C:"rr;1'11 .\'VIII"" /lillg, filll'ti with lurker 
;11111 gr.I\')', is a glamofUuI main dhh rllr 
Ihe tla)' after Th:t1Ik.~gh' illg, 

A NlJIj,l/e 1.011 / Gill he m:ldl' with either 
Irful\'er chicken IIr turke)" Ganllt'11 lUll" 
",'uuld he exnl!ellt, Ino, It it \'l'r), .. Uraf· 
Ih'e with huunl'll l)('a5 ami caudied car· 
miS, This I. :lIltIther u:lmple IIf hnw IImc· 
aroni (IMllh I'an help tn m:lkl' rnlllllllll!:IU 
la~t IUII};er, 

Sen'c ill Salal1s 

,'i,.i,lIb macle wilh macaroni (11111 Is C:III 
he mml,Ulllillg, Rememher In rime m:lc;l· 

HUli (INKI, ftlr s.'ll .. ds with coltl waler In· 
slead o( Itlll "':lIer. 

The iugredlcnts fur Gllrlic Sllllg/ll~lti 
,'la/ntl :lIe: ((Mlked c1bu", 'I);aghelli, garlic 
drl'l.\i!IIl' ('clcr),. ,\lI)cric::1Il chctle. h:nn, 
Inmil.lll~. and lelluce, 
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Tm1 all ingtclliellu, l'lI;U' l'1 Ihe lettuce. 
10llelher lighll)" \'(lU 111:1)' \'itr)' Ihe 1111:1\1. 
lit)' ;Inti killll III lIIeat :ulIl d,eeM! to suit 
)'lIur lam', Sen'e III a lellure·lilll'd blm!. 
This I, a refre~hillg, )'el u lhh'illJ.:, main 
lli~h fnr IUlUlller meals. ' 

HOMIICONOMIST RUTH BEHNkE 

1:'lur "ilIL-n'nl ~11 :lIl s le:llurll1ll rn .. ra ltlili 
fIMtd.\-;11I Ilf 1111'111 Il'III;111"hl,. WNMI­
an': 

""1'",1, 0' S/"illK .\IlInlI/mi, whidl usel 
11111)' Illur il1grt'llil' lIll , , , m:u'alUni, Iblrr 
!Wlllr ('fl',UII, gn't'n "lIillll.\ alll i \;Ih, Thh 
h "n)' AUlMI \\'illt dlee~e lilli' 1/11" n ib, 

"irllk ,'i/III~hl'l'i S"ff/d,lIlO"lc (rum h .. nl , 
rullkt'tI cglls, 111111111. gleell pt'ppl' r, pimlt'lI ' 
lei, cUmw ~paghl'lIi, autl lIIapllluahl', plm 
t,e;l\llIIings. 

11", ,\llIrlmllli S"/IIII ill illlli\'l llual 
"hltl',. Thh Il'l iJle ml's 1':I\)'· lr"'":II:.e mm, 
(;ml '\'lIIce whil h 11,1\'1"" Ihl' ,hd/lII:tr;ulllli, 
,\I,/(,mm; C:'IfI/I'r /a:" hndllU\ ht'~h frllih 
:uIII l'I'r:11n whilh art' tH\\l't1 \\'ilh 111;11';1' 
rulli ,hapl'~ f:llled "run\!l'r's Ul"'I, ," mile 
I ht'e,e ill Ihe \,,1;,11 ,lrc"hlll m"h~ Ihi\ 
Irlll)' 111II,lalillillg, EIIK,w manlrlmi IlIi)l/11 
bl' ~lIlnlilU!l'd in Ihi~ ~ I al !. 

Super S()uJl~ 

~lal'aTCIlli, IInucl/l'S :11111 'p:tllhelti ,lit' 
III'an), 011111 !hllhf~' in}; :ullliti"m III .\11111" 
C: IIIIII fllIII ,\ '/lflllII' <:/11111'111'1' b n 'rr I':I~)' III 
lilah', (;'M,k g:lIlk . IIniun, llllli grtt'li pe'p ' 
pl'r lillhll)' ill hUlll'r Clr lII ,lIWlliue, Thl'lI, 
:ttlcl II rail ur d,IIU~ :11lt1 juin',:! nip, \\';aler, 
.\C :I Hl l)ill};~, ;11111 a C:III II( ICIm;IIIK'.\, I " 'a t 
lhi, mill;lIIn' III 'M,iliug, ,\eld 1IIl1'IHlkl'll 
!Inutile IMIW~ wlhe IlUiling lII islIUl', Thl'lI 
l'II\'I'r Ihe pall ,lIIeI ,iulIIll'r gl'utly ulilil Iht' 
III Mll lll'~ :111' It'IUIt' r, Stt'alUhlll huwl, III 
(.'lellli 111,,1 .\' /J1lI1/1' elmu',I,.,. allti :1 pl:lller 
ur grillcd I'hl'l'~l' !hUldwidLt'~ lIIake 1Lt',trI )' 
fare fllr a Friel:t), ur LeUlt'li 1111'; 11, 

.'lIr ~killel tlhhl'~. m,lI'awni (111111, lIl'l'll 
nil I'tl"flKlki llg, ,\ \'Ct)' t'a~y ;nlll Iluilk 
,Ii~h b C:It;U Shilll'l ,'ill/'/'I" . HrlllnllllliCIII~, 
gnell IK'ppt' r :11111 Illlum" IK'I' f ill 'kilkl, 
:\IItIIClmalne~, Ihili pl)wtll'r, ",it al1lll'l'P' 
pl'r, 111111 hrillg III hllilillg, Slir ill IInlllukl'lI 
d huw ,\P;IAIII' lIi, Cun'r Iht' ~ k.iIJl ' l. and 
~illlllll'r gelilly "mil JI',,};lil'Hi is clulIl' , 
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!Juri lll; ('NII":III ~1'a!W III, \I.' I\C Chili Slim." 
,'ill/,/,rr OIl " I'Tt'·g;ulle huuht'uu lit aflu· 
Ih" 'llallll' gl'HlIgl'lher, Wilh it , len'e lIIug, 
IIr milk ;wel jlklll)' ur ttU\ly i"1l'ndl Im'all, 
Elllllumir;li , l'a')"tu '. 'Mlk 11I;11':ltllni Ili~ht'l 
;ere III.' rlt'lI rur 1':111 )' lIulll'l 1I1l':tIs, 

' I'hlckl'r InK'~ Ilf 1It;lr:ITCmi hNllh, uuh 
a~ 1:t ~I)( lm ami lululi, IIl'l'll III he IIIlIkl',l 
dilll'lentl)' hlllll Ihe nll'lhml Ih'_~nihl'll 
l"e\'illml,', (;,Mlk Iltl' Ihit-h'r I)PI" ill :1 
1"1111' (ItI;lIIlity "I WallT, ' '"ur l's:lmp,,", rur 
,I 11111111' \ III 1;1\01],; 11:1, hriull ,I IIU<lrh IIr 
~;lhl'll 1I':III'r III a raphl IHliI , ,\~ )'1111 ;celli 
Iht, la,allll" III Ihl' walt'r, wait Il)t Ihl' t,ltlh 
In wltl'lI IK'IIIIt· )1111 I'mh Ihe Ifl lllplete 
11' lIlllh, illlll Iltl' 1'''", e'Mlk lite l:t!hlllil" 
1:'1 111 ~tllttiIllUt'~, ,Iillilill 1II'1':I\illllall)' \\'illt 

:1 \\'IIlIcll'li ~pll()n III ~1'JJ;tr;cle Ihl' pil'n'I, 
Rime with h"l \\':tlC'r ,1II11,h"ill, Thl' lI M'p· 
:mlll' Ihl' l;t\;lglI:t ,11111 h;IIIA it IInr Ihl' 
"lllll' lIl till' 1':111 IIr 11I1;lIlIkr \II ,dlll\\' IlIr 
l'a~It'r h;Clllllilig 1"It'r, \\,hilt' Iht' la~a)lll" 
" tcHlkillll , a lI:tnulul IIlI'al 011111 111111,,111 
,\;11111' r;1II he 111;"1,,, 

Likt, La"iIf(lIa? 

Elllhlhl;c\h ul Ita l"'u ",!!kl'n ' art' II" 

.' pumihh' fur Ihl' ~1H\\' ilill p"l' l;brit), "' 
Ihh 111>1111 lli~h 1011/1'11 rIU"!!"", whil 11 .hl'~ 
Ihl' 1II001': lIl1l1i 14Hld '-IIIIWII ai 10l~0I1l1l0l, II~ 
pn'p;u:uillll 11101)' ",em inmll'l'II, hUI 11t,' 
H'.uh\ :lIl' lI, rtOlinl~' wmlh iI, In :1 bakiug 
Ili .• h, lII:lkl' 100~t'h IIf II1l'al .\;11111', 1;1'\,1)11101 , 
111110111\' Iht,t'H' lit ,illlll:l, S\\'h, Ihl',,,e 
~lill'), al1ll };taWII l'anlll'~:1II "II'I'H', U!tC 
almlll 1IIII"Ihilli II( I':trla illllrt'dieut (lir 
":11 It b)I' r, The \'I'r)' 1:a \1 i lllllt'(IiI'UI) III gil 
in Ihl' haldlll; cli .• h ;IIl' IIII' clU'I'\I", Thl',e 
will Ilill' :1 huhhl}" 1IIl'i1), tlll'l'ill)l , lI:tle 
in a I1Il1til'Jall' 1I\t'II, ;1.',11" F:lhrelll\('it, 
:IIHIIII ;1;", mill""'.\ ' Esri;tlllalinll\ III aI" 
pllI\, .. 1 ale .\lIn' III ],;1'1'1'1 Ihi\ 11r.II II:tl ir m:dll 
Ili\h, I.;"" I;U", I '''I' 14nM't1 !hlbll. :lIId ",Ib 
will 11', 1111 up luI' a WHlI';III~ h,,/lI '1 1II1'.t! 
Ihal wiil win ;"d;tim fill' )lIlIr (1IlIkiug 
"hilil)', 

( :UIIU'lllenn' FIMNlli 

~I;CII)' Iltq':III'1 1 \'arklil', III 1I1011'0I14111i 
fllllli :Ilt' IIIIW :I\llilahlt', \'UII lII:ty hll)' 
Ihl'lII I llIlIlI'll, 11'1111'11 III pillka};"11 ill I-.. r. 
111m ,1t"1 11"11111,, Iltt' illll,,','il'lIl ~ fur !hIllCe, 
Thl,\t ,III' lil t' IIlIilll ,lIl' in "IIIIII'I'lIil' lIle 
IIHIII ~." 1tl'l'albt' ;tli )011 111'1'11 1111 i\ "111'011 
;111111'''1 ,'' 

Thl,lt, i, ~l't :lIIlIlhl'r wa}' III 1' lIiU)' \"('r . 

\;llj1l' mOl',:"l1l1i IIMMh, Fry tllI' lII ill 111'1'11 
hili fill, fUll: 1111111111" ,III' "~I"'tial/)' )lIHIII 
1I'I,,:n I'H'Pilll',1 tith wOly. Plall' 1IIII'IIIIkl',I 
IIl1l1dl" ,\ in \\' itl' 1",,1:.1'1 :wel h\' IIl11il 
J.:llhlt,,, 11111\\'11, Tht,,, eh.,in 1111 :al;~urhl' nl 
palK'r 011111 ~I'rilille willi !hIlt, ' I Itl' Fh'lIe h, 
Iril'll 111111111,".\ 10111 hi' 11'1'11 ,1\ a h,l\I' (ur a 
lIe,lIlIt'll 1111'011 , IIr \t'IlI' IOIhh' , III' 1'1111', Or, 
jU\1 pl>lin, ~l'rilllh' ll \\'ilft \ ;clt, Ihl '\ alt' 
A'MKI 1I1'III'I'l'U'IIII'OI I " "ihlllt",," . 

~lis FIt'lIIh·lriell 1II1II111t" \\' il!a .\hll'ddl'" 
1lllUIIIII , hlllll'r :0111 Millar, :11111 Ihl'), furm 
:111 illll' ll'.\lillll 1111\1 IIIr ' ,1' 111111/ r:hiJlrm 
Ikurll , 

~r :II :IIC1l1i "MKI, lillli till'i r Wil\' illin 
AClIIII , t:t'lil1~ di,hl'~ all~' lime III Iii,: 11,1\', 
Fur hlllllt, lor clil1lu'r, fllr bu' c\t' lIl1ig 
hulll'h , 011111 t'\I'1i lur 11I'I'akla,(. ,\11 I';ur 

\ (III.,i4lIl r ll "" />f4j:,r !!I) 
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Ano/hel Allbrette Landmalk I 

Intretlses prot/uttion * 
Improves qutllity It 
Ret/utes wtlste It 

Whg not ",ade in goul old 
2 gtick gpreadel NOW? 

Ambrette Machinery Corp., 156 - 6th Street, Brooklyn, New York 

• 

·Plt. Pending 

TilE lI.IC .IIUI:l:1 .1" 11 1t :l: .1 I. 

You can PR.EVENT Noodle Sheet 

BURNING 
Sheet burning resules when egg dough is overheated by an extru. 

sian screw turning at a /asl RPM to get production through a Ihin 
slo/Itd Jit. A thin sloued die has a high extrusion rate which 
further overheats the sheet. This overheated IURNTsheet is difficult 
to dry and deteriorates egg noodle flavor. 

Ambre"e's Sheer Forme" use • SPECIAL THICK SLOTTED 
''TEfLON'' DIE- to reduce die resistance. With less die resistance, 
the extrwion screw turns 'ess RPM to get desired production at a 
low extrusion talC through the die. Less frictional heat is generatetl 
by combining slou1er screw RPM with 11 thick slolted die--thus a 
cooler sheet is maintained at all times . 

• PIt. Pendin, 

Sheetiorming press ClIpaciries-600 to 1600 lb •. 

- , 
156 - 6th Street, Brooklyn, New York 
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Durum Picture 
(Contillurrf Irn/U IHlgt 10) 

:"nDIIIIU mo\'c In CKIKnt and caUie do· 
TIleltlc dlotlaKef. On the IIlher haud. 
export demand Is a Sood Influence II It 
rclit~\. 1.'l uur l1Ia,ket uf hunlcl\!tOlIlC lut· 
pluses and lIIaintaln II rc;uol1aLJlc price 
IC\"l~lln the dUlIlutic lIl.ukCI. 

"It II nOI pouihlc In predict or conuol 
Iht' ;llllount of durtll1l that \\'i11 be hOlT' 
\'(,111.1.1 by regulating the IIl1ml>cr 01 ann 
IoCt'tkd. Such [ .uIllU OIl drouth. ulfcme 
temperatures. Il15eell, and other cau~. 
ilia), ' .... e a toll uf the Krllwing ctol) Ihat 

. coulel n1.lucc the expected filial ,'Icltl III 

IIIII(h :t~ 25% tn 511%. Surl'lu"'. u\'cr 
IlotnCllic rClluirclIlclIl1 atc tn be expected 
\I we want to be ctHain of lUllplc produc. 
tloll a11l1 allow lor the IKmibility or short 
Willi fwm nth'ene I(to\ol'illl; C'OllIliliollS. 

"The l~!lG dunull nup producc,1 a sur· 
Ilhn flf OlI'I'JOxhllalc1), 2(),tKMI,m~ ,ll\uhcls 
U\'cr allIl abm'e dnlllt'llic 1It,t'tb, I his IlIr' 
plus coultl ha\'e h'lIl a tI ;IIII;I~i,lIP; cRect on 
Ihe market I,rice II( IllInllll ""llh rcsuhhlA 
lulr.:, Ml Ill"" Ihat theft: ,multi hom; been 
0111)' a ,lim c1lallce of ~ctlillg r~flllcC? In 
ICcd lullicicllI acreaRe 10 dunull an 1!1I7, 

"The alll'rOldmalc 10,1)110.000 hmhch 
:.lrc;ul), Mild (or export fClIIO\'CI h~U of 
Ihe cstimalcl! cxec" ami Ica\'t's lulhciclIl 
carrlo\'cr pIllS wnl1c alhlhinnal (IIr 1~lrt1ll'r 
':11('1 In export, .llIIulti Ihe nced an~. 

King Mida. Maderni ... 
Growlh and pruKrell arc 1",,0 of Ihe 

mOil importanl 111",11 a company may 
ha\'e anti King Mid;" Flour Mills. 'olio"", 
Ing this I,rlnriplc, has had a machinery 
lIIotlcrnilallon Ilrugralll atlhc King ~t1dal 
()urlllll ~tlll at Supcrior. Wiscolitill, .Iuce 
19511. Anolher big ItCP (n!Ward ",'U ' takcn 
Ihe (1:1\1 fc"" month, whclI another ballcr), 
IIf simon', Ellglllh purmen was Inltalled. 
F.:uh battcr), of Ilurlfien hal h. own 
1:IIUI 1)'I,e of Ilaillieu III:d dUll filter. 
The.c mmlcrn IJUrlficn ,Ire a , '01 ,1 1111' 
pro\'el1lcnt (In:' t Ihe old 11)'le al Ihey do 
a far 101l1K:rlur juh In the Knullllg allli Ihe 
pmlfic:ttillll uf Ihe ,llIrul1I mill Iincks. 
"'urthcr. the all·nll'l'" CIllluruction ""lIh 
pmilh'c air cllntrol makcI for Ihe hlghelt 
effiriclICY In IK:rlunll:lncc :1I1t1 In ,:IIII1i1' 
linn COlitrol. 

Both!ry of Simon PUtman InslaUed In King 
Mldo, Durum Mill, Supatlor, Wisconiin. 

"'These cxp0rt utCI ha\'c abo rel1lo\,t:t1 
(rolll Ollt mark," tot1le IIf thc le~, delir.thle 
dllrllm ""healS, le;whlK the choicer IIIlC'" 
(Ot nUt dnmcilic me. 

"Thc lar~clt expmt Itll)'er 1i;1I been 
11011),. bill olher C11l1l1tril'l ha\'e takt'll IlIh· 
u,lInial '1lIallllllel IOU. Actual ~hll'lIIellts 
lhal lelt hom nllr "'OIho:",1 in the fh'e 
11I111111u AURuSI I Ihrough 1:k' fClIlhcr ~I . 
1!J:,(j arc as (nllC1~'t. in hllshels: 

,\11 mldhlollal battcry o( purlficrs ar­
rh'ed In Ncw "ClTk Irmn England recently 
ami ""cn inltallcli in Ihe Superior mill. 

III atldhloll III Ihc W!\'eral b:lIlerle. of 
1II"~' ltUrifien.lhc Killg ~Iitla$ J)urul1I Mill 
hal jU~1 rccclltI)· completed liIc itutallil' 
liOIl or additlunal l-:ntolctcr Aspirators. 
Thew:' new aspiralors ~uhjnl Ihe ""heat to 
four SlilRcl o( cnlUlel~OII ami OIlplratl~n 
bcfnrc it Ii mlllcd alllill the mmt dlecll\'e 
procelS III lar dc\'rlopetl ror ~lIl1allon 

Ilnll"n" .. __ ....... _____ ._. 1.5i1tJ.!J~!1 
,,'rancc ...... _ ........ _ . __ ._ ... _ 902.260 

~Ii~~t·}' -~~.:.::~: :=:·~:=~~-=:::~~..: ;:i~:;~~ 
Iklgillm ... _ .... _ .. _ .. __ .. _ _ 70,'108 

i.TiW'i (Oliltol. • 

March. 1957 

World Whlat Candltian. 
I'tdimlnary cstlmatel lllace wothl 

wheat productinn at a rerllnl 7.50n,OnO,tlOIl 
hu)heb (or Ihe 19!',Ii':17 (rill' )'C:lt. l.,.:ugc 
nop' III Nllrlh "merinl allli Ihe StI\' il'1 
Union arc expl'flcd III ulhel IlcrreaW:1 
in Wt'ltelll [urnpe. 

TUllillan Rraln pruducen Cnrl)' the 
ioll11C prke Kuaranteci iii! lin ':lfIncn in 
Fr.UlfC. ;lIul thc Frt'nch Grain Unatdlakcl 
CJ\'et llll)' e"IMlrtahlc 5uq)lm. while CII\·cr· 
illg llll)' Impnrt m·(',ls. lJurhlK the 1955·!JIi 
{nip ycar, Ilcarly 5,0110.000 h\l~hd5 II' 
Tunl.ian Ilumm wu delh'ctl'1l 10 Ihis 
Unard ""hh a110ui I,:SOO.OOO hll~hch hC:lI~ 
eXliOrtcd III france itntl the tt'III i1 lndet 
helng ('ClusUllled in Tuni,ia. ,\pproxi. 
maid)' Ihe 5:lIUC \'nlume IIf IIIm'Clllenl 
is expcctcd this ycar. 

Trick. and Treah 
(CPlllinurd Ira", IId"r 21) 

1I\'cn IImelct 1I:lIlted IInrlrqlli" Pull 1,1)(.'1 

ellMlw ~llOIMhelti. glccn IK:IIIK!r ilml pi· 
mlcnto. 

RCllt1 the lalK:1 whl'1I }'IIU hu)' mar-.ltolli 
'IMIlI.. U Ihc Iahel 1I:11l'5 "m:llie 'rom 
durum It'mulina" ttr "IU,,,le hum durullI 
wheat Klllulina:' )'011 klln~' yuu are get· 
ling a qua lit)' pmdu,t. ~1 :1r-"H1l1i • • pa· 
ghetti ;tnd IIl1lMllei malIc 'rolll durulII 
wheat hilitl their .hapt' In cnoklnK. The)' 
ate firm III thc p"lilIC. They don't lIIush 
ICIKelhcr. In CllOkhlR. Ihe ""aler rellmhn 
de,lf , • . il ducln't gel c1oUtly. RCl1lcmher 
that nmc:tHlni fnods lII:ulc hom dunllll 
wht'at enlliain a high lK:tcclllaRe o( plilllt 
I)tolcin. Sc.'n'etl in conlhlnallun disht'l 

"Wilh :tl'prll"hnalrly 10,0011,(11)11 hu"u'\5 
u( durlllll Mild in eXllOU al the elld uf Ihe 
}'eu ,lIId IIlIly abollt ;,!iOn,Otltl Ihippt·d. it 
would ludlc:lle .hll'lIIell1l dutill!; Ihe next 
thrce 1IIIIIIIhi IIIIIUltl be ,'cr)' hea,,}·. Italy 
t\'iII I'robabl)' ferch'e 00% of the relllaili' 
Inl; dmum tu be dlllllM.'il nil ,OIlcl m:&de 
to date. 

"The eXIKI" market fot t1urulII hal 
been a snod halance f:IClof 10 far this ('rol' 
ll.'ar 10 hcll' rClIIl)\'C exceu Illppliu thai 
were I'rooun'It." 

Canadian Exports of Durum 
G. L. Sihhaltl u( Ihe Catelll Durllm In· 

~dnl1c relMn" that ""hh 'lualit}' generillly 
geMII!, alld 11l1'PI)' illlpnn·ed. the \'Ohllne 
II( Gilnatllan Ilocks of t1urum cxllOrtcd 
ill 1955.56 rnt-C lhilrply (rOIll Ihe pre\'lolI' 
lcn. The 101011 durum a\'aililh!c wal not 
nllrKiclil tn mcet EurtllH:an dcmand. The 
C:lIIi1di:Hl Iklard IIr Grain Collllllinionen 
h,l\'c rcleased the rollowing figurcs .how­

with .u(1I 'ncMb al milk, t'AA\. dltclC ami 
meat. the l'rtllcin II complete ami adc· 
'Iuale, Su ma(:troni '()(Mb make a little of 
Ihe nunc c"pellsi\'c I'rull'iu wlllret'l go a 
InnK w:ty. Uke ulhcr 'CHit" IImdc hum 
(creal Krailll, Ihc rust Ilf durulII wheal 
prmlu(lIis low. "etlllt'Y Ki\'e lar~c rClunu 
in (ood \·allte. 

SllOlIwlml hy: Amher ~lillh'R ni\'lsiflll. 
,,',Illllen Union Grain Tennlnal ,\nocia' 
tiUII, Cummander·Larahee :\llIIlnK Com· 
pau)', llnuKhhny Indumit .. , Inc •• Gencral 
:\1 ills, Inc., IUlcrnatillll:l1 ~Iilling Com· 
pilll)', KhlK :\tidn Flnuf ~fIl15. North 
I);&kula Mill It: Elc\'ator CoIII(lilll)', millen 

New QUClflefi 'Of Buhler BrolMfi milling 
moc.hlnery dlyilion al 4201 Nlcollat Ayanue, 
Mlnn~poll., Mlnnuolo. 

hlg c"I)OTII. 
H.l55.r,(j 195·j·55 
IlIhulheb~ 

Unitl'il KllIgtimn ~15.R'2 
I'onugucse l-:. Africa 18.666 
Austria ____ .__ 1-16.982 
Fr.tncc ____ ._ .. ___ 1.107,~16 
Uclgium _,,_.,,_.___ 229.973 
Repub. of Genn;lII)' 6.60,1,2'U 
Italy _ . ____ ~.fi86.5M swillcrlallli .. _. __ 1.-158,6'0 
Unitctl Slain _-_ ~ 

nil 
nil 
nil 
nil 
!7.!19 

2.2!9.55~ 
212,R6~ 

1.-I6~,112 
11.691 

ToI,,1 ___ I~,4GG.21i~ ~,9&1 ,~~8 

of dunllil ""hcat Kmlliina. 

Daughboy Prelldent 
Toy Director 

E. J. Cullman. prelldcnt or DOUKhllll)' 
Induluics. Inc" New Rldullolltl. WisCOII' 
sin. wu nallled a member of the boartl of 
directOR of 1'0), Manufacturen of Ihe 
Unitt'tl SliltCS recrntly. 
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Dott. Ingg. M. G. 

Br~ibo.l\.li • C. SOC. A. R. l. 

Cable: Brolbonti-Milano 
Bentley's Code Used. MILANO-Via 80rgogno I. Iitolyl 

NEW AUTOMATIC 

t 1':'1 • 

I '. 

PRELIMINARY DRYER 

for SHORT CUTS AND NOODLES 

MODEL TELEC 

CHIEF CHARACTERISTICS l1r ADVANTAGES 
Nylon Bonds insure perfect cleanliness. 

Patented Device keeps Bonds perfectly stretched, consequently on even layer 
of the product Is assured. 

Nylon Bonds fitted with Roller Supports running on special guides, thus 
eliminating chain drive. 
No Friction - No Wear and Teor - Economy in Space. 

Send your inquiries to 

Eastern Zone: Lehora Corporation, 60 East 42nd St., New York 17, N. Y. 

Western Zone: Permasco Division of Winter, Wolff Co., Inc., 
2036 East 27th Stre .. !, Los Angeles 58, California 

" 
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Why Do .. She Buy It? 
(CclIIUrlllrd lrum JHlg~ 12) 

(6) the supplemc:ru;ny itelll irlcCled 10 
go along whh the: meal. 

Wh:u nhoul thl" Ilccblon tn stlect Il 
hrand? !ie"tIiIY per cent of the actual 
brand !telcctlolll all Ih~ impube ules 
go bark 10 the .nlid br,lIul preference: 
<I) " 'C hOl\'c " Reneralized lIrantl pnfcr. 
CIiTe wlwTc the \\'OI1l:l.n &all, "I ICJcclcd 
this brallli hCC3UiC it', the best brand of 
all," (2) taue: (5) family opinion or the 
hrand. \'ou'll nOlice that family opinion 
or the Inand rUIII only ahout one·thlrd 
to oIlNlu:nu.'r of the family opinion of 
the Item. We hn\'c a picture In the rood 
field of hrallIl arceptance more than 
hrand demand. Theil the product" con· 
,'cnlcnCt' reMUtel, low price, the ,he alld 
3uorlmcnl. MOCKI \'alue 3111111:lc\l.aging. We 
mcnn the c(fccth'encu o( the patkage, not 
that thll is my (amrlte color. 

h~lId Iil\'el ),ou that 2 ... ·&8c. Thll was Ihe 
high WOller matk in any product class 
where! low pricc Wal the d«ldlng raclOr 
between one bnnd and another. Ttd: 
20% habit. 67% taue. CoDu - rtl...,lar: 
55% taste; 560/0 \'alut', low I)rice 21'0: 
irlSlntll: 550/0 mte, 28% brand. ptf 
load: 48~:' to 1,Iease the (amily (dog). 
Toilt' tiJJ"t: S7% Rellera} brand prder. 
Cllce, 27% low price. Cltdnsing tiuut: 
18% habit. 55% ltlw I"lce. 1I'ut'd pnptr: 
55% because It·, beller, 18% low luice, 
Cignrtltts: (I) halllt. (2) new product 
ctlrlodty. Vtltrgtlltl: 41 % gelieraliJro 
brandl. '5% clealll beuer. nltacllt's: the 
actual bleaching dllferencc helween prod· 
UCII. !ruts IItid paUJl/l~s: .elected beause 
all 01 the Simonire WilXes are good waxCl, 
50% IN:cause it ilctually clealll and waxCl 
heuer. 

balis or product per(ormauce come. your 
type of product. Their wordillg was, "Ie 
iut', starchy" : "h dot'Sn', glue up": "Vou 
can reheat Ie the nnt day and Itill get 
Il satisfactory lunch out of it"; "It cooks 
(aster." Th~ ,,'ere the things In product 
I,errom,ance that ~mro 10 ' Ialld out. 

Generalltcd Brand Preference 

Family 01,lnlon 
On the U,I 01 I,roductl where family 

opinion forcellu impact Ilito bramlaelec· 
tlon _ where It beglnl " ,hen pal'a IIr 
6()lnebody ehe In Ihe (amlly .... y •• "nuy 
that hrand: we like It bmer" -l>tt food 
wal highcsi. Then clime cold cereals. 
chocolale drinks ami cocoa. 10ft drinks. 
mustard, calld)' lind confecllOlI1. 'yrup', 
haked goods, crad:.cn ami cookiel, clg· 
areues. prette" and potato chll)1, Jaulage. 
tea, relishes and finally Ipaghettl; and we 
find ,hal ,here ICt'IIII to be more or all 
item itlcc:tloll here than brand select 1011. 

Here are lOme other moth'adonl th.1l 
&e<:m to take us batk tn the (a\'Orhe bnnd 
but 0111,. Ineidemall)' or ~tondarily: 
where a deal WOll Inmhased and it hap" 
l.ened 10 he Ihe fa\..,rite bnnd: where 
Il COlIIWUI Wal on the pacuge good fur 
10e on the next purtha~, etc., and h 
happtllt'd 10 be the famrlle brand: the 
Ilore had an hem on Iille and It happent'd 
tn be tht' (norhe brand. These lotal 
ahout 10%. They gh'e UI IOmt' picture 
not Included in a wild brand preference 
,trtlcturt' lJut lOme Indications here he· 
tween the relath'e talent of this type of 
oper:ulClII a~lnlt the o\'erall brand pic. 
ture. 

ut', lake the nlllge of gtntm/iut! 
brand pr~/t'tll(tl. "Where Is the l)Cf.t 
brand of am" alb .he. On top Will baby 
Inod .. Then callie frolen meats because 
Ihey are newer. relath'ely high In an' per 
unit, Three Is maramlli ant! spaglteui. 
third hlght'St III lIelieralilM brand prc(' 
erence ,tructure. 

Now htJbit: ClgaoreuCi nn tal', Then "'e 
h:a\'e e\'aporalet! milk. Following arc laun· 
dry Itarehea, toilet ",ap. cleansen, .... UCCI. 
macaroni and I,,"gheld. Thi, is also a 
rabulou. ,huwlllg against three to four 
hundred prodUct c1aulficatlolll. 

I would deduce from ,hi. that the fam· 
ily opinion illfemellliou. lor the ,election 
or spaghetti, macaroni. elC., as .uch, but 
Ihat mama makes up Iler mind In tc!gard 
to which brand it tl5t'Cl. And ~t'TIl\ to 
make up her mind 1111 the ha.11 of Ilfoduci 
~rronnance. Now 1 am aware that many 
01 ),ou In )'our ad,'ertlsing alld on ),our 
packages are t;llklng lalte. It .eeml 10 
me thai somt'whctc! in )'our ad\'erilling 
or un )'our package when )'OU are talUng 
about how delicious a Ipagheul dinner 
would ht', til nutke a mellmto mama: "The 
bralld i. tender, it doesll't 'Iarch up, h's 
thb, h', that. elC .• " hcnu\C lOme word 10 

Brand Loyalty) 

The Ilu~"tlon hal been asked frequently. 
"h Ihere 5uch a thillg as brand loyahy1" 
Definllel), and beyond question there II, 
although It doesn't exlsl for just iI lingle 
product :Ihhough there are lOme product 
categories where Ihat is truc. 

Now I'm going to talk taile lrom the 
conlumer', anKle. Tea, mustard, Imtant 
collee, (atsup, horen jui(el, canned IOUp. 
cannell juices, etc. \'ou WOlI't rand maca· 
ronl. II,aghettl or noodlt'l here because 
only 6% of Ihe l,urehalt'S made were re· 
ferred back to lIlilcaronl. spaghetti and egg 
noodles ancl Ihls wal lower thiln the 
a\'Crage, 

. the purchallng agent com be generally 
ilulrumental In her btl'1II1 itlection, and 
we know lrom 11th Ittldy how cardully 
label. and packages are l.elng examhu:d 
and tc!ad and brand selection Is being 
made. 

And now we can do IOmethlng ,,'hleb 
it \'et)· hlleresting. We can take these 
moth':&tllIlIl and tc!late them Slralglll 10 
the I,"wlucu. Here are a few of the 
motintllllll that seem to take dlcsc peG-
1,Ie (rum one brand to anOlher in their 
iCl«tioll . IJnb'1 load: 75% of the hrand 
selcCllon\ or Gerber'l, Clapl,'I. and Heinl 
go "raight ha(~ to the generaliled brand 
preferellce that it·, Ihe besot hrnnd o( all. 
EIRhtcclIl'cr ccnl to habit of other brnnd. 
used, (:"lUm' lOllp: 51% because all of 
Ihe hr;lIuls arc KOOII, and 45% bccauM! 01 
the dillcn'uce In taue. Canrlt'd In/its and 
Iltgelabfw 12% ror brand prderence. 
2fi% (nr talle differences, 25% low price. 
juicw with 15% 1:&lte II the big '(actor, 
25(1,{, III\\' price. Cdtllltd {llII: 55% gcneral 
hrulld prC£crellcc, 55% low price. Fraun 
(0011 lilli' 1'I'~d/JbttJ: 20'70 gCllenl brand 
preferellce. 2fi% taste. FroU'1I juiul: 40% 
taUe, 2:1~;. luw price. FrtJII {Ish: 24 % gCII' 
eral ht:llld I,rderence. 28% taste. Mnca· 
tutti: !ifi~;, gellcraliled hrand prcference':' 
"it's the l>e'l brand of all." 22% "the only 
br:lIul I buy." Mdrgarint: 41% gener.Ji 
brand Ilfl'fcrcllce, 25% lalU~ helter. 20% 
mob IK·Ut·r. 28% IlIw l)fice. /Jullt'r: 21% 
la.lc, 16~ ;, \'aille, 58% b«aUH! the other 

\'ou allr. )'outitH, "How about Ipilghettl 
laucd" UII(ortunately there aren't ellough 
actual purehalt" to be broken down. Uut 
in ICI«tlng macarolll or noodles 10 far 
at the ,,'umlln il concerned, taste I, not a 
big dlRerence amonK brandlo 

Well. if it hn' l taite, what ebe could It 
be:? Here are Ihe henn .eluled on the 
halil o( loW price: butler. cleansing d .. 
sue, canned fish. marxarine. toilet paper. 
callned fruit •• frolen julcel, canned \·CSe• 
table., jams and jellies, regular (offee. 
lUll drinks. wax plll>cr. Instant coffcc. No 
maCOlronl •• pagheul or nOfMJlel here. 

Product pcdonnance 

Whal does make Ihe difh:rencc? Thl" 
from whal WI! judge In the Iludy, II the 
factor _ pr4Kluct performance, "it docs 
the belt job of all." On urp wc~ dry 
bleaches, liquid or dry waxes and pollshe,. 
wax paper, snap flakes, delerRenll, clean .. 
cn, .teel wonl, toilet SOill). So far )'ou 
\o\'l1I notice III tcmll nl I)roduct perfonn­
ance foocl. hne 1101 ctHerro Illto It, They 
will Itart to CCime In here whell we ha\'e 
ma'lfnillc, I,rcpared llIixes, hmen meaU. 
(ooking nih, etc. and macaroni, .paghetti 
anll 1100II1(5. Among the four highelt 
l)roduCIl where brand, arc ~Icctcd on Ih~ 

Brand Swltchel 
u,'.look. at brand .wIIChes. How mallY 

01 the cUliomen who (;Ime huu Ihe store 
caonot find their fnorlte brand on the 
Iheh'e. and go up to the:. clerks and lay. 
"Pin$( look in the back. room or In the 
cellar 10 tee If }'ou can find my fa\'orlte 
brand"1 How many of them see a rat· 
tlculiloJly H!lIing compedwe display and 
buy Ihilt br:llld? How many were lured b)' 
a deal or coupons. premium., a comblna· 
tlon oller. elc.? How many 11111 Ulten to 
the 1II0Iher·ln·law. nelghbotl. kldl, who 
uy. "8uy Ihis othcr brand - ,,'e recom· 
mend It"? 

Hcre', what Ihe nudy Ihowed: III their 
Impulse pUrdlall:I iI IOlid gl% of the ilC' 
lual brand iClectioll5 followed that normal 
I)allern or their ra\'orlte brauds, 19% 
reprell:lllcll brand ,whches. h thl. 19% 
high. low, 1;1 I,ar for the course? Unlor· 
tunately. we don'l know. Uut we cia ha,'e 
OUI IIf the Iludy an IlCluall,IClure o( the 
purchall:I o( the (a\'nrhe hrand. ilnd brand 
",dIChl" 011 1,lanllcd pureha~s. On Il '(lc, 
cifiCOllly Irlanllcd (IufChalt' 91'11 of the 
;lClllal l)urchalCl made rollowed that fa· 
\'orile 1I0nnai bralld or lIrand.. Nine 
l)Cr cent re})tc!lI:nted brand switches. So, 
COmllarlllg thb !l% ugillmt Ihe 19'0 we 
Ittln 10 5Ct': a gTcater tendency to wander. 
brand wilt', on Impube I,urchalft. per· 
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hap5 Ihey won'l look as rar fOI their regu· 
lar brands or perhapl Ihry are: more 
litone limply (0 acccpt a lubuitUle brand. 

Whal happened in the Itorel to bring 
ahnul 19% of bnancll"' i!chrs by your rc:gu. 
I3r eUllome,,? Now wr'lI take that 190;0 
alltl make It 100% beClOluloC h'l limply the 
IlniClure of Impulse brancll)Urcha~1 Ih3t 
we want 10 dbcuu, The fint rrason: "My 
famrhe hrand II not carricd hy thai 
1I0te and 10 I accepl a luh"litote brand"­
!4% Df Ihe Intal brantl Iwitches. Sce how 
Importanl c1lmlbullon 151 Product curl· 
nslt)' l!i% i thc fa\'orite hrand was out of 
II.,ck 10%: pennllal recommendation 9%: 
((IlIIllCllth'e hem wal on spedal display 
but without a price Incentive 7%: the 
compcthh'e dtal got their attention 6%: 
all aher tc3lOni tolal !%. 

Condualon. 

The~ ha"c bren highlights from a Itudy 
we 113\'e found fascln31111g and enllghtrn. 
ing. It lmuld leem thal Ihr relail propte: 
.nc no,,' ttexamlning Ihelr throrlrs and 
ollCrallonl about Impubc buying, and 
many 01 Ihe oltl thoughl. aooUI hnpuhe 
arc ccrtalnly going 10 gn out Ihc window. 

t'or example: wliat arr Impulse Itrml? 
I don't Ihlnk Iherc'l a chain In thc coun· 
try that woulel ha\'c cl3sslfied, ur, 10 now, 
macamnlu an ImllUlsr Itrlll. It I a st3ple 
food, a lraffic Item. Another theory hu 
been Ihat: hcre II ad\'ertblng-a cle~\'lce: 

ad\'crtisillg and mcnhandlslng. :tnd we 
think that our Ilogan would be "Maca· 
toni and •• ," ft>Kardltu or l'I'halc\'cr the 
"and • •• " should bt, Wh:ucn:r your prod. 
uct h. it will (Onlblnc with m:llcaroni. 
~lacarollll\.ltI make It \Jeuef. More prople 
will buy h. I feel Ih:u I( Ihl. thought can 
be hntilled In the mimb of ath'cuhcn 
and mermandhcTI. we ran unleash a tre· 
mcndoudy hartl·hlltlng (oHt Ihra, will 
C:lfry UI up with It. 

Tah meal for example. The figures 
show that approximately ,10% of .. n the 
IIItat wid II grooml lIIeal, ami ground 
llIeat h", great allinll)' [or mncaronl prod. 
ueu _ in meat &auces, .tlOlAhcul aud meal· 
ball., macaroni and ground meal. and in 
other wa),'. Ctnllc'Iucntly. we .houltl In· 
crease our cl(orll wllh the mcal industry 
and the Amcric:m Meat Institute. 

Notlce: . un3\'ailabllhy accountnl for 
~lInc 'H % or the lotal brand ,wllChrs. Vou 
call ICC how Important It is Illat your 
mrrchandl~ br on thaC mell all the time. 

Of the pcnplr Ihal buy because of (Cu· 
POIII, nn'lale: items, deals, and 10 on, ~-: 
,,'ant 10 know hnw many are our regulat 
CUSlome:n? How many new customen? 
Take a look :u lOme o( Ihese: figu~: o( 
the IlCOl)le who bought the deals 72% 
werc by rt'Rular custome:n, 28% wrre: by 
nlhcr t:uuomen, So you ran ICC about 7 
nUl nr 1001 Ihe IlCoplr who buy the deals 
Ire already lOllr rcgu13r CUltomcn, 

to hold cusWl1Ieni and hcre: Is Impulse 
buying-to cllittau cuslmnen. And now 
we cOIn I« Ihat Ihey fall Into a Ilnglr 
(OWl. They arr nnt Idrntical, bUI one: 
works for the olherj and the background 
anti backluh of ad,'crtl.lnj; right through 
10 the actual Impulse: brand ~Icuionl 
makr a U'emrlllious differencr. 

No 111101 study luch al Ihll is Intrmled 
to gh'e: the Industry a bmad and drfinilh'r 
act of national Ita tlst/a. But soundly con· 
celnd anti n«uled Jlllot ~arc.h Ihoulll 
IUlUtttt lrntalh'e cnncluslons. "'orlhy of 
Industf)' conlidrratlnn. 

Allothrr product Is luna. Tuna .alu In 
1956 rrachttl an all·tlme high of "',000,· 
tMM) r.Kt, Idling for $260 - $280,000,000. 
Tunil .aIel h~\'c IncrcaKd about 21% In 
fh'e yean. Tuna Is II nalurill lor maoaron!. 
I Ihlnk we rail Rct the tuna Industry to 
carry il Ilarl uf C1ur Itory In national ad· 

,'cttidIlR· 
The pme thinK II true of blher }lrod. 

Too Mlny Deals 

Ccn:1ln firms :1re deal happy, It Ilarll 
when nllc manufacturer comes OUI with a 
c1cal ami Ihe COlllllClhor hal (0 answer h. 
ThcII the Ihlrd guy gell Into thr game 
and hefore loug. e,'cry thnr )'01.1 go into 
Ihc Ilurc, there'l a dral bcillg }'ou. How 
much or Ihe Imal m3rkct 1I0W are Ihc:se 
clcals takilll{ up? Of all the '~tJ purdla~d 
In Ihls 'Iud)" 15% was lin Ie sales, lOe off. 
nr IIlhcr tnlrl or deal marchandlse. Of 
j,.slortl rolla, 25% was solei on a 5c off, 
JOe (Iff bad " In Ihe dog ("01' {ldd, S5%: 
,ltlerllelllJ, M%: enAe mixts. !8%: balll 
alld IJnnll lOOPS. 640;0' 

Wc alkrcl lhe IluNlton earlier in the 
muir. "I-IO\~' impuhl\"(: il thil impulse 
huylng an)'how;" We know Ihat all con· 
lumcr Illtlustritt COllie in (or impulse 
11I1}'lng hUI it would ~em Ihat the emo­
tional IIr illlllUbh'e brha\'ior or a ,,'oman 
til the rmmetlc counter of her lamrlte de· 
jI.lrlmcnt slore muld bc a 101 differe:llt 
Inlln her 1I0muII impubh'e bdla\'lor on 
Ihe nnor or Ihe lupeml3tket. Ilere', ",hOlt 
Ihc Slully ,howcll and this is hased on de· 
clllCllom al131plllR the 3clU:lI moth'aliom 
(or thc Impulse purcha~l. 

Herr are: W)lIIe of Ihe cnnclusiolll whid. 
loglatlly and nalunally Kcrn 10 fnllow out 
or Ihe findings of tI.11 ttlCarch, 

Once: again, Impuhe buying is pto,'rn 
10 be the: most Ilgnlfirant linglc fatlor In 
IUJlCmmket shoPI)lng. Thr shopper , 'cry 
clearly has a definite bnand Image: In her 
mind hefore Ihe gocs Into the IInre. Vel 
' !Ie fincllllK' Indicate Ihat a tlrfinite: meas­
ure of brnmlllll11act 111011 at pohu-or,~'le: 
Ill' CXJlUiurC In comllCthh'r Items, brand" 
llIerchamlishlR t«hnlctuCl. 

The ,'ut prel)Omler311ce of Impuhc 
pies are madc righl off Ihe lupenll3tket'. 
,hc!n's and flul of III rc:lrlgerated cases. 

Impul1e buying II 110' an "Impubh'c" 
release nf cUSlmner emotions ••• hut a 
Ihnpplng nl>cradnll tlI31 Is highly ,yllem· 
allc, KI«th'c, I'tafllcalt 

Mr, Rabirut'" litIS anew' 10 Juppl,Y 
brar/lUres 0" 'he ImpwlJiw Duying Amd· 
)'Jisla II10Je wllo reqll/'JI if on .hdr Itlltr­

hrlld. 

Macaroni N.w .... 1 
tCtmlillllrd from f!6ge 1-1) 

III oreler to find an alllwcr 10 Ihld 
Flnl of all. Ihere: must br greate:r ulel 

cftort on Ihe part IIr the macaroni indus· 
Iry, with gretller kuowlcdKr of Itl cus­
t/llllcn and Ihe sales prohleml. There'. 
glllto IlC morc :uh'ctthillg, a greatcr saici 
c1rh'e and a greatcr llubllchy push. 

\'our IlIItltute program of public edu· 
catiou, which hal l>cen a Itrong Olle, must 
continue to grow, Therc must br more 
storlcs 011 m3caronl Jlroducu. And thrre 
must be greater u~ of colored plclures 
dCllicllng \'arioul macaroni products in 
their besl light. 

UCtl: wines, (heCK, lomalIKI, evapnnted 
milk _ mOil lood products In fact , They\'e 
I;ot the mlllloUi of ;uh'erthlng and mrr· 
dUllulhlng dollan 10 II>cndj :md 1 Ihlnk 
it is up 10 UI 10 hcl(l Ihcm In c\'I:ry way 
puuiblc 10 II>cnd h. 

Grcat Promotlllni 
We'\'c Kot IOniC K rca t IlromodoUi 

pi.lIlIIeal for this ycar. anti I want 10 go 
n\'cr thcm clulekly. COIlIllI!; ul' sonn II the 
prcunollnn you'rc all [amiliar with - Len· 
Icn Ilromollnn-RIlII thll parllcular Olle 

will comhlne with thc IUIIOl ludumy and 
Carnation, ' 11lcrc will bc haH a milliou 
clollau IllCnt on thll (lrollllltloll with tre· 
ml.mlous .alci eftort: IMlhtl·o f.~1. lc material 
lIJul mOIlK .eIliIlR at thr retail Ic,'cl. Ult 
lcar this IltOmOlloll was plckcd as OIlC or 
thc belt o( Ihe }'ear by fC:taU ouliru. I 
thillk Ihal Ihls ycar It will bc another 
greal promotion, anti wc Ihould all bene· 

fit Irmn h. 
.-\h.o durlllJC unt Ihe I\mcrir,m Dairy 

A.sucialion h Imlhlng lIIaC"",nonl. They 
lIrc ICOIturlng lIIauronl rccil»C' on a couplc 
III GO.Kconti commercials 1111 Marth I! 
al1l1 27 on Ihc AUC network - al ) 'OU 

know, Ihat'l 150 slallOlu - 011 thc Disney' 

land Show, 
Thb lumlllcr wc'lI hM'c a hartl·hlttlng 

'puhliclty prolllotional pitch lin macaroni 
!t:llatll and lIIacaronl UM-'ll In mallY ways 
;11 a sUlIllllcr dl,h. 

The Im(lulse (lurc1I3S1." where selection 
nf Ihe hcm was :1, a sllCcial lreat for the 
f:1mily or 10 pamper hcrscl(-II%. 
Thoughlfully cOllddcred purchase. ",hlch 
werc mcrlnokeal 011 thr Ihnpl'llIl{ list, or 
"it ",oulel go well with a clitil I plannetl," 
nr "I I;0t It for varielY's ",ke," or "'t' l on 
salc" _ 89%. Wc can sec that Ihc total or 
illllluhh'e or clllotional pUrth3K'1 is ani), 
a ~lath'c1)' Imall pan of the m'e:rall pic­
tUtt nf hnlmlse buying. and Iml,ulse buy· 
illg arullmpubi"e bu)'lng arc nOI Iynony· 
mous, 

A third and e\'rn more il11l)Orunt way 
10 Increase .ales I. through roopcralh'r 
mcrch2ndhlng and sales, We: W3nl othcr 
l!Collle to IllCUd ad,'crlhlng and salrl 
clollan 10 hdp ~II !lur product. Now thr~ 
h3S betn a Iludy Incte:a.iC: In thll tnlC of 

On Ihe Iubject 01 Macaroni Weck. U,I 
)'car wc had a \'ery luccclSlul promollon 

in our low caloric tllet. It Wtll 10 wcll 
rccch'eal by Ihe editors anti 1(1 well ac· 
cClllcti by Ihe IlubUc tlnd thc ttadc that 
we illientl 10 keel' pushing it alollg with 
lIur rcgular Ilwmotlolll, NeXI OClober our 
ncw Ilrolllolioll will (caturc noodlu, al· 
Ihough olher macaroni Itcml will be 
Illayed 1.111 qultr he3\'ily durinK N:1I10113t 
~Iacaronl Wed, In the: rail. Noodles will 
get Ihe heny pitch, and we will call Ihis 

tCuII,hlurd un IHlSe -41) 

--------, 
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~~Long Goods Stick Remoyer and (utter 

• Simplified Mechanism 

• High Operating Elliciency 

• Automatically removos a stick and discharges it to a magazine rack. 

• Equipped with three blades which cut the head. anc ends of the 
the product in half. 

product Gnd simultaneously cut 

• The three blades are adju.tabl. and anyone or two of the three can be removed. 

• The blades are adjustable to cut product in length range from nine to ten inche •• 

• Equipped with conveyor with capacity to hold 52 stich of product the average number of .tich 
contained on a spaghetti truck. I 

• If operated in conjunction with an automatic long goods dryer the operation is continuous. 

• Operator can accomplish adjustments. No special mechanical .kill required. 

266·276 
Wallabout Street 

Brooklyn 6, 
New York, N. Y., 

U.S.A. 

P'ea." cons,,1t UI for full 'nformaflon. 
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~'4- Unique New VMP-3 
Extruded Noodle Dough S .... ter - 1600 Pounel. Per Hour 

YMI'. ' whh .hort cullu;uhmenl. 

Noodle CUller. 'r~fJC ~J.\ .• ""Otting In con· 
I for continuous IGOO 11K. p" hour 0pcr2t1onl. 

FOR THE SUPERIOR IN NOODLE MACHINES 

IT'S ALL WAYS Clermont! 
Machine can be purchased with atlllchment (or producing 
shorl cut macaroni. 

TAILOR-MADE FOR THE NOODLE TRADE 
Available with or widlOut vacuum proceSs 

Capacity range - Two spced motor affords nexibiJity Cor 1600 Ibs. or 1000 
'bs. per hour or any two lesscr oUllum can be arrangetl. 

Large sCl'ew ror slow extrusion {or beller (luallty. 

Engineered Cor simplicity or opcr.Hioll. 

Rugged construction to withstand heavy duty, round-the-dock usage: 

Matchless ('UIUTOls. Autollliltic prOIKmionillg DC water with flour. 
Temperature control Cor water chamber. 

Only one piece houshlg. EalY to remove Icrew, ca~y to clean. 

No scparation bctwecl\ sClrw chamber ami head. 

Newly dcsigned die gives smooth, silky,finish, uniform sheet. 

Totally el1dosOO in sleel frame. Compact, neat design. 
Mccu all sanitary r~uircmcnu. 

.. 

266 -276 W~lIabout Street 

-- ------. 

Clermont ~ Short Cut Press, 
VMP-l 

wilh or wilhoUI vacuum pl'ocess 
350 pounds per hOUl' 

AUTO~IATI C SII'TI~(; DEVICE. Fluur k t'th,' r sihs 
lIullr hdurc lIullr l'lIlen mixcr. 

~IIX.:R Imil~ wilhin thc huu~illg runllillg a 1II1e I. icc'c 
CClllStl'lt t tlllll , 

RDIOVt\ULE ~IIX.ER SII:\FTS .. \~IJ I'.\IJIJI.ES fur 
I'a),ill, thll!'llltl:;h I'le;lllilll:;' 

WATER T;\~I\. huill imide thc llIadliliC allnnlilll-; ex, 
tl'aunlinal'r sanilatiun , 

WATER SI'RA\, DEVICE, Fiue spray III W;IIl'l' Clllel'S 
mil.:cl' ~ill1l1h :lIIl.'n1lSl )' wilh the BUill' III llIailltaili 
unifo l'lII mixlllre. 

()~E I' IH:E HO USIN('; ~jlllplili l'S l.'XII';u;linll III' lOne\\'. 
Sn ew CXIr:u' ll.'d h)' 1'1.'1lIu\'al fll' r!'llm c'al', Nn hnlts til' 
tHUS In rClllCl\'C, Easy. C1UC 1110111, haml\\'hl.'el upt' ralicllt , 

nUn.T·IN AUT()~f.\TIC CUTO ..... ;\TI'.\CII~IE~T. ~II l'xtem inl1 ,11'111, 

lin pulc. 
UlE REMOV(\L II t:fCllllplishl.'cI h)' tumillK hamlwht·cJ to lowcl' llic hulclel'. 
I'RELDIINAR\' SHAKER Il'\CLUDEIl. iuslallecl umlcl'lIe,uh Ihe 1I1.tt:hiIlC. 

INSTRUMENT I'A:":EI. 1I0,\RU nllltains pl'l.'s~lIl'e gauf.:l', \',1('1111111 gallge, 
amp mcter ami telllperature mlltru!. 

ON:R,\TING ~IECH :\~IS~J till at "pcratnl''s finger tips, ~I .. dlille "p('l':lIell 
from !lour Ic\'cl. 

Shorl CUI rrca. "Mr.) 

ele,.monl~ VMP-2 

Sets New Standards 
in Macaroni Presses 

with or without vacuum process 
450 pound, per hour 

BENEFITS PLUS 

Musl vcrlU tilc of all mcdium productlun presscs 

ll)' addition o[ optional auachmcllls. 
can he applied [or production of ex­
truded noodle dough sheet and ror 
operation in conjunction ,dll, a 
Fidcllini Il1achine. 

THE SURE WAY 

Bu,! CIe""ont! 
Close-up uf (Illuif allatlunc:nl 

Brooklyn 6, New York, N. Y., U. S. A. 



f ~ 
TODAY'S MOST 

A u 10m alic 

ADVANCED METHOD 

:J)ryilltj 
til 

oI:olIg (Joocb 
J'('H 

TOP QUALITY _ LOW COST - SPACE ANO TIME SAVINC; 

T. , •• h; ••• h, ;m,." .1 .h, •• _ h;,hI, ,.m,,';';" m •• '" •• d ;.", • • ;.," ••• ;" ••• ; •• " .... , •• ; •••• ;. " . MUST t •• m ••• t." ... ~ •• ;.".11 .,_ •• _d ... , •• , , .. d. d,,;., ".;,m'.' .h •• 
el i",inotn old, COlt l, ,"c:thodl which oddi, ionoU, ore d .. st (ollcchl", and on i.n itat ion to in ' ntotion, 

TIME SAVING : NOI m,,.u l('\, na l hm!.". bu t h .o dO'fl> ~ ProduCT ( om p leTe ly drlcd ,n , ... cnl \l ­

TOP QUALITY : [ ~(' ,,1 ... drlcd p. Ckl,,(I ... Ik ",,,,,, ,olll)('oh"9 b .. ghl co ltJ I. ~H0 19ht 0 " 0 na,I, 
~moolh and , " 0"9 In l e _I ".t' , od .. ,, ('~('tI h ... mo"IIol"onCl 0 (00 .. 10"" f c IOI '''l' h um.d," ', u

nl
' 

fo,m 01' CirculOl lOn , . ('\1'"9 ond J ' ~' l ng co" t'c tlv p ' QI)Qrloonl'd 

four nou'''~~ 
SPACE SAVI .... G : 2-1 .000 ' b~ . 01 d n ed p.odu" hod In only onc· q uo" "- ' lhe' fl oo. ,poeII.'. ' I 
IX" """ ",I.>,ton lool .nCfCO'oC: ,n yo ... p.oduclton ... ,thaul odd" ,on o f On(' 1001 10 you' p , £,'>C.'nl 

pion' 
Tho.' ",,(', D'eT u . cd obo~c " one 0 1 Ike In'cc U" ," ('mbo<ltcd m lhe' ,.,....ple ' c C lermont LO"g 
(,00<1 .. 0,\"(' .... h.ch CO"\"I, 0 1 0 p. cI.,.. .no, v d.v" ' , 0 I,, ~I \('c l.O" I.n ., h d . vc. I,he ... n obove

l 

ond Iht· '>('cond , Im o" ~c< I IOn ltn,~h d've. 

IMPORTANT : The' Ih.« "n .h o f Ihe drve. con I"" odoPICd 10 ... o.~. on (O"IUnCI,on ... . Ih on v 
mo~. C' "o.eodc. - .,.e" AI\() .1 yOU o lrt'Ody ho~e en 0 .. 10"'01" p . (" ..... ,no . V drvt·. 0 1 onv 
rno ~. " . our , ... 0 It"" h u".h (On he odap!('d 10 ' u'e ... . Ih ,' TH IS LONG GOODS DRYE~ 
, ... \AV tiE PURCHASED WHOLl V O R PARTIA LLY 

PRECISE MtCHANISM : Slte l.. u on .. porl .ng c"PO' O lu ~ mo~· ,no I. om on ... I II~ ' 10 o nolh(o . ' .. ..0 

CO"~t .uc l ('d tha i ,I "' ~ '''(.'' '' ogOln , ' a , I,C '" ~"cr 1011 ,"9 . ... "k D<' . h'C l Ilm ,n g ,I d c l.v ... " (I 

' I .C .... p , ('c"cly on \U(C"""'~C' 0 ' o'l[' . no lo: cham ,. n lo. ~ .kp.:n{k nl 00 .. h ,ch I.C" . 1 . ~ t,..m g 

D. O(C\'>C....::I . . 
PEAK PERFORMANCE WITH LOWERED COSTS: Sell · conl . o lled by dcctro.uc In , l. umo.."h 
fa . hu .... d, l y. I['ml)(" ' O""(' and a Ir . ch.mnohng In.: ... O~I ~· ontl \pOt' .lQ(' ,nheu"'! ... h t'n coo · 
TrO' . ~ dCpc1'ld('f1! en Inc huma n dcnwnl Al mo, phc'" (ondll.on~ no 10nQI" a foeTor 
CONSTRUCTION : En 9.r"I('i: , ct.l e nd do.-,'gnt·.! 10 alle . d m o _,n,,,'" pO~"bk c leon"nc~~, crm ­
poCIn.c\<" "cc l n(' \~ 01 oPI)('O' O"(C end loOn.IO" · (ond,lton~ C~·"" uC IC.! 01 , 1..-cI , UuClu. (' Ihol 
I ~ ('f\(.0!>C'd ... ,In he'OI .e ~ , ~l onl I>oord Ihol .,' n('"I, n..-e l ,n Ih(' d'H" alft"Cl .ng o .. I ~. dt .. ,,, . -

1 111( ) O f H " .I"""/: r ,." Iii" r n ·.N I .U ,\ l . (;()U /1' HUrI.\ ·' ; C: U .H .\II ·SIf :. I T I·: II T n 1 ,oundong~ 

CteRMONT MACHINE COMPANY, INC. I l l.. . t ~~ ..... .. ~. ' · • • • " 
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Around the Tables 

Alber' Rovorlno, Mn . Tu jogue, P. J. Viviano, MIS. Rovorino. 
Emorouele RonlOfl i, Jr .• Ab Jackson, Jr., Mn . Ronlonl, Jerome L.. 
Tujogue. 

Peter LoRo§o. Mr. ond Mn. DiGiorgio, Mr. (j MIS . Vincent P. 
LaRose. V:ncen' F. L~Ro~o, Mr. (, Mn. Zeril1o. Mri. V. F. LoRo§o, 
Mr . u Mrl. Crown. Mrs. Peter LoRoiO. 

Louii Viviano. Jr . UIVi,ei DeSt efa no, )e\\ Cook. Paul Peler\on, 
Mrs. Raisi. Mfi . Pcnione, Alfred kOl\ i. 

.:1- ' _ I-~~~ 
Mrl. u Mr . Rolph Sarli, Mrs. MellY, Mr. u MIS, Willio.m Hos· 

!.. ins Lee MellY. MIS. Lin, !rOlh. WIlliam Lohmon. John L",sIJoth. 
Joe kurtz. MIS. Lohman. Don Flelcher. 

Poul Bienvenu, Ted SUls, Mrs. Mueller, Nicole Longevin, C. Fred 
Mueller, Mrs. Bienvenu, Mn. Friese, Norvol Friese . 

Mrs. Siller, Mr . Fronk, Mr. ond Mrlo 
Frank Holman, Mr~ We'ii. Mrs Chombers, Mr, 
Welu . 

Jo\epn MOlli,sey, Mu . Contello, Ennis Wni,'e ~, Anthony Can· 
lelia. MIS. Realmuto. Mil ' Angelo Realmuto. 

Mr. ond M,s. Robe" Co .... en. Mr. ond Mrs. Robe, t Co ... e". Jr .• 
Mr. & Mrs. Mel Krige1, James WinslOn. 

--:-----

TilE \1.\( : .\l{C):'\! 11" ' 1(:'\\1. 

'lfed.. . . A lot was said at the Convention to 
prove that a large percentage of macaroni 
and noodle purchases are the result of 

1~~~. 
EYE APPEAL .. . APPETITE APPEAL 
COLOR . . . PACKAGING ... RECIPES 

All these are necessary to move your products 
off the shelves. 

Let U4 ~dp 1Jtut! 
USE OUR RICH NATURAL 

HIGH COLOR YOLKS 

Give Your Noodles the 
Necessary Color, Eye 
and Appetite Appeal for 
Successful Merchandising! 

NOW PACKING NO. 5 NEPA COLOR YOLK 

BAUAS EGG PRODUCTS COMPANY, INC. 

MAX BALLAS 
New Yark, New York 

WOrth 4·0114 

Call or Write 

V. JAMES BENINCASA 
MARVIN R. PAINTER 

Zanesville. Ohio 
CLadstone 3.0386 

.. 
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HERE ARE THE REAS~NS 
for DEMACO'S leddersh.p-

M:trch. 1!I!ii 

.~ 

TIH: ~I\('\ . " R,,:-'I .I"l l R:-' .\1. 

lle~lac . . . 0 cnglllcc . [13hzt'd I ' II rs arc "1- . I' . . Ie (. tI . . ",-Clil 1St · • 
I)ul'mll" I'" Ie flfst to II' .. S 111 this SI-, atent I T Is(m'er I .. -
a ,he,,, lor Cl elloll lor I ' Ie u'e of 
:,\AL SYST~~IOllles- Wilh Ile\;e e~"'lSioll of 
<" ." he eXlrud' ~f IlIE allY 'hi~k'~~oS ORIGI­
w,lI producc el and Ilc~laco SI'" 01 a sheel 
,moo,hlle... a shcCl wilh lul;ee, Formers color and 

PERFORMANCE 
• Ildlaco SI ., . leel Fo ,em), salisH I rmcrs arc ullmalChed CI cu.lOmen ar rugged. Ovcr 

I I record . . c an clt\'i bl 
cc'. ,>ec' 'he Il ~ In 'his liehl. F a c and 

agam proves . c. laco Sin .Ie V. or the l)Cr-
crr.u' I the hest R g aeuum ~I-Ie cedi. I" cmclI1l • IXCI' 
which cau ' >g rom olle > . leI' ,hevc is no 

Ie ic chan I IC\'CI1 fecd al I 0 another ,I d • scs an UI lIlxcr I 
IrU • > leI' TI II press -

SI.OII press 'h' • IUS wilh ,he I . urc lll'O 
01 d,e. ere IS 110 problem :ICM~CO ex· tluckncss 

DEPENDABILITY 
• Extcnsh'e r . . I cscard' na purc.:hasi'n, . I, r~gid slamJ"r I-

advallced 'ecl H .alld Ill'pec,ioll . I' lor m,"e· lle~laCll', Illlllues alld . . alld 'he moS( 
problem ' is '~,nC(I,!alllcd pc..r{~l~,IIIII.II)fncnt i1lSu~'c 
c I . . unl 0 ,lIIee II 

xI' nrc the I' .. '1 ,r~n, sheel we ' ' yuur OSSI uillies ,'I \\otlld like \\ II 1 you. IU 

I.. ·~~~~~ .. ·v.h(;~~== 
46-45 METROPOliTAN AVE ~/tl;lR~lmaClliNG 

, ,~ ... IV.r.rll~ ' ·'"D·1-1 • B ROOKLYN 37 N , . y, 

:Ij 
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The Outlook for Eggs 

by M.' "rl •• I, Monar" I" Corporation 

W HAT is the IIulJuok. ill eggs In 
19';1~ .'iul. it ;'Pllean Ihal IIrIMluco 

Ilnl1 UII the brms this )'car is likely 10 
cloicl'I'd ,Ugh II)' the rcrnrtl IImpnt of )69,­
(lun,uoo c:l~l'S prutlllccd III 1956. During 
the lint Iml[ 01 1!157. ulltllllt "'III he from 
a lloek almmt the ':11111: in ).". year. with 
pcr bini mIl' or I;lY for the )K'rlod prob­
llhl)' exceeding the Tl-cord or 195fi. 

Uuring lhe U'C(lflti haU of the year, the 
II/KitS may he '1II311cr hcr;a ll~ or the pos­
,lIlie relJurlloll in IUlluhcr of rCI,lnrclllcllt 
thkkclIS In he rabed. The IIUll,) year.tn. 
}'car illnCl!'l'l In mil' 01 lay arc likely 10 

olbet romitlcrably. allll l}Crhap' rolllpll'll" 
h', the dlceu oJ smallcr lIock ille, ""hh the 
rnult Ihal egg IIiPllIil" will conllnue 
alKU'C nonn,,) thrnughfllli the l'l''''', With 
this il1ctCilW! in egg I,rutlunlon likely 10 
:!Jlproximalt' the UlIl1l1al inctcaie of nhuosl 
2% in popUlation, per capha cgg con· 
slI!lIption Is likel), 10 he unchangcd hom 
Ihe 1956 Ic\'el of !65 per ch'ilian, In our 
nl,inion. howe\'er, If III~' priCt'l Ilre\'all 
during lhe flush llerlod IIf I,rodunion 
(which is Ihe nexi few 1I101l1hl) lhe fanner 
I'rlKIliCer will (ull hb 11mb c10iely RIUI 
111\\' pricci will diKflllr:IMe protluctloll. In 
:1 11 probahllily, I'gg~ PTlltluccil this spriuK 
will hardly w\'cr Ihe mn o[ Ilrotluelloo. 
Theie low prices wiJImeall illere:!K,,1 con· 
"lIIll'lioll - illl exccllcnt mmbin:ulllll 10 
cure a lick lIIarkel. 

This l'car Ihe lratling of egg, on Ihe 
future markel I. likely 1101 10 attraCl al 
lIIauy spccul:llotJ III In 1!J56, Tuo ImlllY 
III Ihil gTOllplfKlk:1 rcailleklllg on [uturel 
Ian year. Ihn III Ihc l'JU!: lIIan, "orage of 
.hel) t"ggl b IIK.'t'I:f lll' im)lntl"l1l In the 
')Iring. 

(luring lhe IImh nlflntlu of ~rarch , 
"pril, nnd Ma),. egg production II usually 
nlfuidcrab), Illore than (lllIld he COfl' 
SUllied either III the .ltt'll, liflllltl, [rolen, 
IIr deh)'tiratt,,1 [onll, Din.'nlon of .hdl 
l'I:lI' to Ilurilge, tltcrdorr-, i. a IIcceuity. 
!'I iucc .IOI;lKc is elSCluially s)It't'ubth'c, iu 
fiuancial .UICCH tlellClld. 011 a ~awlllal 
ri~r- in egg I'ricl.'I frmll thc lime when 
l'KI,'I arc 510ft'" until they are Jlut back. on 
tlte market, UllfmUlllatcJ)', thc &<::UOI1I1J 
rhe is 1101 alwa)" larKe cllough In jusllfy 
exlt'mh'c f!Orolge ; In 1954 it did IIflt 1113' 
teri .. lite at all, In 1955 Ihr- fin3ncial ex· 
perience of lIoren of shell t'AA' waf 
b",uo,h!e onl)' for 11I\·~tutJ who hcld thcir 
I'"ddon until the l'fld of Ihe 'turage It'a· 
l.ufl. 1956 was "ct}' b:ul, al IIICllllolICd 
hctorc, 

As a result, hccauie of theie Imiel, de· 
nmlltl [or stnrnge In 1!J57 ma), he less than 
In 1956. J'acken will slllre ''JU!:I thh )'COif 
11111)' if the), anliclpate srealer seasonal 
tlirrercmlat In egg IITicl'l Ihan Illal lJc. 
tWl'ClI 'I,ring ami fall or 1!156, 

MIL KIIGIL 

Whal docs this lllean In )'011 who 
hu)' fir dlrl'cl Ihe IUI)' ilig of dar!: j ."lks 
ill the 'prlrlg? It II a prelly lUff bl I ,ha t 
Ihe '(It't'ul:llor ~' III only hll)' l'Af! III,,'r" 
ir Ihe I,rice flf "Iell eggs remains),) " , 

The nexi el u e I I ion In cOllsitler is 
wltelhcr I,riel'l asked [or ''KK ~'lIit" arc 
IIOW at thc hflllum. AC((luling III go\'ern-
1IIl'1l1 rellOTts, we arc 'lani llR the )'car 
with 111,000,000 I'uulld. mure Ihan wc had 
);asl year, It h, thcreforr-, 'Iulte pUlSible 
Ih.,1 egg whit" lIIay dcclille .till furlitr-r 
IlCfnre dlllllgil1g direction. Whh whhCl 
wurth IJetwl'Cli 7 ;lIul 10 cenll I,er pound 
Il-u thall a year agl!, ),olks lire dCltined to 
be " high prired item ill relallelll to the 
price )1:1111 [or h,,'akillg l'ggl, If )'OU can 
me a liKhl .. Iltl I repeat, a light mlored 
lulk IIr prrhap, ~'hnlr- CW' Ihe h('lt \'3luCl 
mlUht tIC obtainro IIOW, 

,'"~ lhr- year l,rogrCl~I, wc do look. 'ur a 
lIlore lIO!,tJilill"lmarkct, Inuead of ha\'lng 
price .llImp' in the fall, which was thc 
pattern lalt ycar, eggs In genua1 wllllcnd 
III maintain Ihelr own Ic\'el, IIrcamc of 
the (fIIIIIIIUt,,1 )I:tueJl1 o[ whltc prien ex· 
pt'Clccl IhrouKlmul the W!'l!Iun, yolks will 
'Ia\'e III carry tltc hulk or Ihe p,ice load 
of Ihe scpar.a tccl eRl(. "rite &t'\'ere drouth 
in mml producing areas will cau~ dtull 
l'ulks 1CI aualn he in limited luppl)' tltb 
)'t':lr, 

ll~")Iite all of Ihl'iC prediction., we can 
s,'y Ihh, Ihat based on Ihc oUllook. or 
PIl""111 IlatbtlCl, dark yolks .huuld be 
I(UIIC, ahltflllgit nol 1I Rrcal dcal, lowcr 
thall dlirlng the 'pring or 1956, With the 
whitc markct as it is today, alld rhlng 
mill lit musl e\'cry corner, dais is ludccd 
wr-lwllle lIew., 

One thing I can )Irmnlsc )'ou. Jlllt aA 
Ihere will illwa)'1 be bahles-there will 
always be cgg., To you o[ Ihb g1'('al indUl­
It}· who rcly on lhi.(,roduct, may 1 Apt'ak 
011 br-haU or my industry and 13)' to )'OU 

_ wc will ICe Ihat )"OU grl Iht'Sc eggs - the 
hl'St Ihat call be obtainctl ill c,'cry ~·a)'. 

Go •• rnment Purchale Program 
The Department or AKrlc:uhure was 

lmck III the IIlf1rkl't 10 buy eggs In r-lirly 
"ehruar), 10 IUIIpurt prires, . 

The aKellc), '11t'1I1 about $6,600,000 to 
bu)' 5H~, I!~ ronc.'. (!O dotell each) last fall 
hdore ),ahing IlUtrhase. December 6. 

No estimate. \HrC a\~.a llahle on 'Iuand. 
tlt'l the dl'partmellt mlghl buy. It I3ld 
purl'la:lscs will he limltt'tl to l'gKs tllfIl can 
he dOIl:lu,,1 tor immediate lise In scl' 'lOl 
Iundl t1KIIIIS. 

Ollid,,11 Iliid Kholli. probabl)' couhl 
u~ a maximum of aboul 50,000 cases a 
wl'Ck, 'Illey added Ih"llllarkel Ilti~s wlll 
be a key factor In determining Itow many 
egg' till' lIgency will bur. 

Tracie rellOrtslmlicatecl tll~PllOlnlment 
lit lilt, ciliantlt)' and price paid for their 
illitlal Jlllr(hil~. 

lar\laln Count.r 
Cluckelll and ('ggl sellie for a I('nglhy 

rumlllll the hargai .. counler, 
lUKKer lIucks un [arllli I}romiie con· 

lillllt'II IIhlludance o( cconomy drumsllckl 
ami eggl, The byer llOpuladon on Janu· 
ary 1 totaled 5,'57,soo,OOO henl, up more 
th:1I) 5,()()O,OO(l [rom Ian ),ear, And they're 
I,rucluclng ntorc. December'. layillg pace 
Clf 15.6 eKR' per hird was a lIew reconl. 
The plenliful egg .upply rr-cently brokc 
lUI' wholesale Kracles 10 2!Jc It dozen in 
Chlnlgo, a IS-year low, t\ sclilOnal pro· 
duction up,willg is eXIlCcled 10 hold price. 
well under last ),car'. J anuary·May a\'r-rage 
uf !9c a dOlCII. 

!-'annen arc t'XllCclrd to raise nearly 
1,50(),O()U,IKKI broilcTllltls ),ear, 10% more 
than Ihe 'I!JS6 re(onl, I-'lIrmcrs' chick. pur. 
ch"iel huliealC output wllJ .how an even 
hehier jump elurlng lacc I-'ebruary and 
March, So broilcrs may .lip beJow cumnt 
hargaln le\'ds In thr- wetks ahead. In the 
hig IkI"warc·~lar)'bnd·VirRinla produc· 
inK areas, broneu IIOW brhlR roughly zOe 
a pound, about 2c below a lear ago, They 
IOPIIC" 2.Jc al the 1956 IIC"k. 

Eggi men'cd up lei !2c following Ihe an· 
nouncemelll that Uncle Sam would .tep 
back illio Ihe markel 10 fI' lume price·prop­
).llIg I)urchaiel. 

Ilg Egg Production 
llc(eml>t'r eRg IJfoductlon '''Ill TCportrd 

b), Lhe t\griculture Deparlmell t at 5,241,· 
000,000, U). from 4,842,00Q,00\J Ihe month 
before "lid 4,976,000,000 II )'r-ar earlier, 
DUIJlUIIII 1956 roloe to 60,8'7,000.000 eggs 
frClm 5!J,~85,OOO,OOO In 1955 and the J!H5· 
54 ll\'erage of 57,05!,OOO,OOO. 
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W·M. H. ',J,DACH 

PHILADELPHIA 22, PA. 
Phone: Garfield 5·1700 

JACOBS·WINSTON 
LABORATORIES, Inc. 

Conlult'", anti Ana'.""., CII .... , ... , .peel.lldn" 
In aU mcrff.,. 'ltvowl ... ,II • •• amlnatlon, pro­
dUdlan and labelIng of MacaronI, Naocll. and I,. Product •• 

1-Vltamlna and Mln.ral. Inrlchm.nt AI.ay •• 
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MRS. JOHN J. CUNlO. Jill. 

Th. Brld. War. Pink 
Mr. ami Mrs. John J. Cllllt'O, Jr. hne 

n-turned front thclr hOnC)'IIIOCIII al Aca· 
pulco. Mexlcu Cit)' and Miami Ilc:ach. 
They wcre 'I'\'ed January 12 In Manhauet, 
Nl'w Yurko 

Mn. Cunco, Ihe lormcr Josephine La , 
Rma, is daughter of Mr. and Mrs. }Jetcr 
I.aRoiOl elf the m3caralli lIIallur:lcl\lrll1g 
linn, V. LaRosa &: Sunl, 

Mr. CUlleo h a New York boy who 
gr.uluatetl frnm Seaton Hall with a degree 
in Uu,hll.'u Admilliltr:llion, He ,en'cd a. 
a .·il'lt Licutenant In the Ann)' In l.and· 
IIhul, Gcrlll:lny £rom 1952 to 1955, He Is 
a member IIr Ihe Nc,,' Vor" Alhlelic Club 
OIlid a I.arllcillam IIr their Iwlmming anti 
water polo (eams. 

Macaroni N.w.r .. 1 
(Cun,lllutd Iru", pogt 28) 

promotion "Noodlel Around Ihc Cloc"." 
SOllie of Ihe plUllrl'l wc will me during 
thh period are: 

(I) Noodle Sih'er Dollar Iiallca"el, a 
brc3Uait made o( noodlcl, and we thInk 
it·s a prell)' good pleee Ihat will be talked 

, .. IMIUt and will go well. 
(2) Crt'alll Chtt.e Nooclles fllr lundt. 

I'hoto will he In black and 'I'\'hhc alld 
mlnr. 

(!I) A dlllllcr item, Noodlel whh Mu,· 
tanl fo'rankl. We think we can get good 
("(Iollt,'ra1l0n rrOIll the mcat Industry tCl1C1I 
frilllk(urtcn , 

(~) Fried NocMllel al hon.d.'ocuucl, late 
t'\'euing "tafb, and \t'C aho ha\'e M>me 
noodle reclpel lor deuctl. I think )'au 
""ill lind that ailing with the o lher maca· 
runl alLd Ipaghtlli picturcs ami Ilories 
thilt :ltt' guing to be I'ut OUI, Ihis will he 
a \'l·t)' ,ucce"rul promotion , 

I think thai 1~57 Ihould he a 'trung 
year fur Ihe ludultr)'; and we ran ICII mure 
mncaronl, utililing the tooh that we h:l\'c 
.. t hand, If we ulilite titem Intelligcnlly, 
t' lIidenll)', aUtI \' lgllrou~ly. I Ihln" we can 
1II00kt· Ihil a great laic. year. 

Reglatranta at tho Wint.r Work.hop 

;\llcaronl Rellrclt'nlld"n 

~Ir. ami Mrs, Ralph Sarli, l\merlnUl Ikauty MilCi!tUIlI Co" Kalllo11 City, Mo. 
Mr. ami Mu. Sam Arena, V. Arena &: Sum. l'\unhtuwn , I'u. 
Mr. and :.In, Joscph Scarp:Il'i, lIay State Macawul Co .. En'rell, Mau. 
Mr, and Mn. I'ilul Uiennnu, Quelli .·oocl Ilroout'li. Mantre .. I, C.anada. 
~Ir. ancl Mn. Samud Uellan le, Columbul MaGnunl Co,. Cle\·elallIl. Ohio. 
~h. :>ncl Mrs, Juhn Lhlltroth, The Crcamel1e Comllany, Minneapolis, Minu. 
Mr. Olcar E. Garber, Tile Creamette Co, of Canatla, Winnipeg. Canada. 
Mr. I'cter J, Vh'lano. Oehllunlto Foocb. Louhville, Ky. 
Mr. Dominic I'illauoill. Dclnmnlrn Food •• Cincinnati, Ohio, 
Mr. and Mu, Hon~ II. Gioia. ;\. Gioia &: Sonl, Rochelter. N. Y. 
Mr, and Mu. J. H. OlOimund, Gomh Food I'roouctl. lincoln, Ncb. 
Mr. and Mrs, Roherl Cnwen. A. Goodman &: Solll, LnnK hland City. N. Y. 
Mr. a nd Mu. Rubert Guwen, Jr .. A. Gooclmal1 &: SOIll, Long hland City, N. Y. 
Mr. and Mn. A, InlllK Gra". I. J. Grau Noodle Colllpany, Chl"lgo, III, 
Mr. C. L, l'ic"eu, Indullrla de I'allas, Dumllliran Rellubllc. 
Mr. W. 1.. Nldd, Da\'ld Kerr, Inc., lIahlmore. Md, 
Mr. and Mrs. Ilclt'r LaRuu, V. L."1R013 &: 5om, DrooU)'n, Nt'w Yllr", 
Mr. and Mrs. Vincent F. LaRena, V. LaRou &: Som, llrooUyn, N. Y. 
Mr. and Mrs. Vin~11t I'. LaRop. V. I.aRop &: Son .. Halboro. J'a. 
~fr. alld Mn, Jahn Cuncn, Jr .. V. laRosa &: 50111. HrooUyn, N. Y. 
Mr. JOK'ph Kurtl, ~hK£C Chd foocls, llridgelKlrt, I'a. 
Mr. and Mn, C. W. WoUr. Meg. Macaroni Co., Hanhburg, Ila. 
Mr. and Mn. H. Edwanl Toner, C. fo·. Muellcr Company. Jmey City. N . .I. 
Mr. and Mrs. C. F. Mueller, C • • '. Mueller CmuJlany, Je~y City, N. J. 
Mr. and Mrs, J. l. TlIjugue. National .·ood I'rodllcts. New Oriealll, La. 
~Ir. and Mr., R, M. Green, Nallonal Mararonl Auodatlon, I'alalhu:, 111. 
Mr. M. J . 11"'nn:o. Secretary Emeritul, N, M. M. A" Uraldwood, Ill. 
~Ir. ami ~tn, !J. R. Jacobs. Nallonal ~lara,onl Auoclatlon, Orlando, Fla. 
Mr. Jamel J. Whulon. National ~Iacuronl .-\uociatlon, New York, N. Y. 
Mr, and Mn, Anthony Canldla, I'rinct: Mararoni Co" IIrooklyn. N, Y. 
Mr. and Mrs. Al£retl Roul, I'rocillo-ROI,I Corporation, Auburn, N. V. 
Mrs. Elena J>eruonc, l'rodllo·Roui Coq)(Jrallelll, Auburn, N. Y. 
~Ir. and Mu. Maurice L. Ryan, Quality Macaroni Co., St. "aul, Minu. 
Mr. "1111 Mu. ;\ , J , RU\'arillll, Ra\'arlno &: )o'relChl, St, louis. Mo. 
~Ir. anti Mn, T. A, Cuneo, Runco .'IKMII, Melllphl., Tenn. 
Mr. and Mn. E, Runmnl. Jr .. RonlUnl MAcarcml Co .• Long hlaml Cit)" N. V. 
Mr. anti Mrs, N. J. Rulh, ROlh Noodle Company, I'hubllrgh, Pa, 
Mr. anil Mrs, RaYlUond J, Guerrhl, San Giorgio Macarllnl. l..eban ,n. I'a. 
~Ir. and Mr.. T. R, SIIII, T. R. SUh &: Compan)', Chicago, III. 
Mr. and Mrs. Llo),d E. Sklnnt'r, Skinner Manufacturing Co" Omaha, Neb. 
~fr, and Mn. Albert S, Welu, Weiu Noodle C.oml~ny. Clt'\'el;md, Ohio. 

A11In 

Mr. Eugent' Kuhn. Ambc:r Milling nh'hloll, Gl'A, St., I'aul. Mlnll. 
Mr. Jeu Cook, Amber Milling nll'ilion. GTA, 51. I'aul, Minn. 
Mr, Conrad Ambrc:tte, Amhrelle Machinery Corl'" UrooUYlI, N. \'. 
Mn. I'aul Ambrt'ttc, Ambrette Machinery Corp,. nrookl)'n. N. Y. 
Mr. and Mn, E. J. King, Ambreltr Machinery Corp" Uroo"lyn, N. V. 
Mr. and Mn. D. J . I'urcell, Annour &: Company, Chlugo, III. 
Mr. and Mn. V. J. Dellincala. lIallal [gg I'roollctl, lanu\'lIIe, Ohio. 
J)r. Mario DrailJantl, M &: G Uraibantl. Milan, Italy: 
MI" Nlmh,'na U"oIibanti. M &: G Braibantl. Milan, haly. 
Mr. R , W. Hauclllielu , llralbantJ.l..ehan Corl'" New \'ork. N: \', 
Mr~ C. F. ~Ioulcon . Uralbantl,1..ehara Corp .. New \'ork, N. V. 
~fr. S. Campanella, S. Campanella &: Son, Jcnc:y City, N. J . 
Mr. John AmalU, Glennont Machine Co" Brooklyn, N. \ '. 
Mr. and Mrs, Charln C. Chllllkl, Commander.Larabee, New \'ork, N. Y. 
~lr. ;md Mn. EIIII [lIglI,h, Commander.Larabec. Mlnneapoll., Minn. 
~II, and Mrs, Cllirurd Kult, Commallder·urabc:e:, Millneapolll, Minn. 
~Ir, .lIul Mrs. O. G. Crawford, Commandcr·Larabee, Uttle: Rack, Ark. 
Mr. and Mrs, J . Vctter Quinlan, Commander·Larai>rt, Cincinnati. Ohio. 
~Ir. ami Mrs, J. Oc}o'ra ncilCl, DeJo'ranchd Machine Corp" Brooklyn. N. Y. 
~Ir. and Mn. I. 8ontrml'I, JkFraudKi Machine Corp., lIrooklyn, N. Y. 
~Ir. [nnil Whitley. The Dobl'f"mun Company. Cle\'eland, Ohio. 
~fr. Olud ~In. Ray Went/d. J)oughbuy Indlutriel, New RldulIIlIUl, Wit. 
~lIu Ruth Jlehnkc:, Durum Whl';u Institule, CIII(:I80, III, 
~Ir. Howanl Lampman. Ilurum Whc:at Jllltitute, ChlcaKo, III. 
~Ir. Charlet E. Gramley. t'ederal TrOide Commiulon. Washington, n. C. 
Mr, ami Mn. Elihu RoblnMIIl. t·ood IllIblilhlng ColIIlJany, New York. N. Y. 
Mr. aud Mn. W. A. Lohman, Jr., General Mllh, Mlnllt'apoll., Minn. 
Mr. IIml Mn. Lee Merry, Genc:ral Milli. Mhmeal'oti., Minn. 
~lr. ancl Mn. Harr)' I. Uallt·y, General MUll. Coral Gable •• Fla. ,. 
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Allie. (condnued) 
Mr, and Mu, G. F. Sicmcrs. Hoffmann·LnRothc. Inc .• Nutley, N. J . 
Mr. and Nfl. W. G. Hoskins, Glenn G. HOlk11l5 Co., Liberl)'\,lIIe. Ill. 
Mr. and Mil. I'. M. J>elersen. Inlermuiumll Milling Co., Mhll1l.'OII)(Jlb. ~III1I1, 
Mr. A. l. Dt'I'aMlulile. InternallnnOiI ~11I1inK C.llmp'III)'. Nl.'w Yurk, No Y. 
Mr. and Mn. l . A. VI\·lanil. hllern.llillll;11 Millin,; C.o .• l'l alll lield, No J , 
Mr. H. E, Kuehn, King Micb. )o' luur ~1iI1~ , MIUlll.'''iMlli~, Millu. 
Mr. anti Mu. 1 .. S. Swanson. King Mill ... Flnllr Milh. ~l1l1l1eal'uli', ~fhlll , 
Mr. allli Potu, })nhl Wihon, King Mielu F1l1l1r ~fiIl 5. Nl'w Yurk, N, Y. 
Mr. autl M,., Mel Krigcl. MUllOIr" t:gK GUrjKlrOlliulI. K,1II1,;11 ell)" MH. 
Mr. Jue MunIHeY. Jahn F. Murriuey &: CUIUI"U1Y. St. I.IIUil, Mil. 
Mr. and Mu. I'. R. t'OUCII, Nu. Iblwta Mill &: . :le\';lIl1r. Gr;lIId .'urk\, N. I). 
Mr. E. J . Thamu, Nartll Da"uta ~tlll l: .:It'\'alllr, ChkOlgn, III. 
Mr. and Mrs, W. H. Oltlach, Will , H, OldOich CUIIIJI;IIIY. I'hil;ulclphiOl , I'a. 
Mr. J. D. Lauglols, Cha., l'Ii,,:r L Co" UtfMlkl)'n. N. Y. 
Dr. C. I.. WrellllmJl. Chu, I'lin'r &: Cu" UreKlkl),n. N, y, 
Mr. and Mn, John Dunn, Rodney MlIlluK Co" K'IIII0I5 Cit)" Mo, 
Mr. Charle. Rououl, Ronolli J.hllOgral'h Corp .. Nurlh Ikrjlen, N. J , 
Mr. and Mn, John Tobia. R05'iOlli Lhhllgrilph ('.Oql., Nurth )luKen. I'\. J. 
Mr. K. A, Marllonalcl. ROWlni LhhoRrOlph Cnrpuraliun. Chk"A". III. 
Mr. Ab Jacbon . Jr .• ROw>lti LldlUKr .. ph CorlKltalinn. Nl''''' O,I l'OI III, 1 .. 1, 

Mr, J. R. AflIec". William l'enn Fluur Mill •• I'hilacldllhia, "3. 
Mr. Don Flelrlier. Rust l're\'entioll A'!Wld;uloli. ~lillnt'al".lis, Minll. 
Mr. and Mu. C. M. Duchanan, Van Sant, llugd;lle &: Cu" Uahimott .. ~hl. 
Mr.' 'IInd Mn. John Vh'lano, Delrail, ~1I(h. 

Winter Work.hop 
(:mlliuurd Imm 'III/:r fl) 

IlrincipJel IIf l'ackOlgc delign were ,lis, 
cuucd briefly by Charles Rosson I IIf the 
Rnuoul Lithograph C'.orpor.ulon allli 
[nnll Whitley of the Onhec"l1lun Com· 
pany in leulng III' hackgroulIIl for rollnd 
table ellscuulO11l Ihat folluwed, 

Un the Important mailer tlf COUS. 1'. J . 
Vi\'lallll uf I>chnoniro fo'o(Mls IKllntel1 IIuI 
Ihat during the flail IWII yean there hll\'e 
been two gent'ral f«igln increases amOUIIt· 
Ing to 15% . two gen!'ral wagc Increate. 
amounting In 1()'12%, increased (11\" fur 
packaging. ami O\'erhead. particularly III 
It'lling alltl ad\'t'rthlng expenses, Rel"are. 
ment mill of prCHlucc/oll equil,menl ami 
huildillg !tn'e morc lhan doubled III «cellt 
yean alltl cadi discountl h,t\'e gont' ttl 1% 
Imm 2%. Alert managem!'nt U1un rc\'lew 
cust faclCln regularly Rnd kccpln IK"it iun 
to wlchllalld their e\'er·increasing preuurc. 

The "hlllllli 61i tcchnlque nf r01i1lt1 
tahle dlseUlSllI1I btclught farlh 01 wide \'a· 
rlelY of IlLggeltlolll and deep pl.'l1elntiuli 
hllo the liroblemi IIr Idling and market· 
ins, Ilanicil'ami rnund the 1«510111 lIimli' 
latins· 

Work of the Tracie Practice Rules Com· 
mluce wal dilCu"ed hy Chairman Alhert 
Wei .. and Charles [. Gralldry, Dircclor 
or Conlultatlon, Federnl Trade Coml1lis· 
lion. Mr. Gnmlty IJOlnted out that hi. 
nfficet are available for cO(lluitallolt and 
lnltrllrtlalion or rulinKs of Ihe n'c: dlc), 
ar~, dellrum of being helprul allli 1I0t 
llIudy IJOlicelllell. Mr. Weiu c1arllil'11 the 
lOt'cllanl« of filing complalntl with the 
Comml5lion whell a manufaclurer '('(.'Is he 
b being Injured by unfair wml'elith'e 
tanla. Complaln1J may he filed dlrectl)' 
wi~ Ithe Federal Tradc Commlsdon fir If 
the manufacturer wantl Ihe Cummitlec to 
make lhc cflmpllhn II matter (If rcl'tltCl. 
the fillug 01 hi. wlllplalnl through the 
Secrellry'l office (III be done anonymously 
or 011 hb letterhead, a. he choose •. Thcre 

IIImt hl' sufficient c\'iclellCc, howe\'l'r. In 
""anam hn'c511gatiull :11111 puullame IIr 
Ihc cllInplalnt. 

;\t thc "Wld .. liun nlllllt'r JI;IrI)' Ihe 
riu;!1 ulght gilt~ til J.urex m;ltle h)' nn· 
hCCknlUll were lueKIIIt'd hy fo:ullb Whil ' 
Ie}'. 

Tn ~lIIn up: The CflII\'Clllilili Wl'lIl nn 
remhl :15 supporting Semite llill ~~j til 

t'IICf1ur"ge the l"IMlut'lilili ur IllIrtlm by 
permini",; glUWl'U nile eXira ilH~ fur 
l'l'er)' IlIle lalt'n frum their reKu!:lr illlut· 
ment fur thl' 1'1:llIt11lK IIf Ilmum, CUlllin' 
lied dllrulII rC!ol'Htth mltllnchutr), prlMILlt'l 
I'rllllllllillil ""iIS ellllm.\l'd,;\ w,!tlling lin Ihe 
ri~11I1I rate 01 rou inrrl';I\Cs ami IlIl' lIl'ed 
fnr hnlle't. alert, hOltll .hillillK ~l'IlinK ""01' 
~tte~~'tl. The w:rillus lUAAl" tillll In kt'cll 
an 1I11C1I mimi IIU II l'W illl'U 1m Ihe im· 
Ilrm'eltlent ur Ihe prtlClut"l. thl' P'" kaKe, 
lind 11I1.' III(,OIm fur e r(,:lIiug C"IIIIUIIl'r OIC· 

n'plance wal lII:ule. 
Rt'wrci allemlallre, ""Hrm \\'l·:III1t'r. ;lIItl 

ple:l.\:lnt ~urnlUmlillg\ \I'ere Imlrlltlll'nlal 
ill ~electlllg thl' FlamhJ~n IInlt'l ;11 ~1I :lIni 
UeOlrh aKain ilS Ihe lilC IIr thl.' Winlt'r 
~lel·tJ nlf fur Jalluary. 195H, 

Pre.ldent'. Remark. 
(emllil/urll /"If,. IIII/:" II) 

III yll llr plUKrams. I led tllal if \\'e C)(. 

.-hillige our ideOlI and eKIK'ricuceJ fr.IIIUy 
UII !lalel ;ulmiuillratiulI, marketinK' cratlc 
I'r:!t'lkcJ, alltl similar luhjects 'I'e ca n get 
mure out IIf Ihi~ lIIeetlng Ihall pmh:!hl)' 
illlY til her meeling we ha\'e e\'t'r Imel, 
The I'rnhlcnu of rhlnK runs arc 1IIf)~t 
IIIIIMIlI;IIII. AIUI thue is the I'rnhll'lII in 
~hnwl llK ;lIlt'Clnate l'fOlin, I Ihin" it i, 
c~wnlial IhOit e\'er)'one dlt'ck, hctillelllly 
It) U'e that he il umking a KIMIII IlfOlit hr'. 
Cilli)C if ~'IIU dllll'l Ila\'e wUllclhinK 10 put 
hatk ill that hmlul'u. il you clon't ha\'e 
MlIIll'thillJ{ III hu), that m'w t"llIil'lIIl'l\t to 
kt·t,p up with lhanges, tlwu 1 Ihink )'lIur 
hUUle will he lather ~hCltl, We h;I\'c all 
HOllO m:lke ~ulficlelll l'rufiu III IlIlIk In 

the rUlure. Thank. )'OU, 

John Bean, V·p 
Jnhn n. llean wa~ l'i t'(ll'll a Vitc I'n',i· 

Ilt'lll ,,£ IIItl'tn:'l iuual Mi1Iill~ OUII\I;III)', 
~lilUll'al'ulis, ;11 the .IIIIILI:.1 mt'ellng IIf 
Ihe HIl;1lI1 uf Ulrt't'luU, ~Ir. Ih::1II I, 01 
gr;mcl~UI uf Iht' (ollncit'r III hllt'rn :uiullaJ. 
Ht· h a gr:ttiliau' uf 1I);,kl' Srhoul. Minne' 
;II'Clli~. allli '\mhl't~1 Culll'gt,. DurinK 
Wurltl War I' hl' .'tt't\'t'e1 ;u a 11 )'11," nllitct 
in Ihe N;I\')' ' ir CuriOS, 

Olhl't nllitt'U I'l'm:liu :1\ 1<1.\1 ye:tt. Thl')' 
indml!' <:h:.,. Ril,. Chainu:1II uf Ihe 
Hoarcl : Alhnlull Ikall, I'tt'~idcul: ;\. II. 
U)'gt'rt, Jllhn '1'011,1111. W. G. McLulghlin. 
~hllwlm JI. ~l rJ)ullahl. 1'. ~1. l'etl'tWlI, 
~1. )0'. V;I1I"hll. I'. "' . l'\t'~\. W. II, lIagl'n, 
1II!.!)'t·r. J. A. llt-nelrirlIllJII. \\'. T. Kirk. 
"II Vitl' I'rl',\lcll'uts; II , E, IInwkll. SC'tre· 
I"q' :lIul Gt'ueral Cuu ..... l'I ; ~1. W. ,\IIc1c'r, 
.~IIl. ,\\\I \tant SI'rtl'larl:ru';l\lUC'r: K, II, 
J('\\'ell, ;\\\i\lalil Tn'a~IUI'r, 

At Ihe n 'll'lII 0IIUII1<l1 ml't' lill~ II' IIII' 
~lutkh, 'I,ll'n. lilt' t'utire IIn;.,.1 "' Ilirf'l" 
Inn 11'01\ rI··de·llt·" ;nul tflmi\u ,,' eha\, 
KitJ • . \tht·rtnn IIt'a n , Jllhn It 11t-:1II. ,\ , II, 
B)'gul. II . E. IIllwletl. ~I , n, ~"lIl1n " lcl. 
W. (i. ~ftl ,'lUghlili. )I, K "'t,,\\, I'. ~I, 
1" 'Il' r\l I,. Jllhn Tatoml ;mel ~1. F, \ 'a LlAh .. , 

~ _'nk Elech Stevens 
n' lII " SU'\'em. \'ire'prt'sitlt'nl ami di , 

n 'lllIr fli Ihe I-'IlIlI r nh' i~illn III (ic'llt'r .. 1 
~litl\, Inc .. 11'015 dl'tlt',1 In Ihe hllan l III 
diu'llnn II' Ihe Fir\1 N:lliflllOlI 11 'lIIk "'! 
~lillllt'al"lli\ ;11 Ihe ;IIIIIU<l1 1III'I'IillA .. I 
~llItUmltlt-'r\, ~Ir. Sll'\'cm. a\1ll,dall'l l willi 
C:t' IIl'r .. 1 ~liII\ .11 .. 1 Ihe \\' .t\hl'lLrn C .. ",II)' 
CII. ~hlll' J!I:!I, hOI, hl'l'U a din'll"l "I 
Gem'''11 ~filh \llIce I!I :',:!, lit' i, a IIII'm· 
ht'r IIf lILt' l'\.uluIIOII ,\grililltural .\th'i'f1I) 
Cllnl1l1i~\llIn :IPI'Oillll'll h)' l'u',itlt 'ul 
EiM'nlullI'l'r. 

A·I Owner.hip 
Rnlll'rt \\'i lli<lm. 1lfl',itlc' lll ul ,\ ·1 htlllh, 

I .AIl , \lIgl'lt'~. ( : .. lirHllli<l maf:ll ,)lli mallll ' 
brlmt'u , It;" ;IIIIIlIUUCI't! ;lCllui\ilillll III 
IIlle hUlllht'l1 IM'r (l'UI ill lt·It,~t ill till' 
'Utlll',III)" 

Correction 
l":ew U:ll'l'hulLt, IItllnlll'r 1m Si!I\ "'t 'II' 

Yurl olliC'e i, I.Ehigh ~ ' I 'II 'I, lIul U :xiUA' 
lun :!,I ,II ,' :I~ Il'l'nrtl'd loin lIIonth , 
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RETROSPECTIONS 
by 

M,' J, 

55 Yea" AKo - March 1922 

• 1!l22 CU!1\'cution In he ht'ld at the: ell(· 
ton Houle, Niagara Falll, Canada, June 
19·21. 
• E. C, Ibum of Joe 1.o",'c Coml,an)'. 
Urooklyn.l. on a lour o( the Orient 'Iud)'· 
In" t'KK drying proct'tlura 
• Food Iitite. droll~ 5% in January 
hom dlt December figure. rdea.m by 
KO\'crnrnent hurrau. 

• The Macaroni F II 0 d I Cntl'oralion. 
OlllahOi. Ncbnub, rcghtcred ii, trade-
mark "Red Top." . 
• Washburn Cnnby Company. Mlnneap. 
nIb. I'urcha.w the powerful machine dUll 

- 01M:r.IIIW the 'amom Ferri. Wheel OIl the 
{'..alumblan ElClMulllon In ChlcaRo and will 
Uir It 10 operate h. whcal milling C(lulp­
ment. 
• I'orter&arpelll Macaroni Coml.any. 
1'lIrlland, Orrgon, rCIJOrictl a lotal OUII,UI 
or 1.75(l,OOO IKlumb of 1111 typc. uf maca· 
rnnl pnKIU(I.lo 1921. 
• The Che.ler MOIt'lirunl CUIllIIO.II)' dll'-Cd 
iIllllallt In Cht'lln, Penlll)'h·anla. 

• The New [nglaml Macaroni Compan)' , 
New Hnen, ""ulOld 10 Frank Tchelm:m. 

25 Vun Ago - March 19S2 

• l'rke cunlng called "rUIl)'" b), maaronl 
manuCacturen. Sclllible ptoduc!ion. betttr 
enlt knowlcclge aflll Rruler (airncu In 
genlng bUllneu rccommclltlcd ;II .. n)" 10 
combat the deptt'ulon. 
• "Jn~ctl in Macaroni" dh.ruillc.,d h)' Ur. 
t:. A. Dcck. EnlOmologill, U. S, Depan· 
lIICllt flf Agriculture, 
• Italian (amillel In Ihi. cnunlry t,rdn 
tpaghenl, Weil Indlam rhoo.M: beam, and 
Jewi~h 'amllle, Rh'c I,rl'ferellcc III buad 
;1IIt! IKitatocl, 
• The I..:Il'teml:lla Macaroni CoIllI,an)' 
hal been Ofganbed III lake O\' .. t Ihe plallt 
,lilt! olKralinlll of Ihe Conncilf.llle Maca· 
runi Cumpan)', Conm:III\'i1k. l'cIIIII),I· 
\'ania. alld the W. Dochm (.lmpany o( 
l'ituburKh. Llmrcnre E. CunC!.' h:. , beell 
elcrlt'll prelhlcllt. 
• KIIUle RorkllC, (amoul Notre Damt' 
fool hall coach U)'I, "Sclling II like foot· 
ball _ it I, a "rohkm of Kt'HlnK Ihe: right 
l1Ien, 110 .",'r Uht'ath. mmpbillen. or (Iult· 
len." 
• "Golden [,u;" II rrgillercd al Ihe trade· 
mark fur prutlucu n( the Golden ERR Cor· 
IHlrOlllulI, New ,"urk Cit)'. 
• 1',"1 N.M.M.A. l'rclltlclIl ami Mn. 
frlmk I .. lcngll rcmOl from a threc· 
lIIonth lour of France and Jlal),. 

15 Yran Ago - Mu'c:h, 11H2 

• "Grcalelt war nefti II wholehcanccl 
clIIl,lo),cr-emplo)'ce cooperallon for pro· 
clurllnn," 1a)'1 Gordon L Houruer, Dlrcc· 
tur of Ihe [mplo),cJl' AlIOdatlon o[ 

Chicago. 
• xcrctar), Morgcnlhau .peab beforc the 
.-\li\'ulisinp; Club of Uaitimore, and rec· 
ommendl lending ),our u\'lnRI to 13\'e 
)'lIur counlry. 
• Flower Cit), Macaroni Compitll)', Rodl' 
eller, New York. j. C. Mellen,ahl, prcll. 
delli, changel it. name 10 Mebclilahl 
."ood I'rooucu. 
• .·rclRhl ralel to Inuca~ from! to 6%, 
::Icront lng to an alllloUnctment made by 
Iht' Intentate Comlllcrce Commlulon. 

• Three Gioia brulhcJI. jmel'h. Alllhon)" 
ami Hurace, an: among Ihe macaroni 
manufacturen tepfClt'nlln" ,he Indultry 
In thc ten-Ice of Unclc Sam. 
• Robert Kuru, runncr IlUlcaronl and 
IIIHKlIe manufacturcr, c1lctl t'chruilry 25, 
1!1·12. al I'hlladelphla. 
• U. S. Chamber uf COllllllcrce I1\cetl In 
ChlcOiKo at the SIC\'CIII Hnlel due to Ihe 
rrowdt'CllituatiulI In Washlll"llIn, D. C. 

J Vr.,. Ap - Muth, 1952 

• "The Winner Din ncr" promotion wa. 
launched by lix Induurle. Ihat 1)OOied 
Ihdr ath'erlbin,; rClOural to b:lICk the 
grealell inluindullry product It'lIIl1g pro­
"ram e,'cr fle\·elo~d. 
• J)urum ""heat .turk. of S!J,152.000 bUlh· 
eI. were on hand the heglnnlng of thc 
l'car, do",'n about 7,000,000 bu.heh from 
Ihat UII h3.lId "tear ago. 
• Nutlce Wal ,,"'en b)' Conrad ,\mbrctle 
alltl JlliC)Ih DcFranchcl, doln" bUli",!u al 
Ihe ConWllIdale.'d Mae:.ltonl Machine Cor· 
IKltallon, that each would he doing bud· 
lieu a. It'p3.talc Clllllilanle. after January 
:11,1952. 
• The C. t·. Mueller CoI1lIl'Ul), of jeucy 
Chy, New JerleY, launchc. the hlggell 
mh'erlhlng campaign In It. hhlOry, tiling 
IIc"" ' papcn, ratllo anti TV. 
• The nuitoni Maramn) CotjKlratioll 
mO\'l'tl (rom !JfJ UUlhon Street, New York. 
Cit)'. tn Suulh Ilukelluck, New jetlC)'. 

• The HUR~ Comll:!n)' annouucc. the 
formation flf a fie"" tlh'hlon, to be known 
:n the Alllcrican Sanitalion IlIIlitUtC. The 
.lh'i,luII will .peciaUre III l11aklng unlta· 
111111 .un-c)" :md .Iutlle. uf (ocKI I,roceu. 
Itlg )11:11111. 

• IIUlU t·IKKh. IIIC" laumlu'Cl huge GUll' 
palgll 011 tOl11alO lauce. 

March, 1957 

IAVIOLI-NOODLI 
... _SPAGHITTI- .... 4 
MAC H 1 N I I Y .lWIIa_...... . 

'Of 1M 11'11:11,111" _ Inltllullonl •• Itl l: , ~ 
ModIl' o.-ollabl. In Wiry prlc.. fang • 

..... mIt , ... ,1 c.". 
410 Jaft.N1I Stntt .,..IIIy. n, M.Y. 

CLASSIPIID 
ADVERTISING RATES 

I)i'piay Advcrtblns .. Ratr, ·on Application 
Want Ad. ____ ._ .. _ 75 Cents per Lint 

WAHTID-Used .hofl-cut macaroni dry" 
abOut 120 draw.r capacity or mar •. 'Wrlle 
Pfaffmon Company, 1930 W. 11,h S're'" 
CI.velond 2, Ohio. 

INDIX 10 
ADV •• lISIRS ,,,. 

A.~' MIIII .. IN, .... Q.T.A •. _ .. ~ • • I 
Alii"""" M.d.IMry C.rporatla • . _.1. 12. II 
lell., I .. 'rM .. ch ~ ...... _ .. _ ........... "·"'· I' 
II .. dll', M.c .. I •• SIta, ................ __ ... 19 
l"I~.tl c.., M .• Q, ............................ l' 
1 .... 1., lrathafl, h.c, ~._ ...... ____ ·· .... __ 11 c.,..., ,Ia,., MIIII .. _. ____ .. __ . __ .. ·_ " 

C .. ,....t M.dill •• " C ........ 19. 10, II. 11 
C_ .... , u,. .... Mill .. Ce •. _. __ ._. n 
De" .. cbcl M.c.l ... C .... ,..I .... __ .I •• 11 
Ga •• ,.1 Min., l.c . ...... __ ... _ .. _C ... , IV 
H ••• I ...... I.e . ............... - ......... - .-... , 
H ........ Le.ac ... , l.c ..... _ .......... C.,," 111 
J.co".-WI"sta. LeM"","". hlc, .......... U 
,U •• MW •• 'I,., Milia ............... · ... · .... • .. • 11 
MaW.rI. D. tt s.., ........................... _. 9 
MII"I .. , I.e . .......................... _._ ...... .., 17 
0I4.clt.WIIII •• H • . _. __ ...... _ _ ._._ ... _ U 
I.""" LIt ... ,.,. C.".,., .......... C ... , II 
s..,.I. C .... lc .... hte ..... _ ...... _ .... _ .. · 19 

M .. , ROla frolchl Dill 
Mn. RU!Ia t·re"hl. 76, wltluw or A. 

jlllCl'h t'tl'IChl, I'rc.ldellt allli c()oflltllilicr 
uf Ra\'arlnu 11.: t'reKhl, IIIC., died at SI, 
I.oul. January 22. She had bt:cn hOlpllali. 
ilctlllncc carl)' De«mbcr. 'I' 

Mr. t·re-...chl, who helpcd establb~ thc 
macamlli InnducLi firm in I!JOO, died in 
19~9. Survl\' lng art a dauRhler, MIlS Helcn 
frachi , and tWO MInS. Rnben A. t'reKhl 
ami William J. t·rt'IChi. IImC~fI o( Rna· 
rino II.: Frl'IChl, Illc. The wid"",' Ih'w at 
214 jc:lfel'lllll Road, Wewlcr Gm\'eI. ) 

ta 

Ang.llno Merlino Dill :~, 
Angelino Merlino. a nath'e or Ital)', ""ho 

built the Scallic Macamni Factory an.1 
the EaKI~ J-' Ixture Company hulldhl,, ' 11I 
Scanle, WasltlnKlolI, In 1915 ami ror many 
yean held 1111 Inlerelt In IhClC linns. tiled 
rl'(cnti),. In 19~1 he tuml,letccl Ihe t\lo'll' 
~tory building tin" nnw housel the Ange· 
Iino ami Solll ('.ompany in Statile. He 
aho Wi\. the roule owner IIf the MClmJlOIi. 
Ian Grocery C(lIIIIJ3n),. a ..... hnlc .... le cun· 
ccrn, which Imporu .. d nlin oil ;lUd other 
I'roclucll (mm Ital), and IItlu:r [urolKan 
lIatel. 

r-------------------------------------0HECK AND FILE THIS IMPO:;::~-~~-F:~~~-T~~-~------l 
\ 

FACT FILE ON ENRICHMENT 
The minimum and maximum levels for enriched macaroni producls as 
required by Federal Standards of Idenlity are as follows: 

ALL fiGURES ARE IN MILLIGRAMS PER POUND 
Min. 

Thiamine Hydrochloride (81) •.••.. •••• •••••••• ".0 
Max. 

5.0 
2.2 

3..0 
16.5 

Riboflavin (B::) •••.•••••.••••••••.••.• •• .•. 1.7 
Niacin .•••.• ••• ••••.• • ••.•••• • , • • ••••••• 27.0 
Iroo ••• .•. ••.••• . • ••••.••.••••••••• , •• •• 13.0 

IOJ(: Th ••• l.v.1t allow for 30·50,/. 10 .... In kllchen procedur •• 

Suggested labeling statements to meet F.D.A. requirements, 

'or macaroni, lpa.he"l, .tc., from 
which cooling wat.r I. dltcorded­
Four ounc •• when cooked supply th. 
following of Ih. minimum dally ,.quile· 
m.nt'l 

Vitamin It •.• . .•• 50 'I. 
Vitamin 8:1 • .•• • •• 15'/. 
Iron •••••••.•.•• 32.5 'I. 
Niacin •• ••. ".0 milligram. 

For .hort-cut loods (rom which cook .. 
In, wale, I, nol li,ually dl"ard.d­
Two ounc •• whln cook.d .upply Ihe fol. 
owing of the minimum dolly r.qult •• 
mlntll 

Vitamin Bl ••• •••. 50% 
Vila min B;I ••••••. 10.5'1, 
Iron ••••••• • •••. 16.2'/. 
Nlaeln .•••• 3 ... milligram. 

....................••.......••. : .•.•••........•.•............... 
• 

for batch mlxlnl 

'ROCHE' SQUARE 

Each SQUARE waf.r 
conlolnl oUth. vito· 
min. and mlnerah 
n .. ded to enrich 
100 Ibs. of semolina. 
Th.y dlslnt.grate In 
lolutlon within lee· 

and ••• • ha .... fln.r, mar. buoyant par· 
tiel •• ••• and break d.an Into hal ... es 
and quarf.,. . Only 'Roch.' make. 
SQUARE Enrlchm.nl Waf.,.. 

• • • • , 
• • • • • • , , 
• , , 
• • • • , 
• , · • , , 
• , , , 

· • • • 

for mechanical feed Ina 
with any continuous press 

ENRICHMENT PREMIX 
"''''''n. 'ROCHE' VITAMINS 

1 ounc. of thl. pow· 
d.r.d conc.ntrat. 
add.d to 100 lb •. of 
semolina e"rlchel 10 
Ihe 1 ..... 1, required 
by Ihe Federal 
Standards of Iden· 
tily.1f you UI. a can· 
tlnuous prell. gellhe 
facls now on mechanical ferdlng of en· 
rlchment premix wllh 'Roche' vitamin •. 

VITAMINS 'ROCHE' 
For h.lp 0' any probl.m Involving enrichment, write to 

VIt •• I. Dlvlsl.. • H.ff •••• • L •••• ho I •• , • Null., 10, N, J. 
INIlCHMINr WAf us AND '.,1041 .. DIsTIIIUrED AND sUVICID 
Ir WAllACE' TIE.NAN CO .. INC., NEWA": I, NEW JflSlr 
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An Italian treat to spice your sales 

ITALIAN SPAGHEnl WITH MUT BALLS, a savory diah spiced with 
zeaLy Italian tomato sauce, waa created by Betty Crocker of 
Genoral Milia to help you sell more oC your product.. Just 
feature this appetizing dish (and the other tasty redpee 
included in tho Macaroni Spaghetti Noodle Handl-.ook mown 
at right) aa service to your customers. Show them unUlusl, 
delicious way. to serve your spaghetti. noodles and macaroni 
pro'iucu ... and they'll reward you by purchuinl more of 
theml 

Betty Crocker, the .ymbol oC good eating 'to millions" of 
-"Ut" /iI"i'rtl '" ,mil ... lnr'I/lt'u ill l 'lIi,,.1 .\'"'rJ 

DURUM SALES OF 

housewIves, haa home.tested theso recipes among all typ4!1'1 
of families ••. and all won an enthuaiaatic reception. OlTer 
homemakel'8 this attractive Handbook on your package, ill 
your advertisements. and In your Bslcslitcrature. It will hell' 
you sell consumers and grocers allke. 

COPI!S O' THIS 12. 'AGE I!CtP! HO\HOIOOK.re 
aVallable now with epace on the covor to Imprint 
),our Mme and .ddrMe. For a .. mple (older and 
price Information, colltaet your aeneral Milla 
.. leeman or write to: 11-;:::, ""­-"'" --

6eneral Mills 
MINNIA'OUS I, MINNESOTA 


